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THE CANWEST WORLD 


Publishing — Canada 
a The National Post 


\ leading Canadian national newspap« 


a CanWest Publications 
10 daily newspapers and more than 
20 daily, non-daily newspaper 
shopping guides and related 


Dlicatlons 


Television Broadcasting — 

Canada 

a Global Television Network 
Consists of 11 television stations 
which broadcast to all major 
narkets across Canada 

a Independent Stations 

H Hamiltor 

H Montreal 
CH Vancouver Island 

= CBC Affiliate Stations 


CHBC Kelowna 


CKRD Red Deer 
a Specialty Television 
Prime T\ 
Fox Sportsworld Canada 
Mystery (49% 
Xtreme Sports 
nentv (49%) 
DejaView 
Lonestal 


CoolT\ 


Radio Broadcasting — Canada 


a CJZZ 99.1 CoolFM 
Winn peg Manitoba 
= CKBT 91.5 FM The Beat 


Kitchener, Ontaric 


Media Marketing and Sales — 
Canada 
m CanWest Media Sales 


Canada’s largest national television 


and newspaper advertising, marketing 


and Sales company 


Production Services — Canada 
a StudioPost Film Labs 
Post-production service providers 


m CanWest Studios 


Soundstage, production offices 
a WIC Mobile Production 
Live event mobile units 


Entertainment — Production 
and Distribution — Canada 
and International 

= CanWest Entertainment 


Film & TV production and distribution 


New Media — Canada and U.S. 

m CanWest Interactive 

™ canada.com Internet Portal 
Includes newspaper and television 
hews sites and pe C ialized intorma 
CLO ind service sites 

a Financial Post Data Group 

m= Infomart 

= Internet Broadcasting Systems — 
WS. i726) 


a LifeServ Corporation — U.S. (25% 


Television Broadcasting — 
International 
a 3 Television Network — New Zealand 
a C4 Television Network — New Zealand 
a Network TEN — Australia (57.196) 
ma UIV-—Northem Ireland (29.9%) 
—a TV3 — Republic of Ireland (45%) 


Radio Broadcasting — 
New Zealand 
CanWest Radio which includes 
ma MORE FM 

Auckland, Wellington 


Christchurch, Dunedin 
Hamilton 

a Channel Z 
Auckland, Wellington 
Christchurch 

a The Breeze 
Wellington 

a Four National Networks including 
Solid Gold FM, Radio Pacific 
The Rock FM Network, The Edge 

—a LocalWorks 


21 local stations 


Out-of-Home Advertising — 

Australia, Malaysia, 

Indonesia, Myanmar 

a Eye Corp. (100% owned by 
Network TEN) 
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THE YEAR IN REVIEW 
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2 Before investment in and amortization of film and television programs, and changes in non-cash operating accounts. 


FINANCIAL HIGHLIGHTS 


FOR THE YEARS ENDED AUGUST 31! 
(IN THOUSANDS OF DOLLARS, EXCEPT AS NOTED) 


2003 2001 2000 1999 


Combined Operating Results? 


Revenue 2,651,334 2,592,283 2,200,753 1,076,724 881,998 
Operating profit before amortization 517,881 552,962 510,175 263,547 264,156 
Operating profit margin 19.5% 21.3% 23.2% 24.5% 29.9% 
Investment gains, losses and write downs 12,772 25,382 46,777 103,901 22,473 
Net earnings 46,088 13,018 46,633 177,638 144,403 
Adjusted net earnings? 46,088 13,018 117,182 199,379 157,898 


Cash flow from operations* 259,967 265,482 210,594 121,433 171,654 
Return on average equity 3.9% 1.1% 4.3% 21.7% 20.0% 


Long term debt 3,514,647 SDS 233 4,065,418 1,196,915 548,925 
Debt: Equity 2.99:1 Saloal Soleil LSeeu Vill 


Per Share Information? 
Net Earnings 


Basic $0.22 $0.95 
Diluted $0.22 $0.95 
Adjusted Net Earnings? 
Basic $0.22 $1.04 
Diluted $0.22 $1.04 
Shares Outstanding 
At year end 177,142,630 177,061,035 176,640,326 151,904,322 151,449,872 
Average for the year 177,140,694 176,956,800 171,421,241 151,644,239 151,356,194 


' Restated to reflect retroactive change in accounting policy with respect to accounting for future income taxes and earnings per share and adjusted to reflect a 1.24% 
stock dividend paid in September 2000. 


* Operating results, other highlights and per share information have been prepared on a combined basis, proportionately consolidating the Company's 57.1% interest 
(57.5% to February 2003 and 76% to April 1998) in Network TEN. Net earnings are the same as net earnings reported in the audited consolidated financial statements. 


* Adjusted to exclude the amortization of goodwill and indefinite life intangibles. 


“ Before changes in non-cash operating accounts, and investment in and amortization of film and television programs. 


Combined Operating Results: 

Revenue 

Operating profit before 
amortization (EBITDA) 

Net earnings (loss) 

Cash flow from operations? 


Per Share Information’ 
Net earnings (loss) 

Basic 

Diluted 


Trading Statistics 
Trading volumes — TSE 
Subordinate voting shares 
Non-voting shares 
Trading volumes — NYSE 
Non-voting shares 
_ Market price of subordinate 
voting shares 
High 
Low 
Market price of non-voting shares 
- TSE 
High 
Low 
Market price of non-voting shares 
-— NYSE 
High 
Low 
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SUMMARIZED QUARTERLY FINANCIAL INFORMATION 


FOR THE THREE MONTH PERIODS ENDED (IN THOUSANDS OF DOLLARS, EXCEPT AS NOTED) 


(UNAUDITED) 
2003 2002 

31-Aug 31-May 28-Feb 30-Nov 31-Aug 31-May 28-Feb 30-Nov 
619,382 688,744 603,199 740,009 574,535 698,270 591,720 727,158 
37,092 51ST GS 225) 214,397 72,801 7A SUS) 108,836 200,006 
(44,712) 12,484 9,881 68,435 (104,144) 30,688 (21,660) 108,134 
(2,836) 73,558 60,497 128,748 12,307 89,915 62,636 100,624 
$(0.25) $(0.59) $0.17 $(0.12) $0.61 
$(0.25) $(0.59) $0.17 $(0.12) $0.60 
11,655,100 | 8,757,200 12,014,900 |18,051,900 | 14,374,500 |12,129,700 |15,878,700 |39,366,700 
296,300 | 233,800 | 375,300) 548,100 300,900 238,800 373,400 254,600 
174,600 73,200 96,600 237,800 259,400 182,200 175,600 196,600 
$11.00 $8.69 $8.10 $6.80 $11.10 $13.94 $14.15 $13.70 
$7.61 $5.49 $5.67 $2.75 $5.05 $10.25 $10.01 $8.40 
$10.76 $8.63 $8.05 $6.75 $11.00 $14.00 $14.25 $13.73 
$7.72 $4.23 $5.80 $2.90 $5.40 $10.37 $10.00 $8.61 
US$7.67 | US$6.15 | US$5.35 | US$4.20 US$ 7.20 US$8.80 US$8.86 US$8.65 
US$5.74 | US$3.76 | US$3.87 | US$1.88 US$3.56 US$6.80 US$6.35 US$5.70 


1 Operating results, other highlights and per share information have been prepared on a combined basis, proportionately consolidating the Company's 57.1% interest 
(57.5% to February 2003) in Network TEN. Net earnings are the same as net earnings reported in the audited consolidated financial statements. 


2 Before changes in non-cash working capital and investment in and amortization of investment in film and television programs. 


INTERIM CHAIRMAN’S REPORT 
TO SHAREHOLDERS 


I was appointed Interim Chair on October 17 in the unexpected and sad circumstance of the sudden 
passing of our Company’s founder and Chair, I.H. Asper, O.C., O.M., Q.C. 


All of us have our personal memories of “Izzy,” as he was known to everyone. Whether colleague 
j or competitor, friend or foe, ally or adversary, Izzy cut a figure that was larger than life. He was, as 
Ss the circumstances of any given occasion required, a brilliant lawyer, master tactician, persuasive 
advocate, gifted entrepreneur, courageous patriot, generous philanthropist, inspired mentor, 

talented musician and an exceptionally good friend. 


Izzy left us shortly before it would have been his duty and practice to impart his annual words of 
wisdom, on whatever issues moved him, in this 2003 Annual Report to Shareholders. So, | take 
this opportunity to state that Izzy departed, leaving CanWest a strong company with a bright 
future, and in very capable hands. One of his many legacies is that he built this wonderful 
company from scratch to what has become a model of Canadian entrepreneurship and business 
innovation. Izzy put CanWest on the map as a force to be reckoned with in the media industries 
of three continents. In so doing, he made many investors and fellow travellers wealthy. He made a 
positive difference in the lives of countless others. 


Most importantly, Izzy built a company that will withstand the test of time. As a visionary, he did not 
neglect the need to prepare the Company for a time when he would no longer be with us. His plan 
for orderly succession began six years ago, when he relinquished his position as CEO, first to the able 
hands of veteran CanWest executive, and former Vice Chair, Peter Viner. Subsequently, Peter made way 
for Leonard Asper, our current President and CEO, who assumed that position in 1999. A few years 
later, confident that the Company was in good hands, Izzy took another step back from day-to-day 
involvement in the Company when he retired from his executive role, in January 2003, to become 
simply Chairman of the Board. 
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Izzy was determined, as was typical of him, to devote his remaining time to his ambitious personal 
agenda, including his family, his philanthropy and his lifelong dream to establish, in Winnipeg, the 
Canadian Museum for Human Rights. 


Izzy’s vision demanded that the Company assemble a solid foundation of the best and brightest 
professional managers. Several of today’s top level CanWest executives, including Tom Strike, our Chief 
Operating Officer (Corporate); John Maguire, our Chief Financial Officer; and Richard Leipsic, our Vice 
President and General Counsel, played critical roles over two decades in building the Company from 
modest beginnings into its pre-eminent position today, as Canada’s largest and most successful media 
company. 


The Company’s rapid growth attracted skilled new executive talent, such as Rick Camilleri, our Chief 
Operating Officer (Operations), whose management team in Canada has made significant strides in 
streamlining the Company’s operations and melding disparate media assets, located across Canada, 
into a cohesive, mutually reinforcing and highly profitable business enterprise. 


Izzy’s legacy includes a vision that has no limits to growth, a corporate culture that places community 

‘responsibility alongside profits as inherent corporate values, a management culture that combines 
entrepreneurial boldness with financial prudence, and a disciplined operating culture that places service 
to clients and markets as paramount. 


l appreciate the confidence and support of my fellow Directors, and will discharge my duties as Interim 
Chair with the care and diligence worthy of this position for such period as pleases the Board. 


Respectfully submitted, 


Sink WA eee 
THE HONOURABLE FRANK McKENNA, P.C., Q.C 
INTERIM CHAIRMAN OF THE BOARD 


NOVEMBER 2003 
WINNIPEG, CANADA 


PRESIDENT’S REPORT 
TO SHAREHOLDERS 


—_— The Company’s financial results for the fiscal year ended August 31, 2003 marked another year of very 
solid progress. Of course, these excellent results were tempered by the sudden passing, on October 7, 
2003, of our founder and Chairman, my father, I. H. Asper, O.M., O.M., Q.C. His loss is deeply felt 
by my family and I, and by all of his colleagues in the Company. We are saddened that he was not 
here to rejoice with us on the completion of another successful year. | am sure he would have 
celebrated our achievements in 2003 and endorsed the goals we have set for the next 12 months. 


All of the Company’s major media operations performed significantly better in 2003 than in the 
year before. Our international operations turned in a stellar performance with double-digit revenue 
growth, and EBITDA increases in Australia, Ireland and New Zealand all exceeding 25%. 


As the year began, we were optimistic that Canada had successfully evaded a looming threat of 
recession. Advertising markets for both television and newspapers maintained a steady, although 
not spectacular, recovery following a downturn during the previous fiscal year. Nevertheless, markets 
still had some distance to go to regain the peak levels of 2000. 


Then, starting in the spring of 2003, a series of calamities conspired to temporarily take the wind 
out of the Canadian economy and to have a negative impact on a number of the local economies 
in which CanWest operates. 


The outbreak of SARS inflicted major damage to the airline and tourism industries, both of which 
are major advertisers. Ontario was particularly affected, as tourists and business visitors stayed 
away, and as convention organizers shifted venues to other countries. A single case of Mad Cow 
disease in Alberta precipitated U.S. and Japanese trade actions against Canadian exports of cattle 
and beef that dealt a serious blow to the economies of Alberta, Saskatchewan and Manitoba. Then 
massive forest fires in B.C. devastated millions of hectares of forestland. 


Canadian economic growth temporarily flattened in the summer months, although there are indications 
of a resumption of healthy, if not robust, growth since then. 


Given that uncertain and challenging business environment, we are quite satisfied with CanWest’s 
performance in the 2003 fiscal year. A year ago, we expected a steady improvement in advertising 
markets and, together with the significant progress already achieved and underway in reducing 
operating costs, that would have assured a continuation of the improving trend in the Company’s 
operating results. 


In fact, the Company achieved much more than that, completing or making noteworthy progress 
on most of the goals we set out to achieve in 2003. Operating results did indeed reflect a sub- 
stantial improvement as combined revenues increased by 8% to $2,651 million from pro forma 
combined revenues of $2,450 million last year. EBITDA grew by 12% compared to the pro forma 
results reported for the prior year on a same asset basis and before non-recurring charges of $53 
million. For the purpose of comparison, 2002 pro forma results exclude the contributions from the 
small market newspapers in Saskatchewan and Atlantic Canada that were sold in August 2002, and 
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only partial contributions from the small-market Ontario newspapers to reflect their sale in 
February 2003. Net earnings more than tripled, to $46 million, reflecting the improved operating 
costs and reduced financing charges. 


We said last year that debt reduction remained our top corporate priority. Consistent with that 
goal, we made $495 million in non-strategic asset sales since August 2002, including small market 
newspapers and related assets in the Atlantic Provinces, Saskatchewan and Ontario and our shares 
in SBS Broadcasting. All the proceeds from these transactions were used to reduce corporate debt. 


Our debt reduction strategy remains firmly on track. We continue to explore possibilities for the sale 
or monetization of non-strategic assets that would provide attractive opportunities to reduce 
corporate debt more quickly. In the meantime, cash flow from operations remains consistent with 
our plans and expectations, and is more than sufficient to meet the Company’s debt servicing 
obligations, as well as to cover reasonable and required capital expenditures, while also providing 
significant additional capacity to pay down debt. 


The Company completed two successful refinancings in the past year that together will reduce our 
annual interest costs by approximately $20 million, including the retiring of approximately $275 
million in 12 1/8% Hollinger debt and its replacement with long term debt carrying a much lower, 
7 5/8% interest rate. 


The Company also completed a thorough review of business operations at all locations, based on 
the consistent implementation of “best practices.” This initiative will contribute a further $20 million 
reduction in annualized operating costs in 2004. 


Revenue enhancement was a major thrust of our sales team, with incremental multi-platform 
advertising sales increasing by 38% compared to the previous year, adding $36 million to revenues 
in 2003 and again proving the validity of our cross-media business strategy. 


Our digital specialty channels, with 2.9 million subscribers, became profitable in 2003, two years 
ahead of schedule. The Company launched its first Canadian radio station, 99.1 CoolFM, in 
Winnipeg in February, and in September we launched Cool TY, our latest digital TV specialty channel, 
both with programming schedules geared to appeal to jazz lovers and to introduce new consumers 
to the jazz genre. The Company anticipates the launch of our second FM radio station, The Beat, 
in Kitchener, Ontario early in 2004, and we have similar growth initiatives under development. 


The considerable efforts expended over the past two years in making our online operations more 
efficient and less costly bore fruit in 2003. CanWest Interactive became profitable for the first time 
following completion of the major task of technical and production integration of our various 
newspaper, television and special purpose web sites, all under the canada.com brand. 


The next step will be to expand on the exciting new subscription-based online newspaper service 
launched by the Ottawa Citizen in November, extended to the National Post in December, and to be 
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rolled out at other CanWest newspapers in the ensuing months. Unlike existing online services, this 
subscription product will use new technology to provide newspaper content in a format identical to 
the actual newspaper, thus providing online subscribers with the means to view all the pages of the 
newspaper on their computers, in exactly the same way as they are accustomed to reading hard 
copy. Enhancements of this technology, to be introduced over the next year, will provide subscribers 
with access to additional unpublished content as well as video and other enhancements of photographs 
and advertisements, all just a click away. These new services will be available at bundled prices to 
existing newspaper subscribers, as well as separately to subscribers for the online product only. 


Our film and television program production/distribution division, CanWest Entertainment, has enjoyed 
ratings success with its current action-hour series such as Andromeda and Mutant X, and with earlier 
successes such as Relic Hunter and La Femme Nikita. Over the past two years, however, our entertainment 
division has encountered increasing resistance in international markets to the North American type 
programming typical of its distribution library. Increased availability of comparable domestic 
programming in some key traditional markets has been a significant factor. 


As a result, we took important steps in 2003 to recalibrate the business strategy of our entertainment 
division, and to refocus our entertainment division on productions that more closely reflect 
the requirements of CanWest’s broadcast operations. Changes at our entertainment division 
will substantially reduce operating costs going forward, while reinventing the program production/ 
distribution division to take account of ongoing changes in the international distribution markets. 


In sum it would be fair to say that 2003 was a year of solid improvement and advancement in a 
challenging overall business environment. 


Last year, CanWest’s shares were caught in a downdraft that afflicted share prices for the entire 
media industry. I am pleased to report that as this is written, shares reached a recent high of 
$14.00, reflecting a recovery from a low of $2.75 13 months ago in October 2002, to levels last seen in 
April 2002. Clearly, the recovery reflects increased recognition in financial markets of the important 
progress made by the Company in meeting its strategic goals, greater confidence on the part of investors 
in CanWest’s multi-platform media strategy and growing recognition of the significant accomplish- 
ments over the past two years in improving the balance sheet and reducing corporate debt. 


The CanWest model remains among the most advanced in the media industry. Only CanWest, in 
North America, combines profitable, market-leading newspaper and television assets on a national 
and local scale, and multiple media with properties in the same markets. Our success is based on 
a consistent business culture that combines a prudent investment strategy with a highly disciplined 
management culture at operating levels. 


The core of CanWest’s strategy is to combine profitable television, newspaper and complementary 
media operations to take advantage of synergies that enable us to increase revenues, reduce costs, 
and gain market share. Common services enable the Company to reduce operating costs, and other 
overheads, while sharing content among our various media platforms. Multi-platform advertising 
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Revenue enhancement was a major thrust of our sales team, with incremental 
multi-platform advertising sales increasing by 38% compared to the previous 
year, adding $36 million to revenues in 2003 and again proving the validity of 
our cross-media business strategy. 


products and cross-promotion help us to increase revenues to levels beyond what would have been 
otherwise achievable, by providing a level of comprehensive service to clients that is unavailable 
from our rivals. 

Our Business Services Centre in Winnipeg is made up of Reach Canada, our central customer contact 
center, a consolidated financial administration operation and the CanWest Information Technology 
Group. These central units serve the requirements of all our Canadian media operations more efficiently 
than the decentralized and often duplicative units they replaced, and are already providing a retum 
on the start-up costs incurred. 


CanWest has always placed a high priority on corporate responsibility and good citizenship. Over 
the years, both directly and through the CanWest Global Foundation, the Company has donated 
millions of dollars annually to support worthy causes in the communities in which we operate. 
The Company regularly allocates funds to build an endowment in the Foundation to ensure that 
CanWest’s philanthropy and community support is not dependent solely on the vagaries of future 


corporate profits and cyclical economies. 


2003 marked the second year of our national children’s literacy program, Raise a Reader. Originally 
conceived by the Vancouver Sun newspaper, and operated in that city with great success over the 
past six years, Raise a Reader was a natural for CanWest media properties in other cities. With 
extraordinary enthusiasm, dedication and hard work from volunteers, generous corporate sponsors 
and other partners across Canada, the program raised $729,000 in cash on its second national 
Raise a Reader Day on September 25, 2003 (in most cities), up from $439,000 on its first national 
Raise a Reader Day in October last year. When in kind and other material donations from wonderful 
national and local sponsors and partners like AMJ Campbell Van Lines, Scholastic Books, Microsoft, 
Papier Masson and the Winnipeg Free Press are included, the amount raised in 2003 was well over $1 
million. Every cent of the cash raised goes back to literacy causes in the communities where the 
money was raised. All the funds collected, as well as in kind donations of merchandise, are allo- 


cated by local literacy bodies independent of CanWest. 
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Based on dividends already declared and anticipated to be declared 
in December by TEN, CanWest expects to receive an aggregate of 
approximately A$101 million (C$94 million) in cash distributions, in 
the form of dividends and subordinated debenture interest, from 
TEN over the course of December 2003 and January 2004. 


OPERATING HIGHLIGHTS: 

The past year presented a number of challenges, but our results for 2003 reflected good progress on all 
the important things we set out to do. Profits were up at all our major broadcasting and publishing 
operations in Canada and overseas with tremendous results at Network TEN and at our TV and 
radio operations in New Zealand and Ireland. 


CANADIAN BROADCASTING 

Revenues from Canadian broadcasting operations increased by 5% in 2003 to $728 million. EBITDA 
also grew by 15% to $220 million. A combination of stronger advertising markets, increased pricing 
and continued discipline over operating costs accounted for the improved results. 


Global National with Kevin Newman has earned the loyalty of a growing adult audience. CanWest’s 
television news franchise is becoming a profit centre for the Company, as improved ratings for both 
local and national news programs reflect the incremental access to the news gathering resources of 
CanWest newspapers and dispatches from CanWest News Service journalists on assignment to 
national and international hot spots. 


For the coming season, Global has acquired 14 hours weekly of new U.S. programming to refresh 
its prime time viewing schedule, while also developing profitable new Canadian shows including 
Train 48, which aired successfully in a three month run on Global in 2003 and has been renewed 
for a full season, and Wild Card, a new Global production which launched in the autumn and already 
airs in the U.S. on the Lifetime Network. The popular Mike Bullard Show, which moves to Global 
this season, was added to Global’s nightly lineup in November. Friends and Frasier, now in their 
final year of production, are expected to attract record audiences for their season ending finales. 


The Company is hoping for approval by the CRTC of its application to extend its CH television 
schedule to 1.5 million viewers in Alberta through a change in the programming of our station in 
Red Deer, currently affiliated with the CBC. 


CanWest launched CoolFM in Winnipeg in February 2003, and CoolTV, our latest digital specialty 
channel, in September 2003. The Beat FM, the Company’s second Canadian radio station, will go 
to air in early 2004 in Kitchener, Ontario. 
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NEWSPAPERS AND ONLINE PUBLISHING 


Newspaper EBITDA increased by 7% to $258 million compared to the pro forma result of $242 million for 
fiscal 2002. Revenues increased by 3% to $1,164 million from the pro forma result of $1,129 million last year, 


Operating cost reductions at all major newspapers, including the National Post, were a significant 
contributor to the improved results, but revenue growth from a year-over-year improvement in 
advertising demand was also an important factor. Ad demand accelerated in the second half of the 
year with run-ofpress linage (ROP) up 1% in the third quarter and 3% in the fourth quarter compared 
to the corresponding periods last year. This positive trend continued into the period following the 
end of the fiscal year, fueled by a higher than usual number of new product launches and increased 
demand from the financial and investment sectors. The automobile and technology sectors continue 
lead the national advertising market into a period of renewed strength. 


The Company is well advanced in building a new print business model with a higher level of integration 
of news gathering and features writing, as well as advanced content-sharing across the Company’s 
Canadian newspaper, online publishing and broadcasting platforms. Important content-sharing 
initiatives over the past year include the launch of the CanWest News Service (CNS), that provides 

features as well as national and international coverage of major news developments, the Canadian 
News Desk (CND), that acts as a clearing house for wire service copy and other national and inter- 
national stories, and consolidation of our Ottawa News Bureau, which merged existing National 
Post and CNS Ottawa bureaus. These initiatives allow for more efficient allocation of resources and 
therefore broader coverage of news and events. 


The Company launched a new subscription-based online newspaper service at the Ottawa Citizen 
in November. This new revenue model will roll out at the National Post in December, and at other 
CanWest newspapers over the coming year. This subscription product will use new technology to 
provide newspaper content in a PDF format, identical to the actual newspaper, thus providing 
online subscribers with the means to view all the pages of the newspaper on their computers, in 
exactly the same way as they are accustomed to reading hard copy. 


ENTERTAINMENT 

Revenues at CanWest Entertainment, CanWest’s TV program and feature film production and 
distribution division, increased to $184 million for fiscal 2003 from $152 million recorded a year 
earlier, Nevertheless, Entertainment recorded an EBITDA loss before restructuring expenses and film 
and television program impairment of $30 million as a result of a persistent weakness in international 


demand for television programming. 


As a result, the Company significantly redefined the business strategy of CanWest Entertainment 
in the summer of 2003, focusing on a more limited production slate that reflects the requirements 
of CanWest’s Canadian broadcast operations. Changes already made have substantially reduced 
operating costs, with a retrenchment of production and distribution activities to reflect ongoing 
changes in the international distribution markets. We anticipate that the Company will make further 


adjustments to the business plan in the coming months. 
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INTERNATIONAL 

Australia 

Network TEN again posted extraordinary year-over-year gains in its financial results. CanWest’s share of 
TEN’s EBITDA was up 31% to $107 million on a 20% increase in growth in revenues to $336 million. 
TEN’s outstanding performance reflected an improving television advertising market in Australia, up 6% 
from one year ago, as well as sustained gains in TEN’s ratings among television audiences of all demo- 
graphic categories, combined with continued domination of TEN’s target 16-39 year old demographic. 


All this enabled TEN to make further gains in its share of the Australian television advertising market 
with revenue growth of 20%, well above the overall level of market growth for the Australian television 
advertising market, and all at the expense of TEN’s competitors. 


Based on dividends already declared and anticipated to be declared in December by TEN, CanWest 
expects to receive an aggregate of approximately A$101 million (C$94 million) in cash distributions, 
in the form of dividends and subordinated debenture interest, from TEN over the course of 
December 2003 and January 2004. 


TEN’s schedule includes the number one program in Australia, Big Brother, and also includes popular 
Australian Football League (Australian Rules) games. Over 3.5 million Australians tuned in to 
TEN’s broadcast of the AFL Grand Final in September, one of the largest Australian TV audiences 
for a sports event in 2003. 


TEN’s solid growth performance has continued into fiscal 2004 with TV revenues up 20% over last year 
in both September and October. TV ad bookings for November are also tracking well ahead of last year. 
New programming such as Australian Idol, Under Construction and Queer Eye for the Straight Guy should 
ensure continued ratings growth and solid financial performance at TEN as we move further into fiscal 2004. 


New Zealand 

Operating results in 2003 at CanWest’s New Zealand television operations improved significantly for 
the second straight year. A 39% increase in revenues to $96 million at New Zealand television fueled 
EBITDA growth to $10 million for the year, compared to an EBITDA loss of $2 million in fiscal 2002. 


Improved ratings, better advertising market conditions and higher prices for advertising all 
contributed to the growth in revenues and profits at our New Zealand operations. A stronger New 
Zealand dollar also helped to reduce the cost of imported television programming. 


In October, CanWest re-launched TV4, the Company’s second television network in New Zealand, as 
C4, a music channel geared to youth and young adult audiences. The new format carries relatively 
low production costs and promises to reverse losses incurred by TV4 in recent years as the 
revitalized schedule taps a niche market with little direct competition. Initial audience response to 
the new music format has been very positive with the target 15-29 year old demographic. 


CanWest New Zealand’s radio operations also recorded stellar EBITDA growth of 27% to $21 million 
for the year compared to $16 million last year. Revenues were up 21% compared to last year. 


INFORM ENLIGHTEN ENTERTAIN CANWEST GLOBAL COMMUNICATIONS CORP. 


Ireland 
TV3 Ireland also maintained its consistent earnings growth, with CanWest’s 45% share of EBITDA 


increasing to $10 million for fiscal 2003, up from $8 million last year. CanWest’s share of TV3 
revenues grew by 15% to $32 million. 


TV3 Ireland achieved its highest ratings ever as it moved into the fall 2003 season. The network 
gained market share at the expense of all its competitors, ranking second in the Irish market, well 
ahead of its nearest competitor, the Irish government owned Network 2, and all its private sector 
rivals. Continued high ratings for locally produced programming, as well as the inclusion of top-rated 
entertainment programming from Granada Media and popular international programming, 
contributed substantially to progress at TV3. 


LOOKING AHEAD: 
Looking ahead to 2004, our most important task will be to press ahead on the many projects we 
initiated over the past three years. The Company will continue to build the new, integrated print 
business model, to produce better newspapers, with more news, superior features and better value 
‘for our customers at lower cost. We have made tremendous strides in reducing both operating 
costs and debt servicing costs as well as in achieving top line growth beyond normal market 
growth, through the introduction of new revenue streams and through incremental multi-platform 
advertising products. We will also maintain our focus on implementing successful business plans 
at our underperforming assets, particularly the National Post and CanWest Entertainment. 


We will concentrate on growing top line revenues by creating new businesses, developing new markets 
and extracting full value from our existing assets and brands. We will expand on the proven success 
of multi-platform sales. We will also increase cross-promotion and content sharing to take advantage 
of their contributions to building increased circulation, higher ratings and bigger revenues. 


Merchandise sales, such as DVDs and videos of Global documentary and entertainment programming, 
are a new but growing source of revenues with significant potential. We are also looking at inter- 
national opportunities for the carriage of our digital specialty television channels, such as CoolTV. 
Our online auctions, now in their third year, are another initiative that has already proven its success 
in generating significant incremental revenues. The Company's growth into radio, additional digital 
specialty channels, online subscription newspapers and in developing new advertising categories 
are all examples of the limitless possibilities for generating new revenues and profits, constrained 
only by the boundaries of our collective imagination. 


Of course, debt reduction remains our top corporate priority. With approximately $715 million in 
asset sales over the past two years, including $495 million since August 2002, we have already 
made substantial progress in reducing debt and improving the Company’s balance sheet. We will 
continue to explore opportunities to divest or monetize assets that are not central to our corporate 
strategy, while also exploring other opportunities to improve the CanWest balance sheet. 
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Ad markets for newspapers were showing renewed strength at the close of fiscal 2003 and we see 
this positive momentum continuing into fiscal 2004. The television advertising market in Canada 
was, however, less buoyant as we moved into the new fiscal year. The Company anticipates that its 
substantial line-up of new shows on Global and CH will score with audiences and maintain 
Global’s traditional ratings leadership in its chosen demographic. 


We expect that, in overall terms, the positive trends in advertising demand will continue in all of 
the Company markets in the coming year. Given the significant progress already achieved in reducing 
operating costs that are within the control of management, we believe it would reasonable to 
expect a continuation of the steady improvement in operating results evident in recent months in 
Canada and at all our international operations. 


Any focus on fundamentals will see value in a company, like CanWest, that consistently generates 
high operating profit margins, has a record of solid growth based on conservative financial practices, 
prudent and self-sustaining investment and a constant and proven record of reducing corporate debt. 


I take this opportunity to express my appreciation to our management and staff whose dedication, 
ingenuity, imagination and just plain hard work enabled the Company to complete another 
successful year, and to move forward in our mission to inform, enlighten and entertain people 
everywhere so as to improve the quality of their lives. 


As I said at the beginning, all of us at the Company were saddened by the sudden passing of the 
Company’s founder and Chair, I.H Asper, O.C., O.M., Q.C. The Asper family and all those in the 
Company who had the privilege of working in close proximity to “Izzy” Asper were deeply touched 
and gratified by the many kind tributes and condolences expressed by his countless friends, col- 
leagues, competitors and admirers. Izzy will be greatly missed by his family, and by all those who 
had the good fortune to know him. He leaves a tremendous legacy as a successful architect and 
builder of this great Company, that we have an obligation to carry forward, as a tribute to his 
memory and as an obligation to our shareholders. 


On October 17, following a special meeting of the Board, the Company announced the appointment 
of the Honourable Frank McKenna, PC., Q.C. as Interim Chair of the Board. Mr. McKenna will serve 
in that capacity until the election by the Board of a permanent Chair. 


Respectfully submitted, 


LEONARD ASPER 

PRESIDENT AND CHIEF EXECUTIVE OFFICER 
NOVEMBER 2003 

WINNIPEG, CANADA 
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On November 4, 2003, the Board of Directors of CanWest Global Communications Corp. unanimously 
adopted the following resolution: 


WHEREAS it is with great sadness that the Board acknowledges the passing of the Chairman and 
founder of the Company, Mr. Israel Asper, 0.C., O.M., Q.C.; 


AND WHEREAS the Board wishes to recognize the outstanding vision, leadership and dedication of 
Israel Asper to the Company over the past quarter century; 


NOW THEREFORE BE IT RESOLVED that the following tribute by the Interim Chairman, 
Mr. Frank McKenna, P.C., Q.C., be passed by the Board and presented to his family: 


The unexpected and sudden passing on October 7, 2003, of our Company’s founder and 
Chairman, I.H. Asper, O.C., O.M., Q.C., was a profound shock to everyone who knew him. 


Israel Asper, or Izzy, as he was known to everyone, will be missed not only by his family, but also by his 
legions of friends, his colleagues at CanWest Global Communications Corp. and by the countless indi- 
viduals and organizations who have benefited from |zzy’s generosity, wisdom and vitality over the years. 


It was evident that Israel Asper was a determined visionary for his entire life, from his days as 
a championship debater at the University of Manitoba and as a fledgling journalist, writing for and 
editing the student newspaper. A self-made man, Israel’s outstanding professional career spanned 
over four decades. He was a distinguished tax lawyer, journalist, politician, entrepreneur, corporate 
leader, advocate on behalf of Israel, philanthropist and, more than anyone else, the creator and 
builder of this multi-billion dollar Company. Through all this, Israel Asper remained a devoted family 
man, a true Canadian patriot and a staunch and loyal supporter of the City of Winnipeg, and the 
Province of Manitoba, where he always made his home. Israel Asper was a one-of-a-kind, a beacon 
and an example for all. 


Israel Asper departed leaving CanWest a strong Company with a bright future and in very capable 
hands. One of his many legacies is that, over 26 years, he built this wonderful Company from 
scratch to what has become a model of Canadian entrepreneurship and business innovation. Izzy 
established CanWest as a leader in the global media industry, with operations on three continents 
and over 12,000 employees. 


The legacy of Israel Asper includes a vision that has no limits to growth, a corporate culture that 
values community responsibility alongside profits, a management culture that combines entrepre- 
neurial boldness with financial prudence and a disciplined operating culture that places 
service to clients and markets as paramount. 


CanWest Global Communications Corp. will forever be associated with the name of our founder, 
|.H Asper. We express our gratitude for his life, his leadership, his dedication, his friendship and 


for his inspiration. 
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CANWEST IN 
THE COMMUNITY 


“We want to help Canadians find every opportunity to experience 
success - personally, professionally and as part of a larger community.” 
|.H. Asper, Founder 


mies 
geaneucasiie 


CREATING OPPORTUNITY 

There are opportunities all around us to make where we live a better place. Our communities are 
full of worthy organizations that have great ideas, passion and individuals prepared to work hard. 
What they lack is adequate financing. 


THE CANWEST GLOBAL FOUNDATION 

Since it was formed in 1997 with initial funding of $1 million, which has since been augmented 
by several million dollars, the CanWest Global Foundation has donated millions of dollars to initiatives 
in Canadian communities. The Company contributes additional funds to the Foundation each year 
to build a permanent capital base, enabling us to continue our long-term support of these important 
programs that enrich the lives of Canadians. 


The Foundation’s purpose is to support the arts, media, literacy, journalism and communications 
studies across Canada. In 2003, the CanWest Foundation and CanWest operations provided $4.5 million 
in direct cash contributions to worthy causes across Canada. 


INDUSTRY SUPPORT 

‘CanWest is dedicated to providing support in the communities where we operate. CanWest is known 
for producing quality news and entertainment and, as Canada’s leading media company, CanWest 
recognizes the importance of developing the future generations who will make careers in the media 
and communications industry. CanWest supports media and journalism studies at post-secondary 
institutions across the country. During fiscal 2003, CanWest provided $1.9 million in cash contributions 
to program development, capital campaigns for facilities and technology, chairs, lecture series and 
scholarships. 


CANWEST’S SUPPORT FOR LITERACY 

In 2002, CanWest identified children’s literacy as a priority for its operations across Canada. Building 
on the already successful Raise a Reader program established by the Vancouver Sun in 1997, Raise a 
Reader was launched nationally that year and raised almost $440,000 in cash to support children’s 
literacy programs in nine communities across Canada. 


In 2003, CanWest staff, local partners and literacy organizations in 13 cities took to the streets one 
day in September for Raise a Reader Day and asked Canadians to contribute to the program in exchange 
for a special edition of our newspapers. In total, Raise a Reader collected $729,000 in cash, 
$250,000 in books and software and another $150,000 in kind donations were made to the program. 
CanWest is committed to continue to grow the program and has set a goal of $1 million in cash 
to be collected in 2004. In addition, programs such as the Raise a Reader National Children’s Book 
Club and the AMJ Campbell Van Lines / CanWest Book Drive are national, year-round programs 
designed to continue to raise money and awareness about the importance of children’s literacy. 
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CHARITABLE AND 


Enthusiastic volunteers helped raise more SD WEDURS iT 


than $729,000 for children’s literacy during 


the 2003 Raise a Reader campaign. $4.5 million 


$10 million __ 
$14.3 million 


$1.1 million _ 
$29.9 million 


Globat 


EAYOAT TPT 


*Cash and in kind support 


CANWEST TV STATIONS & NEWSPAPERS 
CanWest’s television stations and newspaper operations have a long history of community involvement, 
providing both airtime promotion and cash donations in support of local charities, events and 
organizations. Global and CH television stations have an equally important position as a contributor 
to the community, by providing airtime of more than $5 million to charitable campaigns, or providing 
blocks of time for events like the Variety Club Telethon. Internationally, all CanWest broadcast 


operations contribute to worthwhile community initiatives. Television networks in Ireland, New 


Zealand and Australia contribute a combined $9 million in airtime to community programs. 


CANWEST COMMUNITY SUPPORT 

CanWest also encourages and supports its employees to contribute to their communities through 
contributions of both their time and money through an employee matching gift program, where 
employee donations to charitable organizations are matched by CanWest, up to $200 annually. 
Community Spirit Awards are also awarded in each CanWest market, with winners receiving a 
$1,000 donation made on their behalf to the charitable organization of their choice. 


CanWest has identified the United Way/Centraide across Canada as a priority in this community 
effort. The total company and employee contributions to the United Way/Centraide totaled just over 
$1 million. Only 40 companies and crown corporations in Canada are part of the “million dollar 
club” and CanWest, as one of the smaller companies on the list in terms of revenue and number 


of employees, is proud to be part of this group. 


“A CARING COMPANY” /IMAGINE 

CanWest’s commitment to giving has earned it “A Caring Company” designation from the Canadian 
Centre for Philanthropy. As a member of Imagine, CanWest sets aside a minimum of 1% of pre-tax 
profits for cash donations to non-profit organizations and to projects that enhance local communities. 


CanWest’s in kind donations push our overall contributions well beyond the 1% threshold. 


GAIL ASPER, PRESIDENT 
CANWEST GLOBAL FOUNDATION 
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MANAGEMENT DISCUSSION AND ANALYSIS 
OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


Certain staternents in this report may constitute forward-looking statements. Such forward-looking statements 
involve risks, uncertainties and other factors which may cause actual results, performance or achievements 
of the Company to be materially different from any future results, performance or achievements expressed 
or implied by such forward-looking statements. Many of these factors are beyond the control of the Company. 
Consequently, all forward-looking statements made in this Management Discussion and Analysis or the 
Company's documents referred to herein are qualified by this cautionary statement and there can be no 


assurance that actual results or developments anticipated by the Company will be realized. 


OVERVIEW 
The Company is an international media company formed under the laws of Canada. In Canada, the 
Company owns and operates 16 broadcast television stations; several specialty cable channels, including 
Prime TV and 7 digital specialty channels; 10 metropolitan newspapers; the National Post, a daily 
Canadian national newspaper; and more than 20 non-daily publications. The Company also owns and 
operates New Zealand’s 3 and C4 Television Networks and CanWest Radio NZ and has a 57.1% economic 
interest in Australia’s Network TEN, which includes a wholly owned out-o-home advertising company, 
Eye Corp. The Company also has a 45% interest in the Republic of Ireland’s TV3, and a 29.9% equity 
interest in Northern Ireland’s UTV. In addition, the Company owns and operates CanWest 
Entertainment, an international film and television production and distribution operation. 


In August 2003, the Company’s wholly owned subsidiary refinanced $940 million of its existing 

senior secured credit facilities. The transaction involved refinancing of two of the existing term 
loans into a single loan at current market rates. The refinancing will achieve annual interest savings 
of approximately $8 million. 


In July 2003, the Company sold, in a private transaction, its holdings of more than 2 million shares of 
SBS Broadcasting S.A. The transaction, part of a program to divest of non-core assets, netted the Company 
$44 million which was used to reduce corporate debt and resulted in an investment loss of $11 million. 


In May 2003, the Company’s wholly owned subsidiary, Global Communications Ltd., was awarded 
a radio broadcast licence by the Canadian Radio-television and Telecommunications Commission 
(CRTC) for an FM station in the Kitchener-Waterloo region of Ontario. The radio licence is the second 
awarded to CanWest in Canada. The new station, scheduled to go on the air in early 2004, joins 
CoolFM in Winnipeg, which successfully launched in February 2003. 


In April 2003, the Company’s subsidiary CanWest Media Inc. completed a private placement of 
$295 million in unsecured senior notes at a coupon interest rate of 7 5/8% per annum with a ten-year 
term. The proceeds from the sale were used to retire a portion of the outstanding Hollinger notes 
which will result in annual interest savings of approximately $12 million. 


In February 2003, CanWest completed the sale of a number of its smaller daily and community 
newspapers and related assets in Southern Ontario to Osprey Media Group Inc. (“Osprey Media”) 
for $194 million, resulting in an investment gain of $21 million. The sale was the continuation of 
the Company’s efforts to divest itself of non-core assets. The sale included such papers as the 
St. Catharines Standard, the Brantford Expositor and the Welland Tribune. 
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In December 2002, the Company redeemed all of its outstanding Series 2 Preference Shares for 
cash consideration of $58 million. The Series 2 Preference Shares were issued in May 2001 on the 
amalgamation of certain subsidiaries of CanWest. 


In August 2002, the Company’s Australian operating unit, Network TEN, purchased the remaining 
40% of Eye Corp., Australia’s leading out-of-home advertising company, for aggregate cash considera- 
tion of approximately A$10 million. 


In August 2002, CanWest sold 10 small-to-medium market daily newspapers — as well as certain 
community papers in Atlantic Canada and Saskatchewan — to G.T.C. Transcontinental Group Ltd. 
(“GTC”) for aggregate cash consideration of approximately $257 million. 


In March 2002, the Company completed the purchase of the 50% of the National Post it did not 
already own for nominal consideration in the form of cash and agreements and undertakings. 


In October 2001, the Company sold its interest in television station CKVU (Vancouver) for cash 
proceeds of approximately $133 million. In September 2001, the Company sold its 70% interest in 
-television station CFCF (Montreal) for cash proceeds of $87 million. In August 2001, the Company 
sold its 50% interest in the ROBTv specialty cable channel for cash proceeds of $30 million. 


TRENDS ) 

The Company has historically derived more than 70% of its revenue from advertising in Canada. 
For that reason, the Company’s results typically reflect overall activity in the economy. Advertising 
markets in North America and throughout the world recovered in the second half of fiscal 2002 
and continued to improve through fiscal 2003. The impact of the war in Iraq, which overtook normal 
television schedules for several days during the third quarter and the effects of the Severe Acute 
Respiratory Syndrome (SARS) on the travel and tourism sector, particularly in Toronto, was temporary, 
and advertising markets strengthened in the fourth quarter. 


Looking forward to fiscal 2004, the positive momentum in advertising markets for Canadian 
newspapers experienced in fiscal 2003 is expected to continue. For Canadian television, after a 
strong up front market, the television advertising market in Canada appears to have softened as we 
move into the first quarter of fiscal 2004. Beyond the first quarter, the outlook is more positive as 
current bookings are tracking with the prior year and the Company anticipates further strengthening 


of its program schedule in the marketplace. 


In the production and distribution of programming, international markets continue to be a challenge 
as European broadcasters turn away from North American programming. CanWest has responded with 
significant changes in strategy at its program and distribution operation, which has been refocused 
to concentrate on the North American market, particularly in meeting the requirements of the 


Company’s own broadcast operations. 


Internationally, advertising markets, particularly in Australia and New Zealand, continue to be very 
strong and are expected to contribute to further growth in our results for our broadcasting operations 


in those markets. 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


CRITICAL ACCOUNTING POLICIES 

The Company prepares its consolidated financial statements in Canadian dollars and in accordance 
with Canadian GAAP The consolidated financial statements include the Company’s accounts and 
the accounts of its subsidiary companies. 


The Company’s operating segments include television and radio broadcasting, entertainment, 
publishing and online operations and outdoor advertising. In Canada, the Television Broadcast 
segment includes the operation of the Global Television Network, Prime, various other 
conventional and specialty channels and the CoolFM radio station. The Australian Television 
segment includes the Company’s 57.1% economic interest (57.5% to February 27, 2003) in the TEN 
Group Pty Limited which owns and operates Australia’s TEN Television Network (“Network TEN”). 
The Canadian Publishing and Online segment includes the publication of a number of newspapers, 
including 10 metropolitan daily newspapers, and the National Post, as well as operation of the canada.com 
web portal and other web based operations. The Entertainment segment includes the operation of 
CanWest Entertainment, a producer and distributor of film and television programs. The New Zealand 
Television Broadcasting segment includes the operations of the 3 and C4 Television Networks. The 
New Zealand Radio Broadcasting segment includes five nationally networked radio brands and 27 local 
radio stations including the MORE FM stations. The Irish Television Broadcasting segment includes the 
Company’s 45% interest in the Republic of Ireland’s TV3 Television Network. The Australian Outdoor 
advertising segment includes the Company’s economic interest in Eye Corp., an out-of-home adver- 
tising operation. The Corporate and Other segment includes various investments in media operations 
including a 29.9% interest in Northern Ireland’s Ulster Television ple CUTV”). 


The Company accounts for its economic interest in Network TEN using the equity method of 
accounting. Under this method, the Company’s interest in the net earnings (before interest on 
subordinated debentures) of Network TEN is included in the Company’s consolidated earnings, 
and an adjustment is made to the carrying value at which the investment is recorded on the 
consolidated balance sheet. The carrying value of this investment is reduced by any interest on 
subordinated debentures and dividends received by the Company. 


In fiscal 2001, the Company accounted for its interest in the National Post using the equity method. 
In September 2001, the Company assumed control of the National Post and, thereafter, consolidated 
its interest in the National Post. 


The preparation of financial statements in accordance with Canadian GAAP requires the use of estimates 
and assumptions that affect reported amounts of assets, liabilities, revenue and expenses, and 
disclosure of contingencies. Future events could alter such estimates. 


On an ongoing basis, management evaluates its estimates, including those related to allowances 
for doubtful accounts, broadcast rights, investments in films and television programs, useful lives 
of property plant and equipment, carrying values of intangibles and goodwill, carrying values of 
investments, accrued liabilities, contingent liabilities, income taxes, employee future benefits and 
the fair value of financial instruments. The estimates noted herein are the most subjective and 
therefore could have a material effect upon our reported results. 
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GOODWILL AND INTANGIBLE ASSETS 
We operate in highly competitive markets. We have estimated the useful lives of intangible assets and 
the value of goodwill based on historical customer patterns, industry trends and existing competitive 


factors. Significant long term changes in these factors could result in material impairment of the 
value and life of intangible assets and goodwill. 


As at August 31, 2003 we had $1,094 million of intangibles and $2,456 million of goodwill on 
our balance sheet. 


In performing the annual impairment testing of goodwill and intangibles, we make a number of 
assumptions and estimates in applying a fair value test. The fair value definition used is the amount 
at which an asset could be bought or sold in a current transaction between willing parties. 
Valuation techniques used for reporting units include either a market approach or a discounted 
cash flow (“DCF”) approach. The market approach is used where comparable public market data 
is available, or we have bona fide offers for assets. The projections used in the DCFs represent 
Operating managements’ best estimates of expected future operating results of the reporting units 
for the first three years and an extrapolation based on aggregate economic factors such as gross 
domestic product growth rates and inflation, for the final two years of the forecast period. 


Precedent transactions involving comparable companies and market statistics for comparable companies 
are used to select appropriate terminal multiples. In addition, we consider the expected risk free 
and other rates of return, general economic conditions, historical and forecasted operating results, 
and valuations prepared by third parties. The discount rates used are based on the weighted average 
costs of capital using the capital pricing model and adjusting for the size of the local reporting unit, 
local tax rates and risk profile. 


Had we used different assumptions or valuation techniques in performing the impairment testing 
at August 31, 2003, the carrying value of intangibles and goodwill may have been different. The 
Company considers the assumptions and techniques used to be reasonable. 


REVENUE RECOGNITION AND ALLOWANCE FOR DOUBTFUL ACCOUNTS 
Approximately 70% of our revenue is derived from the sale of advertising. Advertising revenue, net of 
agency commissions, is recognized at the time a television or radio commercial is broadcast, or at 


the time the publication is delivered. 


Circulation revenue is recognized when the publication is delivered. Circulation revenue includes sales 
to retail distributors that are subject to returns. We record the retail sales upon delivery, net of esti- 
mated returns. The estimates are based on historical return rates and are revised as necessary based on 
actual retums realized. Subscription revenue is recorded straight line over the term of the subscription. 


Our allowance for doubtful accounts represents an estimate of amounts that may not be collectable. 
At August 31, 2003, our allowance was $15 million and our bad debts provision for that year was 
$6 million. The allowance is estimated based on historical collection experience, continual review 


of aging categories and the specific identification of customers at tisk. 
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INCOME TAXES 

Income taxes were $3 million for the year ended August 31, 2003. Future tax assets were $107 million, 
while future tax liabilities were $493 million at August 31, 2003 (see note 14 to the consolidated 
financial statements). 


Management uses judgment and estimates in determining the appropriate rates and amounts to 
record future taxes, giving consideration to timing and probability. Actual income taxes could vary 
from these estimates as a result of future events, including changes in income tax law or reviews 
by tax authorities. 


INVESTMENT IN FILM AND TELEVISION PROGRAM RIGHTS 

At August 31, 2003, we had $111 million in broadcast rights. Broadcast rights represent the right to 
air various forms of programming. Broadcast rights and the corresponding liability are recorded 
when the licence period begins and the programs are available for air. Program rights are carried at 
the lower of unamortized cost and estimated net recoverable value based on discounted future cash 
flows. Most of our foreign programming is acquired on a “pay for play” basis and is immediately 
aired, while some foreign and most domestic programming may be carried in inventory and amortized 
over a series of plays. Management must use estimates and judgment in determining the useful 
lives and carrying values of broadcast rights. 


As at August 31, 2003, we had investments in film and television program rights of $243 million. 
Investment in film and television programs represents the unamortized costs of film and television pro- 
grams that have been produced by the Company or for which the Company has acquired program rights. 


The Company estimates ultimate future revenue for each title to determine amortization and fair 
value. Amortization is recorded based on the ratio that current revenue bears to management's estimate 
of ultimate revenue for the title. Valuation of film and television programs is reviewed on a title 
by title basis. When an event or change in circumstance indicates that the fair value of a film or 
program is less than its unamortized cost, the fair value is determined based on the discounted 
future cash flow. A write down is recorded equivalent to the amount by which the unamortized 
costs exceed the estimated fair value. 


OPERATING RESULTS 

FISCAL 2003 COMPARED TO FISCAL 2002 

Earnings before interest, taxes, depreciation and amortization (“EBITDA”) is not a recognized 
measure of financial performance under Canadian GAAP Management utilizes EBITDA as a measure 
of segment profitability in making strategic resource allocations. In addition, the Company and its 
lenders and investors use EBITDA to measure performance against the Company’s various leverage 
covenants. EBITDA also provides investors with an indication of cash available for distribution 
prior to debt service, capital expenditures and income taxes. Investors are cautioned, however, that 
EBITDA should not be construed as an alternative to operating income (earnings before interest 
and taxes, “EBIT”) or net earnings determined in accordance with GAAP as an indicator of the 
Company’s performance. The Company’s method of calculating EBITDA may differ from other 
companies and, accordingly, EBITDA may not be comparable to measures used by other companies. 
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The following is a table of segmented results for the years ended August 31, 2003 and August 31, 
2002, including a reconciliation of operating income before amortization (EBITDA) to operating 
income (EBIT): 


Operating income 


Segmented operating ing i 
Revenue profit (EBITDA) Amortization (EBIT) 


2003 2002 2003 2002 2002 2003 
Operating Segments 
Television 
Canada 728,318 691,888 | 220,099 190,752 25,924 | 194,736 
Australia — Network TEN? 336,362 281,427 | 106,975 81,782 5,808 | 100,402 
New Zealand 95,752 69,079 10,095 (1,938) 2,541 6,687 
Ireland 32,490 2B, Sil7l 9,729 7,654 7,480 
1,192,922 | 1,070,711 | 346,898 278,250 309,305 
Publishing and Online - Canada 1,164,012 | 1,270,335) 258,496 285,027 62,488 202,147 
Radio — New Zealand 73,400 60,724 20,751 16,361 18,415 
Entertainment - Canada 184,344 152,439 (34,524) (743) 
Outdoor — Australia! 36,656 38,074 874 
i 2,651,334 | 2,592,283 579,769 | 100,422 104,112 | 493,759 
Corporate expenses - - (26,807) 5,570 3,411 (28,783) 
2,651,334 | 2,592,283 | 570,968 552,962 


105,992 107,523 
Restructuring and film and 
television impairment expenses? - (53,087) - - 
Total Combined 2,651,334 | 2,592,283 517,881 552,962 105,992 107,523 411,889 


Elimination of equity 
accounted affiliates’ (373,018)| (319,500); (99,219)| (82,656) (9,355) (8,699), (89,864) 


Total Consolidated 2,278,316 | 2,272,783 | 418,662} 470,306} 96,637| 98,824 ress 


' Represents the Company's proportionate interest in Network TEN and its wholly owned subsidiaries. 


2002 
$000 


164,828 
75,974 
(4,479) 

Oso 


242,108 
222 589) 
14,275 
(1,248) 
(2,017) 


475,657 
(30,218) 


445,439 


445,439 


(73,957) 


az 


2 Includes Network TEN film and television impairment charges of $10,316, Entertainment film and television impairment charges of $22,748 and Canadian media and 


film restructuring charges of $20,023. 


The following discussion is based on the Company’s consolidated results for the year ended 
August 31, 2003. Comparisons with the prior year’s results are affected by corporate initiatives, 
including the divestiture of certain newspaper publishing properties, accordingly, the Company 
provides certain pro forma comparatives. Pro forma revenue, EBITDA and operating income for fiscal 
2002 exclude the results of newspaper publishing interests in Saskatchewan and Atlantic Canada 
sold to GTC in August 2002 and exclude the results of the newspaper properties sold to Osprey 
Media in February 2003 for the period from February 16, 2002 to August 31, 2002. 


EBITDA 
$000 


470,306 
(42,721) 


427,585 


Revenue 


Operating income 
For the year ended August 31, 2002 $000 $000 


371,482 
(39,167) 


IAMS 


DO Mer 
(141,807) 


2,130,976 | 


As reported 
Newspaper publishing properties sold 


Pro forma _ 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


The Company reported consolidated revenues of $2,278 million for the year ended August 31, 
2003, an increase of $6 million from the actual revenues reported for the previous year and an 
increase of $147 million from pro forma revenues of $2,131 million. Revenues for 2003 reflect 
solid increases in Canadian Television and Publishing revenues, as well as New Zealand broadcasting 
Operations. 


Consolidated operating expenses (including selling, general and administrative expenses) before 
amortization increased $57 million to $1,860 million. On a pro forma basis, operating expenses 
increased $156 million, or 9%, from $1,703 million in the previous year, reflecting expense increases 
in Entertainment and Publishing and Online expenses, as well as restructuring and film and television 
program impairment expenses. 


Consolidated EBITDA decreased by 11% to $419 million from $470 million last year. Compared 
‘to last year on a pro forma basis, EBITDA decreased by 2% from $428 million last year. Substantial 
increases at broadcast operations in Canada, New Zealand and Ireland, as well as in publishing and 
online operations, were more than offset by increased losses at Entertainment and restructuring 
and film and television program impairment expenses. 


Revenues from Canadian Television Broadcast operations were up by 5% to $728 million from 
$692 million recorded in the previous year. Revenues at conventional television operations and at 
Prime, the Company’s top-rated analog specialty channel, increased by 5% in fiscal 2003 compared 
to fiscal 2002. 


The Company’s six digital specialty channels saw revenues double to $9 million in their second 
full year of operation. CanWest’s portfolio of digital channels continue to perform well relative to 
their peers, steadily gaining subscribers. Subsequent to year-end the Company launched a seventh 
channel, CoolTV. 


Global Television’s news operations continue to increase viewer support across Canada and new 
programming was launched in fiscal 2003. Canadian audiences continue to support Global 
National with Kevin Newman, increasing audience share by 17% over the summer period compared 
to the same period last year, the largest such increase by a national news program. Global Sunday 
continues to be one of the highest ranked Canadian current affairs programs. 


Operating expenses (including selling, general and administrative expenses) at Canadian Television 
Broadcasting operations increased by 1% to $508 million dollars, compared to $501 million in fiscal 
2002. Operating expenses were well controlled. The increase reflects nominal inflationary increases and 
costs related to the start up of CoolFM. Programming expenses were consistent with the previous year. 


As a result of revenue increases and expense control, Canadian Television Broadcast operations EBITDA 
increased 15% to $220 million and operating income increased 18% to $195 million in fiscal 2003 as 
compared to 2002. 


Publishing and Online operations revenues for fiscal 2003, including the National Post, were $1,164 
million, an increase of 3% from the pro forma revenues of $1,129 million for the previous year, on 
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a same paper basis. Newspaper advertising was bolstered by robust activity in the automotive and 
technology sectors through the second half of the fiscal year. Advertising and circulation comprise 
79% and 18%, respectively, of the Company’s newspaper revenues for 2003, consistent with the 
prior year. 


Compared to last year, on a pro forma basis, operating expenses (including selling, general and 
administrative expenses) of the Company’s Publishing and Online operations increased slightly to 
$906 million from $886 million on a pro forma basis. This reflects normal cost escalations, particularly 
payroll and moderate increases in the price of newsprint. 


The Company’s online operations achieved a significant improvement in fiscal 2003 and for the 
first time recorded positive EBITDA of just under $1 million, compared to EBITDA losses of $4.5 
million the previous year. The online properties are now more closely aligned with other media 
properties and are contributing to overall profitability. 


In February 2003, CanWest completed the sale of a number of smaller market daily, weekly and 
shopper publications and related assets in Southern Ontario to Osprey Media for $193.5 million, 
resulting in an investment gain of $21.3 million. The sale, which followed a similar divestiture of 
community papers in 2002, was the continuation of a strategy by the Company to divest of assets 
not central to its multi-platform sales, content and promotion strategy. 


Revenue from the Entertainment segment increased by 21% to $184 million from $152 million 
recorded the previous year. Operating expenses at Entertainment increased to $219 million from $153 
million the previous year, resulting in operating loss of $36 million compared to a loss of $1 million 
in the previous year. Weak demand for television programming in Europe continued through fiscal 2003, 
which negatively affected distribution revenues. The weak demand has had the additional effect of 
decreasing future revenue estimates which has significantly reduced the profit margin recognized on 
sales. The Company began addressing the situation by restructuring Entertainment to concentrate more 
on programming for the North American market and CanWest broadcasting properties in particular. 


CanWest’s 45% share of revenues at TV3 in the Republic of Ireland increased 15% to $32 million 
from $28 million the previous year. CanWest’s share of TV3’s EBITDA was $10 million, up from 
$8 million, and operating income increased to $7 million from $6 million the previous year. 


Revenues from Television Broadcast operations for New Zealand’s 3 and C4 Television Networks 
increased by 39% to $96 million for fiscal 2003 from $69 million the previous year. In local 
currency, revenues increased by 21% to NZ$121 million from NZ$100 million in 2002. EBITDA 
also improved, from an EBITDA loss of $2 million in fiscal 2002 to $10 million for the year ended 
August 31, 2003. Operating income increased to $7 million from a loss of $4 million the previous 
year. Results from New Zealand have been translated at an average exchange rate of $0.7957, an 
increase of 15% over the prior year’s rate of exchange. A combination of factors contributed to the 
improved results, including higher ratings, improved advertising market conditions and higher 
prices for advertising. A stronger New Zealand dollar also helped to reduce the cost of imported 
programming. The C4 Television Network, previously operated as TV4, is the country’s first music 


oriented channel. 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


CanWest Radio New Zealand continued its steady performance, increasing revenues, EBITDA and 
operating income. Revenue grew by 21% to $73 million from $61 million the previous year. EBITDA 
grew by 27% to $21 million from $16 million in the previous year and operating income increased 
to $18 million from $14 million in fiscal 2002. 


Corporate operating expenses decreased to $23 million from $27 million in fiscal 2002. 


The Company recorded a restructuring charge of $20 million related to expenses associated with 
the restructuring of Canadian Media operations consisting of $14 million in employee severance, 
$3 million in lease termination costs and $2 million in costs related to discontinuing certain film and 
television projects. The restructuring charge affected the following operating segments: Canadian 
Broadcasting — $3 million, Publishing and Online — $9 million, Entertainment — $7 million and 
Corporate and Other — $1 million. In addition, the Company recorded a $23 million charge, reflecting 
the write down of certain of Entertainment’s investments in film and television programs to fair value. 


Amortization of intangibles was $18 million in both 2003 and 2002. Amortization of property and 
equipment decreased to $72 million from $75 million, reflecting the sale of community newspapers. 


Financing costs were $364 million for the year ended August 2003, compared to $377 million in 
the previous year, reflecting the reduced level of debt as well as reduced interest rates achieved 
through refinancing of debt. 


In 2003, the Company had investment gains of $9 million, primarily as a result of the gain on sale of 
community newspapers of $21 million, offset by the loss on the sale of SBS shares of $11 million. The 
Company recorded a $23 million loss equivalent to the fair value of interest rate swaps related to debt 
that was repaid during the year. Dividend income of $3 million from UTV is consistent with fiscal 2002. 


The provision for income taxes was $3 million in 2003, compared to $7 million in fiscal 2002. The 
negative effective tax rate is primarily the result of losses for which tax recoveries were not recognized 
primarily at CanWest Entertainment. 


The Company’s interest in earnings of Network TEN was $101 million in 2003 compared to a loss 
of $12 million in 2002. The Company’s share of EBITDA increased to $110 million for fiscal 2003 
compared to $83 million in fiscal 2002. Earnings were affected by a number of one-time charges 
in both years. The Company’s share of one-time charges in fiscal 2003 included a charge of $10 
million related to program inventory write down, and a recovery of future taxes of $39 million as a 
result of new tax consolidation legislation in Australia. In fiscal 2002, one-time charges included 
an investment write down of $8 million, a charge for Eye Corp. goodwill impairment of $30 million 
and a charge related to the resolution of a taxation issue of $17 million. Results from TEN have 
been translated at an average rate of $0.8893, up 7% from the average rate of exchange in 2002. 
See detailed discussion of Network TEN herein. 


Net earnings for the year were $46 million, or $0.22 per share, compared to $13 million, or $0.07 
per share, in 2002. 
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FISCAL 2002 COMPARED TO FISCAL 2001 

Our results were significantly impacted by acquisitions and divestitures in 2002 and 2001 including 

the following transactions: 

* the acquisition of publishing and online operations in November 2000: 

* the acquisition of the remaining shares of RadioWorks effective January 2001; 

* the reorganization of our interest in TV3 Ireland in March 2001: 

* the sale of CKVU in October 2001; and 

* the gain of effective control of the National Post in September 2001, when we began consolidating 
its financial results. 


The Company reported consolidated revenues of $2,273 million for the year ended August 31, 2002, 
an increase of $328 million from the actual revenues reported for the previous year. The increase 
in revenue was primarily attributable to the inclusion of twelve months of Publishing and Online 
results in 2002 compared to only nine and a half months in 2001, offset in part by a decrease in 
revenue as a result of the sale of CKVU and the restructuring of our interest in TV3 Ireland. On a same 
asset basis revenues decreased by $17 million reflecting solid increases in Canadian Television 
revenues offset by decreased revenues in Publishing and Online and Entertainment. 


Consolidated operating expenses (including selling, general and administrative expenses) before 
amortization increased $299 million to $1,802 million as a result of the inclusion of a full year of 


the Publishing and Online results. 


EBIT increased $86 million to $371 million from $285 million in the previous year. $76 million of this 
increase resulted from the accounting policy change that discontinued the amortization of goodwill and 
indefinite life intangibles; the remainder is primarily the result of the inclusion of a full year of Publishing 
and Online results in 2002 compared to only nine and a half months in 2001. 


Revenues from Canadian Television Broadcast operations were down slightly to $692 million from 
$701 million recorded in the previous year. This was due entirely to the sale of CKVU (Vancouver) 
effective August 31, 2001. On a same station basis, Canadian television revenues increased by 9% 
compared to $633 million in fiscal 2001. Operating expenses at Canadian Television Broadcast 
operations increased by 5% to $493 million, compared to $472 million in fiscal 2001. On a same 
station basis, which excluded operating expenses associated with CKVU in the previous year, the 
increase in operating expenses was 16% compared to fiscal 2001. The year-over-year increase 
reflected higher programming costs arising from the affiliation of BCTV in Vancouver with the 
Global Television Network, as well as substantial additional investment in programs designed to 


enhance future ratings performance. 


In addition, as part of the CRTC approval, CanWest made substantial investments in local programming 
at the CH stations in Victoria and Hamilton, which included enhanced news programming and 


daytime programming. 


Operating expense increases in 2002 were offset by the discontinuation of amortization of indefinite 
life intangibles which resulted in a decrease in amortization expense of $34 million. Operating income 
for Canadian Television Broadcast operations increased to $165 million in fiscal 2002 compared to 


$150 million in the prior year. 
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MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


Revenues increased by 27% at Prime, the Company’s top-rated specialty cable channel, to $25 
million from $19 million in fiscal 2001. The increase was attributable to a 44.9% increase in 
advertising sales revenue over the previous year, and an increase in the subscriber base of 6.6% over 
the previous year. 


The Company launched six specialty digital channels in September 2001. Five of the new channels 
ranked in the top ten of the 47 new digital channels that went on air at that time. At the close of 
the fiscal year, the Company’s portfolio of Canadian digital channels had an aggregate of approxi- 
mately 2 million subscribers. Revenue from the specialty digital channels for the eight months 
following the end of the free preview period was $4 million, with expenses of $8 million, resulting in 
an EBIT loss of $4 million. 


Publishing and Online revenues for fiscal 2002, including the National Post, were $1,270 million, an 
increase of $350 million from revenues of $920 million for the previous year. A 6% decline in 
revenue was offset by an increase attributable to the inclusion of an additional two and a half months 
of operations for the publishing properties as well as the inclusion of National Post operations 
effective September 1, 2001. Newspaper revenues were negatively affected by the impact of the 
September 11th tragedy on advertising expenditures and the lingering effects of a slowdown in overall 
advertising markets that began in April 2001. However, the decrease in advertising linage slowed and 
reversed through fiscal 2002. During the last four months of fiscal 2002, revenues were ahead of the 
corresponding months of the previous year. Consistent with the prior year, approximately 78% of 
newspaper revenues are derived from advertising, while circulation represents about 17% of the total. 


Compared to last year, operating expenses (including selling, general and administrative expenses) 
of the Company’s newspaper operations increased by $270 million to $982 million, as a result of 
the inclusion of a full year of operations for the publishing properties and the National Post, offset by 
expense reductions of $135 million. The reductions were the result of restructuring at the National 
Post and reduced manning at other newspapers, and an overall drop of 14% in average newsprint 
costs during the year. Operating costs include the start-up costs associated with the launch of the 
Reach Canada customer contact centre in Winnipeg which receives customer service calls for all 
major newspapers in the group. Operating income for the publishing group increased by $101 million, 
or 81%, to $226 million from $125 million in the prior year. This increase is the result of the inclusion 
of a full year of operations of the newspaper group as compared to nine and a half months the prior 
year, as well as the discontinuation of amortization of goodwill and indefinite life intangibles. 


In August 2002, the Company sold a number of newspapers and related assets to GTC for aggregate 
cash proceeds of $257 million. These newspapers, which included eleven smaller market daily 
papers and certain community papers in Atlantic Canada and Saskatchewan, were not central to 
the Company’s multi-platform sales, content and promotion strategy. The newspapers and related 
assets included in the transaction generated approximately $94 million in revenue and $27 million 
in operating income in fiscal 2002. 


Revenue from Entertainment decreased to $157 million from $182 million recorded the previous 
year. Operating expenses at Entertainment also declined to $158 million from $168 million 
the previous year, producing an EBIT loss of $1 million compared to an EBIT of $14 million in 
the previous year. 
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CanWest’s 45% share of revenues at TV3 in the Republic of Ireland increased 39% to $28 million 
from $20 million the previous year. CanWest’s share of TV3’s operating income was $6 million 
compared to a small operating loss in the previous year. Ratings were up 13% in prime time viewing 
hours, with an 18% growth in all-day ratings at TV3. Improved ratings for locally produced programming, 
as well as the inclusion of top-rated entertainment programming from Granada Media, contributed 
substantially to the continued growth at TV3. 


Revenues from New Zealand Television operations in fiscal 2002 increased by 18% to $69 million 
from $58 million the previous year. In local currency, revenues increased by 9% to NZ$100 million 
from NZ$92 million in 2001. Operating income also improved, from a loss of $14 million in fiscal 2001 
to a loss of $4 million for the year ended August 31, 2002. Results from New Zealand have been 
translated at an average exchange rate of $0.6910, an increase of 8% over the prior year’s rate of 
exchange. A combination of factors contributed to the improved results, including higher ratings, 
improved advertising market conditions and higher prices for advertising. A stronger New Zealand 
dollar also helped to reduce the cost of imported programming. 


3 Television Network gained two points in ad market share to 25% compared to a 23% ad market share 
in the previous fiscal year. In the last quarter of the year, 3 achieved the highest share in Auckland, 
New Zealand’s largest city, with an audience market share of 32%. 


CanWest Radio in New Zealand continued to make steady progress, increasing both its revenues 
and operating profit. Operating profit grew by 50% to $14 million from $10 million in the previous 
year on revenues of $61 million. It recorded operating expenses of $44 million, a 4% reduction in 
costs from the previous year. 


Financing costs were $377 million for the year ended August 31, 2002, compared to $357 million in 
the previous year. The increase reflects a full twelve months of financing costs related to the acquisition 
of the Publishing properties which occurred late in the first quarter of last year, resulting in only 
nine and a half months of the carrying cost associated with the acquisition, partially offset by 


reduced interest rates and debt repayments in 2002. 


Amortization of intangibles and goodwill was reduced to $18 million in 2002, compared to $90 million 
in the previous year, as a result of the adoption of the new accounting policy under which goodwill 
and indefinite life intangibles are no longer amortized. Amortization of property and equipment 
increased to $75 million from $61 million as a result of the acquisition of the publishing properties. 
In 2002, the Company had investment gains, net of losses on write down of investments, of $32 
million. This is comprised of a gain on the sale of CKVU of $68 million, a gain on the sale of Atlantic 
Canada and Saskatchewan community newspapers of $49 million offset by write downs of $86 million 
as a result of non-temporary declines in fair value of other investments. In the previous year, the net 


investment gain was $29 million. 


The provision for income taxes was $7 million in 2002, compared to a tax recovery of $59 million 
in 2001. The effective tax rate of 24% is significantly lower than the Company’s statutory rate of 
38%, primarily as a result of the non-taxable portion of gains. The previous year’s recovery included 
a future income tax recovery of $71 million due to reductions in federal and provincial income tax 


rates enacted during 2001. 
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In 2002, the Company recorded a recovery from minority interest of $4 million, compared to a 
charge of $3 million in the prior year. In 2002, the credit is related to the minority interest in the 
National Post from September 1, 2001 to March 2002. In the prior year the charge related to the 
minority interest in RadioWorks to January 2001. 


The Company’s interest in the loss of Network TEN for the year was $12 million, compared to income 
of $53 million the previous year. The Company’s share of earnings before TEN’s investment losses and 
write downs was $44 million in 2002, compared to $37 million in 2001, a $7 million, or 19% 
increase. In 2002, our share of TEN’s non-recurring charges included a one-time income tax settlement 
of $17 million, a goodwill impairment loss related to Eye Corp. of $30 million, and a $9 million write 
down of investments to fair value. In the prior year, the Company’s share of non-recurring charges 
included gains on sale of investments of $29 million offset by a loss on the write down of the SCAPE 
investment of $13 million. Results from TEN have been translated at an average rate of $0.8311, up 
4% from the average rate of exchange in 2001. See detailed discussion of Network TEN herein. 


The Company’s interest in losses of equity accounted affiliates was $2 million for 2002, compared 
to $14 million in 2001. The 2001 loss is primarily comprised of the Company’s share of the 
National Post losses. In 2002, the National Post was consolidated. 


The Company incurred a $1 million loss from currency translation, realized on distributions 
declared by Network TEN in 2002, compared to a $7 million loss in 2001. 


Net earnings for the year were $13 million, or $0.07 per share, compared to $47 million, or $0.27 
per share, in 2001. Adjusted earnings for 2001, excluding the amortization of goodwill and indef- 
inite life intangibles, were $117 million or $0.68 per share. 


CONSOLIDATED QUARTERLY FINANCIAL RESULTS 
For the three month periods ended 
(in thousands of dollars, except as noted) 


2003 


Revenue 520,301 593,212 531,240 633,563 
Operating profit before amortization (EBITDA) 17,443 128,828 95,888 176,503 
Amortization of intangibles Al BY) 43/5 4,375 4375 
Amortization of property plant, and equipment and other 18,855 Ne} 7/2 20,957 20,593 
Interest in earnings (loss) of TEN 52,250 12,428 10,884 SIT 
Net earnings (loss) (44,712) 12,484 9,881 68,435 
Cash flow from operations’ (36,640) 58,884 71,758 100,864 
Cash flow from operating activities 93052 64,338 171,359 (100,959) 
Net earnings (loss) per share 

Basic $(0.25) $0.07 $0.01 $0.39 

Diluted $(0.25) $0.07 $0.01 $0.36 
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2002 


Revenue 484,059 617,014 529,130 642,580 
Operating profit before amortization (EBITDA) AISI 154,829 91,875 171,090 
Amortization of intangibles Al Sys) AN Sys) AN Sy) 4,375 
Amortization of property plant, and equipment and other 21,129 20,793 20,580 18,822 
Interest in earnings (loss) of TEN (34,003) 7,989 (5,243) 19,442 
Net earnings (loss) (104,144) 30,688 (21,660) 108,134 
Cash flow from operations’ 24,673 80,354 99,388 79,761 
Cash flow from operating activities 82,273 38,547 141,431 (102,660) 
Net earnings (loss) per share 

Basic ($0.59) $0.17 ($0.12) $0.61 

Diluted ($0.59) $0.17 ($0.12) $0.60 


There were no extraordinary items reported in the last eight quarters. 


* Before changes in non-cash operating accounts and amortization of and investment in film and television programs. This is a non-GAAP 
measure which is utilized by management as an alternative to the GAAP measure. 


LIQUIDITY AND CAPITAL RESOURCES 

Cash flow from operations before changes in non-cash working capital and investment in and 
amortization and impairment of investment in film and television programs was $195 million for 
the year ended August 31, 2003, compared to $284 million for the previous year. Amortization and 
impairment of film and television programs at CanWest Entertainment exceeded investments in film 
and television programs by $42 million during 2003, compared to a net investment of $63 million 
in fiscal 2002. Cash flow from operating activities for fiscal 2003 was $228 million compared to 
$160 million in the previous year. 


Distributions of $33 million from Network TEN were included in cash flow from operations in 2003, 
compared to $61 million in 2002. In fiscal 2004, the Company expects to receive approximately 
$99 million in distributions from Network TEN. 


Cash and short-term investments were $122 million at August 31, 2003, compared to $61 million as of 
August 31, 2002. Subsequent to August 31, 2003, $90 million was applied to reduce outstanding debt. 


Capital expenditures were $39 million for the year ended August 31, 2003, compared to $53 million 
for the previous fiscal year. Capital spending in 2003 was primarily related to regular replacement 


of capital assets. 


Proceeds from the sale of community newspapers were $193.5 million in 2003 compared to proceeds 
from divestitures and the sale of investments of $477 million in 2002, which included CFCR, CKVU 


and certain newspapers. 


Long-term debt, including the current portion, decreased $195 million during the year ended 
August 31, 2003, to $3,315 million. The Company made principal payments during 2003 of $678 
million, offset by the issuance of $295 million in senior unsecured notes and the issuance of $80 
million in debt by CanWest Entertainment. In addition, the Company issued junior subordinated notes in 


the amount of $110 million in satisfaction of payment-in-kind interest. 


34 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


The total credit available under the Company’s senior credit facility is $1,769 million, of which the 
Company had drawn approximately $1,417 million as of August 31, 2003. The facility includes 
revolving and non-revolving tranches with terms ranging from three to six and a half years. The senior 
secured credit facility is collateralized by substantially all assets of the Company. Scheduled repayments 
of the Company’s senior secured credit facility amount to $38 million in fiscal 2004. In addition, 
the Company has outstanding $709 million in senior subordinated notes, guaranteed by certain 
subsidiaries, maturing in 2011 and $295 million in senior unsecured notes maturing in 2013. 


Total leverage under the Company’s senior secured credit facility was 4.91 times cash flow for debt 
covenant purposes for the year ended August 31, 2003 (2002 — 5.25 times), compared to a covenant of 
Def) WES: 


The Company has entered into currency and interest rate swaps with certain lenders under its indebt- 
edness. The average cost of debt, including junior subordinated notes, after taking into account other 
financial instruments in place, was 9.5%. As a result of debt repayment, the Company’s notional value 
of swaps exceeded its debt, a loss of $23 million, equivalent to the fair value of the overhanging swap 
realized in earnings in fiscal 2003. Unrealized losses associated with the Company’s interest rate and 
cross currency interest rate swaps amounted to $334 million. Unrealized gains related to foreign 
exchange on U.S. denominated debt amounted to $194 million as at August 31, 2003. 


At August 31, 2003, the junior subordinated notes payable were $783 million. These notes bear interest 
at 12 1/8% and mature in 2010. At the Company’s option, interest payments to November 2005 may 
be paid in cash, by the issuance of additional notes or, subject to conditions, by the issuance of non- 
voting shares of the Company. 


During 2003, CanWest Entertainment secured a stand-alone credit facility with a syndicate of lenders. 
This facility was used to repay existing debt financing and to finance future growth. The facility is 
a three year revolving facility secured by certain assets of Fireworks Entertainment Inc. The loan bears 
interest at floating rates of LIBOR plus a margin. Availability under this US$85 million facility is based 
on acceptable receivables. As at August 31, 2003, the total US$58 million availability was utilized. 
The facility contains profitability and financial ratio covenants, certain of which were not met at 
August 31, 2003, and accordingly, the debt has been classified as current. Fireworks is negotiating 
with its lenders to receive the necessary covenant amendments and waivers. As well, in order for 
Fireworks’ bank debt to remain within acceptable limits, the Company may be required to provide 
additional financial support to Fireworks over the course of the next fiscal year. 


The Company’s primary market risk exposures are interest rate and currency exchange rate risk. The 
Company is exposed to interest rate risk and currency exchange rate fluctuations resulting from the 
issuance of floating rate debt and debt denominated in U.S. dollars. The Company uses interest rate 
swaps to manage the proportion of total debt that is subject to variable interest rates. Cross-currency 
swaps are used to hedge the currency exposure on debt originally issued in U.S. dollars. The Company 
does not enter into any derivatives for trading purposes. 


The Company has limited the currency exposure on its U.S. dollar denominated debt to US$42 million, 
and has fixed the interest rate for its senior debt by entering into a combination of cross-currency 
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swaps and interest rate swaps. The Company’s US$425 million senior subordinated notes and 
US$200 million senior unsecured notes have been swapped to floating interest rates. 


In addition to foreign exchange rate risk on foreign currency denominated debt, the Company is also 
exposed to some currency risk as a result of having investments and carrying on business in currencies 
other than the Canadian dollar. All of the Company’s foreign operations are self sustaining, and there- 
fore foreign exchange gains and losses are deferred as a separate component of shareholders’ equity. 
The Company translates the earnings of equity accounted subsidiaries and affiliates at the average rate 
of translation of the relevant period. The Company recognizes deferred translation gains and losses as 
appropriate upon dispositions and/or distributions from such operations. The Company’s primary 
currency exposure is to variations in the Australian and New Zealand dollars relative to the Canadian 
dollar, as a result of its investments in Network TEN and its New Zealand television and radio operations. 
Currently, the Company does not use derivative financial instruments to manage its exposure to 
fluctuations in foreign currency exchange rates other than to hedge exposure on its debt issued in U.S. 
dollars as discussed above. 


Based on current operations, the Company believes that cash flow from operations, together with available 
borrowing capacity under the senior credit facility, will be adequate to meet its anticipated requirements 
for working capital, capital expenditures, interest and principal payments. 


Although the Company has no current undertakings or agreements with respect to material acquisitions 
or investments, from time to time potential acquisitions and investments are evaluated and, to the 
extent permitted by the terms of senior debt instruments, the Company may make such acquisitions 
or investments should attractive opportunities arise. The Company expects that the funding for any 
such acquisitions or investments would come from working capital, borrowing under the senior secured 
credit facility or future credit facilities, additional equity and debt financing, entering into joint 


ventures or a combination of these options. 


CONTRACTUAL OBLIGATIONS AND COMMITMENTS 

The Company’s obligations under firm contractual arrangements, including commitments for future 
payments under long term debt arrangements, operating lease arrangements, purchase commitments 
and other long term liabilities as at August 31, 2003 are summarized below. 


Payments due by period 


3-5 years 
$000 


1-3 years 
$000 


Thereafter 
$000 


Less than 1 year 
$000 


Long term debt 3,314,697 147,386 104,185 WAL) 2,891,487 
Operating leases 181,111 31,165 55,443 41,453 53,050 
Purchase obligations’ 387,600 324,600 45,000 15,000 3,000 


- 55,400 


503,151 260,028 


! Purchase obligations represent an estimate of the Company's contractual commitments to purchase broadcast rights and to make investments 


42,000 
270,092 


52,790 
3,000,327 


150,190 
4,033,598 


Other long term liabilities 


in film and television programs. 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


NETWORK TEN 

The Company has a 57.1% economic interest in Network TEN, one of Australia’s three private sector 
owned national television broadcast networks. While Network TEN’s results are not consolidated 
into the Company’s financial statements, the Company receives interest payments under Network 
TEN’s outstanding subordinated debentures, all of which are owned by the Company, and dividend 
payments in respect of the Network TEN shares owned by the Company. 


Set forth below is a discussion of Network TEN’s results of operations without giving effect to the 
Company’s proportionate interest in Network TEN. 


FISCAL 2003 COMPARED TO FISCAL 2002 

Network TEN television operations in Australia reported the second consecutive record year in 
terms of revenues and operating profit after significant ratings gains for its prime time schedule in 
both its target demographic of 16-39 year olds and significant gains related to TEN’s successful 
acquisition of key sports properties. Total revenues increased by 13% to A$661 million, from 
A$587 million the previous year. 


Operating expenses of the Australian television operation increased by A$34 million, or 8%, to 
A$450 million for the year ended August 31, 2003, from A$416 million in the same period in the 
previous year. The increase reflected the investment in a winning program strategy that included 
sports programming with wide audience appeal, such as the Australian Football League games, 
including the AFL Grand Final. 


EBITDA at the Broadcasting operations increased by A$39 million, or 23%, to A$211 million for 
the year ended August 31, 2003, from A$172 million for the same period in the previous year. 
Revenues from Eye Corp., TEN’s out-ofhome operation, decreased by A$8 million, or 10%, to 
A$72 million for the year ended August 31, 2003, from A$80 million the previous year. 


Operating expenses at Eye Corp. decreased by 14% to A$67 million, from A$78 million the previous 
year. EBITDA of Eye Corp. increased to A$5 million from A$2 million the previous year. 


In 2003, Network TEN recorded an A$20 million write down of program inventory to fair value. 


Financing expenses, excluding interest in respect of subordinated debentures, was A$27 million in 
2002 and 2003. 


Network TEN recorded an income tax recovery of A$44 million in 2003, compared to an income 
tax provision of A$71 million in 2002. The current year’s recovery resulted in the introduction of 
a new tax consolidation regime in Australia and the consequent impact on future income taxes. 


Network TEN’s earnings, excluding interest in respect of subordinated debentures, increased to 
A$194 million for the year ended August 31, 2003, from a loss of A$23 million in the previous year. 
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FISCAL 2002 COMPARED TO FISCAL 2001 

Network TEN television operations in Australia reported a record year in terms of revenues after 
significant ratings gains for its prime time schedule in both its target demographic of 16-39 year olds 
and other audience categories. Total revenues increased by 16% to A$587 million, from A$506 million 
the previous year. This included a record fourth quarter for the television operations of the Company. 


Operating expenses of the Australian television operation increased by A$60 million, or 17%, to 
A$416 million for the year ended August 31, 2002, from A$356 million in the same period in the 
previous year. The increase reflected the investment in a winning program strategy that included 
the most watched Australian program, Big Brother, and sports programming with wide audience 
appeal, such as the AFL games. 


EBITDA increased by A$22 million, or 15%, to A$172 million for the year ended August 31, 2002, from 
A$150 million for the same period in the previous year. Revenues from Eye Corp., TEN’s out-of-home 
operation, increased by A$30 million, or 59%, to A$80 million for the year ended August 31, 
2002, from A$50 million the previous year, which included only eight months of Eye Corp. results. 
Operating expenses at Eye Corp. increased by 67% to A$78 million, from A$47 million the previous 
year due to the inclusion of a full year of Eye Corp. results in 2002 compared to eight months in 2001. 


EBITDA of Eye Corp. decreased to A$2 million from A$4 million the previous year. 


Shortly before the end of the fiscal year, Network TEN acquired the remaining 40% of Eye Corp. for 
A$10 million. 


In 2002, Network TEN recorded an investment loss of A$20 million related to the write down of 
other investments to fair value. In 2001, Network TEN had a net investment income of A$35 million. 


In 2002, Network TEN recognized a goodwill impairment loss of A$168 million related to its 
investment in Eye Corp. A$102 million was recorded as a charge against opening retained earnings, 
and A$66 million charged against 2002 earnings. The decline in fair value is attributable to weaknesses 
in the out-ofhome advertising market and to certain operational issues. Financing expenses, 
excluding interest in respect of subordinated debentures, increased to A$27 million from A$18 


million in the previous year, reflecting higher debt levels. 


Income tax expense increased to A$71 million in 2002, compared to A$24 million in 2001 as a 
result of increased taxable income, as well as the A$36 million settlement of a dispute with the 


Australian Tax Office. 


Network TEN’s earnings, excluding interest in respect of subordinated debentures, decreased to a loss of 
A$23 million for the year ended August 31, 2002, from earnings of A$123 million in the previous year. 


MANAGEMENT DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS 


REGULATORY STRUCTURE 

Television Broadcasting is a regulated industry in each of the countries in which CanWest operates. 
Depending upon the jurisdiction, the Company must meet varying requirements in respect of pro- 
gramming and advertising. All of the broadcasting licences held by the Company are in good standing 
and the Company is confident of its ability to continue to satisfy the conditions of licence of its 
various broadcast undertakings. In 2001, the Canadian conventional television licences were renewed 
for a further seven years, the maximum permitted term. 


OUTLOOK 

All CanWest television operations have shown considerable strength through the end of fiscal 
2003. This positive trend should continue as economic indicators in the respective economies of 
Canada, Australia and New Zealand show positive growth, particularly in relation to the U.S. market. 


In Canada, however, after a strong up front market, television revenues have softened and revenues 
for the first half of 2004 will be below last year. The shortfall, in part, is attributable to delays 
in new product launches and a program schedule with a number of new offerings. The outlook for 
the balance of the year is more positive with revenue bookings tracking with the prior year. 


Internationally, continued strengthening of individual currencies will serve to increase the contri- 
bution above the already strong domestic results. 


In Canada, the continued implementation of a more aggressive domestic programming strategy is 
expected by management to help boost long term profitability of conventional television. The signing 
of Kevin Newman to a new multi-year contract as executive editor and anchor of the nightly national 
news flagship has enabled Global National to sustain its strong competitive position in the 
Canadian news marketplace and continue to move closer to the traditional leaders. 


For fiscal 2004, Global has concentrated on a strategy to refresh and renew its prime time schedule. 
Earlier this year, CanWest acquired ten new dramas, six new sitcoms and one new reality series 
from top U.S. producers. The acquisitions brought 14 new hours of high quality primetime viewing 
to Canadians in the fall and will complement returning drama series such as 24 and Without a Trace 
that continue to gain popularity with viewers. In addition, the final season of Friends and Frasier 
have created must-see programming events around the series finales that will be the television 
events of the year. 


The CRTC held a public hearing in June 2003 to hear an application from CanWest, among others, 
to disaffiliate its Red Deer, Alberta station, CKRD, from the Canadian Broadcasting Corporation 
and bring to Alberta the CH schedule currently seen throughout Ontario, Montreal, and the Greater 
Vancouver and Victoria, B.C. markets. A favourable decision by the CRTC on the application, which 
was supported by the CBC, would increase the reach for CH to 75% of English speaking Canadians. The 
CRTC also heard an application from the Company for a new FM radio station for the Edmonton market. 
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The Company’s digital specialty channels remained popular among viewers. Two of them, Lonestar 
and DejaView, remained among the most popular with the 24-54 demographic in Canada. The 
other channels continue to rate in the top 20 among digital subscribers. Close to 3 million house- 
holds now have access to CanWest’s digital channels, and advertisers are beginning to show an interest 
in the niche market opportunities provided by the new specialty channels. Subsequent to year-end, 
CanWest launched its seventh specialty service, CoolTV, dedicated to jazz music and the jazz 
lifestyle. The service, which was added to the present offering with only small additional resources, 
complements and enhances the Company’s jazz radio station, CoolFM, which launched in 
February 2003. 


CanWest will add to its radio operations in early 2004 with the launch of The Beat, a contemporary 
urban station in the Kitchener-Waterloo region. The station, which will reach out to the region’s 
underserved youth market, will feature a mix of contemporary hits, hip-hop and rhythmic dance 
music. 


CanWest’s newspaper operations in Canada continue to perform well. The automobile and technology 
sectors continue to remain strong and the financial sector, particularly the investment market, is 
expected to significantly increase its presence through newspaper advertising during the upcoming 
Canadian RRSP season. The absence of newspaper circulation growth remains a concern at metro- 
politan daily newspapers everywhere and CanWest’s properties are no exception. Nevertheless, 
various promotional campaigns generated increases in net paid circulation in CanWest dailies in 
Montreal, Calgary and Vancouver through fiscal 2003, and similar initiatives are in process at other 
locations. The cannibalization of newspaper subscribers accessing content online is also being 
addressed. The implementation of tiered access to newspapers online, including an innovative new 
product that allows subscribers complete access to an enhanced digital version of CanWest’s daily 
newspapers, is being rolled out across the country. 


CanWest continues to pursue additional operational efficiencies and cost reductions at all of its 
operating units. The Company announced a major re-organization of the senior management of its 
Canadian media operations in January 2003. The more integrated management structure has 
streamlined decision-making and enhanced the ability of the Company’s broadcasting, publishing 
and interactive assets to work more closely together as complementary and mutually supportive 
media businesses. This reorganization was followed by the launch of the CanWest News Service 
and the Canadian News Desk, located in Winnipeg, but with journalist resources in Winnipeg and 
across Canada. CanWest consumers saw immediate benefits of increased depth and wider coverage 
of Canadian and international news both in television and in CanWest’s newspapers. 


DIFFERENCES BETWEEN CANADIAN GAAP AND U.S. GAAP 

The preceding discussion and analysis has been based upon financial statements prepared in 
accordance with Canadian GAAP which differs in certain respects from United States GAAP The 
significant differences relevant to the Company are discussed in detail in Note 22 of Notes to the 
Consolidated Financial Statements for the years ended August 31, 2003 and August 31, 2002. 


2003 ANNUAL REPORT 


MANAGEMENT’S REPORT TO SHAREHOLDERS 


The accompanying financial statements were prepared by the management of the Company, which 
is responsible for the integrity and objectivity of the information contained therein. The statements 
have been prepared by qualified personnel in accordance with policies and procedures established 
by management. The Company’s procedures and related internal control systems are designed to 
provide assurance that accounting records are reliable and to safeguard the Company’s assets. 


In management’s opinion, the consolidated financial statements fairly reflect the financial position 
of the Company, the results of its operations and cash flow, and are prepared in accordance with 
generally accepted accounting principles. 


In addition to the consolidated financial statements, management has prepared unaudited combined 
financial information, which includes the accounts of the Company’s investment in Network TEN 
on a proportionately consolidated basis, and which are supplementary to the consolidated financial 
statements. Management believes that the unaudited combined financial information provides addi- 
tional meaningful information regarding the magnitude and impact of the Company’s investment in 
Network TEN. 


PricewaterhouseCoopers LLP as the Company’s external auditors, have audited the consolidated 
financial statements, and their report can be found on page 41. Their opinion is based upon an 
examination conducted in accordance with generally accepted auditing standards in Canada and a 
review of certain of the Company’s accounting policies and procedures and internal control systems. 
Based upon the evaluation of these systems, the external auditors conduct appropriate tests of the 
Company’s accounting records and obtain sufficient audit evidence to provide reasonable assurance 
that the financial statements are presented fairly, in all material respects, in accordance with 
Canadian generally accepted accounting principles. 


The Audit Committee, none of the members of which are officers of the Company, meets at various 
times throughout the year and reviews the Company’s consolidated financial statements before rec- 
ommending them to the Board of Directors for approval. It also reviews reports prepared by the 
external auditors of the Company on the Company’s accounting policies and procedures and inter- 
nal control systems. The Audit Committee recommends the appointment of the Company’s external 
auditors, who are appointed annually by the Company’s shareholders. 


Ky . 


JOHN MAGUIRE 
CHIEF FINANCIAL OFFICER 
OCTOBER 31, 2003 
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AUDITOR’S REPORT 


To the Shareholders of CanWest Global Communications Corp. 


We have audited the consolidated balance sheets of CanWest Global Communications Corp. as at 
August 31, 2003 and August 31, 2002 and the consolidated statements of earnings, retained earnings 
and cash flows for the years then ended. These financial statements are the responsibility of the 
Company’s management. Our responsibility is to express an opinion on these financial statements 
based on our audits. 


We conducted our audits in accordance with Canadian generally accepted auditing standards. 
Those standards require that we plan and perform an audit to obtain reasonable assurance whether 
the financial statements are free of material misstatement. An audit includes examining, on a test 
basis, evidence supporting the amounts and disclosures in the financial statements. An audit also 
includes assessing the accounting principles used and significant estimates made by management, 
as well as evaluating the overall financial statement presentation. 


In our opinion, these consolidated financial statements present fairly, in all material respects, the 
financial position of the Company as at August 31, 2003 and August 31, 2002 and the results of 
its operations and its cash flows for the years then ended in accordance with Canadian generally 
accepted accounting principles. 


PRICEWATERHOUSECOOPERS LLP 
CHARTERED ACCOUNTANTS 


WINNIPEG, CANADA 
OCTOBER 31, 2003 


CONSOLIDATED BALANCE SHEETS 


AS AT AUGUST 31 


ASSETS 

Current Assets 

Cash 

Accounts receivable 

Distributions receivable from Network TEN 

Income taxes recoverable 

Inventory 

Investment in film and television programs (note 5) 
Future income taxes (note 14) 

Other 


Investment in Network TEN (note 3) 

Other investments (note 4) 

Investment in film and television programs (note 5) 
Property, plant and equipment (note 6) 

Other assets 

Intangible assets (note 8) 

Goodwill (note 7) 


121,922 
493,905 
20,909 


14,509 
82,912 
20,223 
11,173 


765,553 
55,546 
113,022 
270,306 
640,032 
136,100 
1,093,818 
2,455,618 


61,090 
470,246 


33,334 
19,836 
98,096 
30,013 
13,726 


726,341 
4,494 
162,361 
317,176 
679,224 
103,975 
1,096,458 
2,610,051 


__ 5,529,995 5,700,080 


LIABILITIES 

Current Liabilities 

Accounts payable 

Accrued liabilities (note 10) 

Income taxes payable 

Film and television program accounts payable 
Deferred revenue 

Future income taxes (note 14) 

Current portion of long term debt 


108,689 
203,325 
24,459 
99,410 
46,884 


Long term debt (note 9) 
Other accrued liabilities 
Future income taxes (note 14) 


Commitments, contingencies and guarantees (note 20) 


SHAREHOLDERS’ EQUITY 
Capital stock (note 11) 
Contributed surplus 
Retained earnings 


Cumulative foreign currency translation adjustments (note 13) 


636,225 
3,167,311 
150,190 
400,652 


4,354,378 


846,824 
3,647 
355,792 


(30,646) 


164,988 
227,104 


64,834 
60,596 


6,072 6,072 
147,386 W253 


696,347 
3,337,163 
65,169 
425,490 


——— eee 


4,524,169 


896,422 
3,647 
317,376 
(41,534) 


1,175,617 


5,529,995 


ZASSHI 
5,700,080 


The notes constitute an integral part of the consolidated financial statements. 


Signed on behalf of the board 
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Director 
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Director 
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CONSOLIDATED STATEMENTS OF EARNINGS 


FOR THE YEARS ENDED AUGUST 31 


2003 2002 
$000 $000 
Revenue 2,278,316 2,272,783 
Operating expenses 1,257,836 1,244,263 
Selling, general and administrative expenses 559,047 558,214 
Restructuring and film and television program impairment expenses 42,771 ‘ 
418,662 470,306 
Amortization of intangibles 17,500 17,500 
Amortization of property, plant and equipment 72,050 74,654 
Other amortization 7,087 6,670 
Operating income 322,025 371,482 
Financing expenses (363,518) (376,632) 
Dividend income Sse 3,241 
(37,961) (1,909) 
Investment gains, losses and write downs 9,240 32,043 
Interest rate swap loss (note 9) (23,015) - 
(51,736) 30,134 
Provision for income taxes (note 14) 3,105 7,108 
Earnings (loss) before the following (54,841) 23,026 
Minority interests - 4,330 
Interest in earnings (loss) of Network TEN 101,339 (11,815) 
Interest in loss of other equity accounted affiliates (1,332) (1523) 
Realized currency translation adjustments 922 (1,000) 
Net earnings for the year —__ 46,088 | - _ 13,018 
Net earnings per share: (note 12) 
Basic $0.22 $0.07 
Diluted $0.22 $0.07 
The notes constitute an integral part of the consolidated financial statements. 


CONSOLIDATED STATEMENTS OF RETAINED EARNINGS 


FOR THE YEARS ENDED AUGUST 31 


Retained earnings — beginning of year, as previously reported 
Adjustment for adoption of new accounting pronouncements 


Retained earnings — beginning of year, as adjusted 


Excess of redemption price over carrying value of preferred shares (note 11) 


Net earnings for the year 


Retained earnings — end of year __ 


The notes constitute an integral part of the consolidated financial statements. 


475,053 
(170,695) 


304,358 


13,018 
317,376 


CONSOLIDATED STATEMENTS OF CASH FLOWS 


FOR THE YEARS ENDED AUGUST 31 


2003 2002 
$000 $000 
CASH GENERATED (UTILIZED) BY: 
OPERATING ACTIVITIES 
Net earnings for the year 46,088 13,018 
Items not affecting cash 
Amortization 106,983 108,765 
Interest paid in kind 108,385 105,790 
Future income taxes (20,423) 11,209 
Interest in (earnings) loss of Network TEN (101,339) 11,815 
Interest in loss of other equity accounted affiliates 1,332 1,523} 
Minority interests - (4,330) 
Realized currency translation adjustments (922) 1,000 
Interest rate swap loss 23,015 - 
Investment gains, losses and write downs (9,240) (32,043) 
Pension expense 7,609 6,445 
Distributions from Network TEN 33,378 60,984 
194,866 284,176 
Investment in film and television programs (172,743) (194,619) 
Amortization and impairment of film and television programs 214,879 132,033 
Other changes in non-cash operating accounts (note 15) (9,212) (61,999) 
Cash flows from operating activities 227,790 IS), SSL 
INVESTING ACTIVITIES 
Other investments (4,311) (5,187) 
Investment in broadcast licences (2,325) - 
Proceeds from sale of other investments 45,605 87,000 
Proceeds from divestitures 193,500 390,059 
Purchase of property, plant and equipment (38,555) (53, SS) 
193,914 418,534 
FINANCING ACTIVITIES 
Issuance of long term debt 374,758 6,255 
Repayment of long term debt (678,360) (510,889) 
Issuance of share capital 402 109 
Preferred share redemption (57,672) - 
Net change in bank loans and advances - (28,999) 
(360,872)) (536,524) 
Net change in cash 60,832 41,601 
Cash — beginning of year 61,090 19,489 
Cash - end of year 121,922 | 61,090 


The notes constitute an integral part of the consolidated financial statements. 
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1. SIGNIFICANT ACCOUNTING POLICIES 

The Company is an international media company with interests in 
broadcast television, publishing, radio, specialty cable channels, out-of- 
home advertising, production and distribution of film and television 
programming and internet websites in Canada, Australia, New Zealand, 
Ireland and Northem Ireland. The Company’s operating segments include 
television and radio broadcasting, entertainment, publishing and online 
operations and outdoor advertising. In Canada, the Television Broadcast 
segment includes the operation of the Global Television Network, 
Global Prime, various other conventional and specialty channels and 
the CoolFM radio station. The Australian Television segment includes 
the Company’s 57.1% economic interest (57.5% to February 27, 2003) 
in the TEN Group Pty Limited which owns and operates Australia’s 
TEN Television Network (“Network TEN”). The Canadian Publishing and 
Online segment includes the publication of a number of newspapers, 
including metropolitan daily newspapers and the National Post, as 
well as operation of the canada.com web portal and other web based 


operations. The Entertainment segment includes the operation of 


CanWest Entertainment, a producer and distributor of film and television 
programs. The New Zealand Television Broadcasting segment includes 
the operations of the 3 and C4 Television Networks. The New Zealand 
Radio Broadcasting segment includes five nationally networked radio 
brands and 27 local radio stations including MORE FM stations. The Irish 
Television Broadcasting segment includes the Company’s 45% interest 
in the Republic of Ireland’s TV3 Television Network. The Australian 
Outdoor Advertising segment includes the Company's economic interest 
in Eye Corp., an out-of-home advertising operation which is wholly 
owned by the TEN Group Pty Limited. The Corporate and Other segment 
includes various investments in media operations including a 29.9% 
interest in Northern Ireland’s Ulster Television ple CUTV”). 


The Company’s broadcast customer base is comprised primarily of large 
advertising agencies which place advertisements with the Company on 
behalf of their customers. Publishing revenues include advertising, cir- 
culation and subscriptions which are derived from a variety of sources. 
The Company’s advertising revenues are seasonal. Revenues and accounts 
receivable are highest in the first and third quarters, while expenses are 
relatively constant throughout the year. 


A summary of significant accounting policies followed in the preparation 
of these consolidated financial statements is as follows: 


BASIS OF PRESENTATION 

The consolidated financial statements are prepared in accordance with 
accounting principles generally accepted in Canada. All amounts are 
expressed in Canadian dollars unless otherwise noted. A reconciliation to 
accounting principles generally accepted in the United States is provided 
in note 22. 


PRINCIPLES OF CONSOLIDATION 

The consolidated financial statements include the accounts of the 
Company and its subsidiaries, and the Company's pro rata 45% share 
of the assets, liabilities and results of operations of TV3 Ireland. 
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NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 


FOR THE YEARS ENDED AUGUST 31, 2003 AND 2002 


INVESTMENTS 

The Company accounts for its investment in Network TEN, CF 
Television Inc. (to the date of its sale on September 12, 2001), mentv 
and Mystery using the equity method. Other investments are recorded 
at the lower of cost and net realizable value. A provision for loss in value 
of investments is made when a decline in value is considered other than 
temporary. 


INVESTMENT IN FILM AND TELEVISION PROGRAM RIGHTS 

a) Broadcast rights 

The Company has entered into various agreements for the rights to 
broadcast certain feature films and television programs. The Company 
records a liability for broadcast rights and the corresponding asset when 
the programs are available for telecast. Broadcast rights are charged to 
operations as programs are telecast over the anticipated period of use. 
An impairment loss is recognized when the carrying amount is not 
recoverable and exceeds fair value. 


b) Film and television programs 

Investment in film and television programs represents the unamortized 
costs of film and television programs that have been produced by the 
Company, or for which the Company has acquired distribution rights. 
Included in investment in film and television programs are film and 
television programs in progress and in development, and acquired film 
and television program libraries. Costs of completed film and television 
programs include all production costs and capitalized interest, which 
are expected to be recovered from exploitation, exhibition or licencing. 
Film and television programs in progress represent the accumulated 
costs of productions that have not yet been completed by the Company. 
Acquired libraries are defined to include titles released at least three 
years prior to the date of acquisition by the Company. 


Costs of film and television programs in development represent expen- 
ditures made on projects prior to production, including investments in 
scripts. Advances or contributions received from third parties to assist 
in development are deducted from these costs. Upon commencement 
of production, development costs are reclassified to investment in film 
and television programs. Development costs are written off at the earlier 
of when determined not to be recoverable and three years following the 
date incurred. Costs of advertising and marketing are expensed as incurred. 


Amortization of investment in completed films and television programs 
and accrual of participation costs are calculated using the individual 
film forecast computation method, based on the ratio that current period 
revenue eamed from the film and television programs bears to manage- 
ment’s estimate of ultimate revenue expected to be recognized from the 
exploitation of the film or television program. 


Estimates of ultimate future revenue are prepared on a title-by-title basis 
and reviewed periodically based on current market conditions. For episodic 
television series, until revenue estimates include revenues from secondary 
markets, capitalized costs for each episode are limited to the amount of 
revenue contracted for each episode. Ultimate revenue estimates include 
secondary market revenue only when the Company can demonstrate, 


45 
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through its experience or industry norms, that the number of episodes 
already produced, plus those for which a firm commitment exists and 
the Company expects to deliver, can be licenced successfully in the 
secondary market. Ultimate revenue estimates include revenues for up 
to 10 years for film and television programs produced by the Company, 
and up to 20 years for acquired libraries. 


The valuation of film and television programs, including acquired film 
libraries, is reviewed on a title-by-title basis. When an event or change in 
circumstances indicates that the fair value of a film or television pro- 
gram is less than its unamortized cost, the fair value is determined using 
management's estimate of discounted future cash flows. A write down 
is recorded equivalent to the amount by which the unamortized costs 
exceed the estimated fair value of the film or television program. 


FOREIGN CURRENCY TRANSLATION 

The Company’s operations in Australia, New Zealand and Ireland represent 
self-sustaining foreign operations, and the respective accounts have 
been translated into Canadian dollars in accordance with the current 
rate method. Assets and liabilities are translated at the exchange rates 
prevailing at the balance sheet dates, and revenue and expenses are 
translated on the basis of average exchange rates during the periods. 
Any gains or losses arising from the translation of these accounts are 
deferred and included as a component of shareholders’ equity as cumu- 
lative foreign currency translation adjustments. An applicable portion of 
these deferred gains and losses is included in the determination of net 
earnings when there is a reduction of the net investment. 


PROPERTY, PLANT AND EQUIPMENT 
Property, plant and equipment are recorded at cost. Amortization is 
provided over the asset’s estimated useful lives on a straight-line basis 
at the following annual rates: 
Buildings 
Machinery and equipment 
Leasehold and land improvements 


2 1/2h - 5% 
A% - 33 1/3% 
2 1/2h - 20% 


IMPAIRMENT OF LONG LIVED ASSETS 

Impairment of long lived assets is recognized when an event or change 
in circumstances causes the assets’ carrying value to exceed the total 
undiscounted cash flows expected from its use and eventual disposition. 
The impairment loss is calculated by deducting the fair value of the 
asset from its carrying value. 


DEFERRED CHARGES 

Certain pre-operating costs incurred in new business undertakings are 
deferred prior to the commencement of commercial operations, which is 
generally the time at which subscriber revenues commence. Pre-operating 
costs are amortized over a period of five years. Costs related to debt 
financing are deferred and amortized over the term of the debt. 


CAPITALIZATION OF INTEREST 

Interest is capitalized as part of the cost of certain assets while they are 
being prepared for use or sale. Interest in the amount of $5.6 million was 
capitalized in 2003 (2002 — $5.9 million). 


INTANGIBLE ASSETS 

Broadcast licences, newspaper mastheads, circulation and other intangible 
assets are recorded at their cost which, for business acquisitions, represents 
the fair market value at the date of the acquisition. 


Circulation and other finite life intangibles are amortized over periods 
from 5 to 40 years. Intangibles with indefinite lives are not subject to 
amortization and are tested for impairment annually. Impairment of an 
intangible asset is recognized in an amount equal to the difference between 
the carrying value and the fair value of the related intangible asset. 


GOODWILL 

Goodwill represents the cost of acquired businesses in excess of the fair 
value of net identifiable assets acquired. Goodwill is tested for impair- 
ment annually by comparing the fair value of a particular reporting unit 
to its carrying value. When the carrying value exceeds its fair value, the 
fair value of the reporting unit’s goodwill is compared with its carrying 
yalue to measure any impairment loss. 


REVENUE RECOGNITION 

Revenue derived from broadcasting activities consists primarily of the 
sale of airtime which is recognized at the time commercials are broadcast. 
Circulation and advertising revenue from publishing activities is recognized 
when the newspaper is delivered. Subscription revenue is recognized on 
a straight-line basis over the term of the subscription. 


Revenue from the sale or licencing of film and television programs is 
recognized when all of the following conditions are met: persuasive 
evidence of a sale or licencing arrangement exists, the film is complete, 
the contractual delivery arrangements have been satisfied, the licence 
period has begun, the fee is fixed or determinable and collection of the 
fee is reasonably assured. 


Amounts received that do not meet all of the above criteria are recorded 
as deferred revenue. 


INCOME TAXES 

The asset and liability method is used to account for income taxes. 
Under this method, future income tax assets and liabilities are recognized 
for the estimated future tax consequences attributable to differences between 
the financial statement carrying amounts and the tax bases of assets and 
liabilities, including equity accounted investments. Future income tax assets 
and liabilities are measured using substantively enacted tax rates in effect for 
the year in which those temporary differences are expected to be recovered 
or settled. The effect on future income tax assets and liabilities of a change in 
tax rates is recognized in income in the period that includes the enactment 
date. Future income tax assets are recognized to the extent that realization is 
considered more likely than not. 


Income taxes on undistributed earnings of Network TEN are provided at 
rates applicable to distributions. Income taxes on undistributed earnings 
of foreign operations other than Network TEN are not provided as such 
earnings are expected to be indefinitely reinvested. 
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INVENTORY 


Inventory, consisting primarily of printing materials, is valued at the 
lower of cost and net realizable values. 


PENSION PLANS AND POST RETIREMENT BENEFITS 

The Company maintains a number of defined benefit and defined con- 
tribution pension and other post retirement benefit plans. For the defined 
benefit plans, the cost of pension and other retirement benefits eamed by 
employees is determined using the projected benefit method pro rated 
on service and management’s estimate of expected plan investment 
performance, salary escalation, retirement ages of employees and 
expected health care costs. For the purpose of calculating the expected 
retum on plan assets, those assets are valued at fair value. Past service 
costs from plan amendments are amortized on a straight line basis over 
the average remaining service period of employees active at the date of 
the amendment. The excess of the net actuarial gain or loss over 10% of 
the greater of the accrued benefit obligation and the fair value of plan 
assets is amortized over the average remaining service period of active 
employees. The average remaining service period of employees covered 
by the pension plans is 15 years. The average remaining service period 
of the employees covered by the post retirement benefit plans is 15 years. 
For the defined contribution plans, the pension expense is the Company’s 
contribution to the plan. 


CASH AND CASH EQUIVALENTS 
For the purpose of the statements of cash flows, cash includes cash and short- 
term investments with maturities at the date of purchase of up to three months. 


SHARE-BASED COMPENSATION PLANS 

The Company has share-based compensation plans as described in note 
11. The Company utilizes the intrinsic value approach to account for 
share-based compensation. No compensation expense is recorded for 
these plans when the options are issued. Any consideration paid by 
employees on exercise of stock options is credited to share capital. The 
Company’s pro forma results reflecting the fair value based method of 
accounting for share-based compensation, are disclosed in note 11. 


DERIVATIVE FINANCIAL INSTRUMENTS 

Derivative financial instruments are used to reduce foreign currency 
and interest rate risk on the Company’s debt. The Company does not 
enter into financial instruments for trading or speculative purposes. 
The Company’s policy is to designate each derivative financial instrument 
as a hedge of a specifically identified debt instrument. 


Interest rate swap agreements are used as part of the Company’s program 
to manage the fixed and floating interest rate mix of the Company’s 
total debt portfolio and related overall cost of borrowing. The interest 
differential to be paid or received under interest rate swap agreements Is 
recognized as an adjustment to interest expense. 


Foreign currency interest rate swap agreements are used to manage 
exchange and interest rate exposures related to debt instruments denom- 
inated in foreign currencies. Translation gains and losses on the principal 
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swapped are offset by corresponding translation losses and gains on the 
related debt in earnings. The Company translates its foreign currency 
denominated debt that is hedged by foreign-currency interest rate swaps 
at the rate implicit in the swap agreement. 


Gains and losses on terminations of interest rate and foreign currency 
interest rate swap agreements are deferred and amortized as an adjust- 
ment to interest expense related to the underlying debt over the remaining 
term of the original contract life of the terminated swap agreement. In 
the event of early extinguishment of the debt obligation, any realized or 
unrealized gain or loss from the swap is recognized in earnings. 


USE OF ESTIMATES 

The preparation of financial statements in accordance with generally 
accepted accounting principles requires the Company to make estimates 
and assumptions that affect reported amounts of assets, liabilities, 
revenue and expenses, and disclosure of contingencies. Future events 
could alter such estimates in the near term. 


The Company operates in highly competitive markets. The Company has 
estimated the useful lives of intangible assets and the value of goodwill, 
based on historical customer patterns, industry trends and existing compet- 
itive factors. Significant long-term changes in these factors could result in a 
material impairment of the value and life of intangible assets and goodwill. 


Management estimates ultimate revenue from film and television 
programs to determine amortization and fair values of investments in film 
and television programs. Actual revenues may differ from these estimates. 


Expenses, assets and liabilities related to defined benefit pension and other 
post retirement benefit plans are determined actuarially based on estimates 
including discount rates for obligations, expected long term rates of return 
on pension assets and the rate of compensation increase. Actual results may 
differ from these estimates. 


CHANGES IN ACCOUNTING POLICIES 

a) Goodwill and other intangibles 

On September 1, 2001, the Company adopted Section 3062, Goodwill 
and Other Intangibles. As a result of adopting the new standard, goodwill 
and certain intangibles with indefinite lives, including newspaper mast- 
heads and broadcast licences, are no longer amortized. Circulation and 
other intangibles are amortized over periods from 5 to 40 years. As a 
result of applying the new standards, no initial impairment in intangibles 
with indefinite lives or goodwill were identified at the Company or any 
of its subsidiaries. However, an initial goodwill impairment was identified by 
Network TEN in its reporting unit, Eye Corp., resulting in a charge to 
the Company’s retained earnings of $45.3 million (net of income tax 
recoveries of $2.5 million). In addition, as a result of events occurring 
after the beginning of 2001, a goodwill impairment of $30.2 million 
(net of income tax recoveries of $2.0 million) was reflected in the 
Company’s interest in loss of Network TEN in the Company’s statement 
of earnings for the period ended August 31, 2002 (see note 3). 
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b) Accounting for film and television programs 

In June 2000, the Accounting Standards Executive Committee of the 
American Institute of Certified Public Accountants issued Statement of 
Position 00-2 “Accounting by Producers or Distributors of Films” (“SOP 00-2”). 
SOP 00-2 established new accounting standards for producers or 
distributors of films, including changes in revenue recognition, capital- 
ization and amortization of costs of films and television programs and 
accounting for development, overhead and other exploitation costs, 
including advertising and marketing expenses. 


The Company retroactively adopted SOP 00-2 effective as of September 
1, 2001. Prior years’ financial statements were not restated, as the effect 
of the new policy on prior periods was not reasonably determinable. 
Accordingly, opening retained earings for the year ended August 31, 
2002 were reduced to reflect the cumulative effect of the accounting 
change in the amount of $125.4 million (net of income taxes of nil). 


PROPOSED ACCOUNTING POLICIES 

a) Hedging relationships 

The CICA has issued Accounting Guideline 13 “Hedging Relationships” 
(AcG 13) which will be effective for fiscal years beginning on or after 
July 1, 2003. AcG 13 addresses the identification, designation, docu- 
mentation and effectiveness of hedging transactions for the purposes of 
applying hedge accounting. It also establishes conditions for applying or 
discontinuing hedge accounting. Under the new guideline, the Company 
will be required to document its hedging transactions and explicitly 
demonstrate that the hedges are sufficiently effective in order to continue 
accrual accounting for positions hedged with derivatives. As at August 
31, 2003, the only derivatives utilized by the Company are interest rate 
swaps and foreign currency interest rate swaps as described in notes 9 and 
17. The Company has determined that the adoption of AcG 13 will not 
have a material effect on the balance sheet or the statement of earnings. 


2. ACQUISITIONS AND DIVESTITURES 

ACQUISITIONS 

a) Effective March 31, 2002, the Company acquired the remaining 
50% interest in the National Post not already owned. In September 2001, 
the Company assumed control of the National Post and, accordingly, 
changed its method of accounting for the National Post to a consolidation 
basis from an equity basis. 


The fair values of the net assets acquired for proceeds consisting of the 
carrying value of The National Post Company at date of acquisition of $83.6 
million are as follows: 


$000 

Current assets 50,257 
Property, plant and equipment 12,436 
Circulation and other intangibles 10,700 
Newspaper masthead 35,000 
Goodwill 62,987 
Total assets 171,380 
Current liabilities (50,665) 
Future income taxes (14,600) 
Minority interests (22,500) 
Total liabilities (87,765) 
83,615 


b) On November 16, 2000, the Company acquired substantially all of 
the Canadian newspaper and other Canadian media assets including a 50% 
interest in the National Post (“CanWest Publications”) of Hollinger 
International Inc. and certain of its affiliates (“Hollinger”) for consideration of 
approximately $3.1 billion, including certain costs related to the acquisition. 


In 2003, the Company retroactively adjusted the allocation of the purchase 
price based on the final determination of the balance of pension assets 
acquired. The impact was to reduce goodwill by $21.0 million and reduce 
the pension liability by $21.0 million. 


The purchase price is subject to adjustment based on the working capital 
of CanWest Publications at August 31, 2000 and the results of its operations 
from September 1, 2000 to November 16, 2000. The amount of such 
adjustment is subject to negotiation between the parties and has not 
been finally determined. When finalized, the working capital adjustment 
payable or refundable will increase or decrease the amount of goodwill 
recorded on the acquisition. In June 2003, the Company filed a claim 
with Hollinger in respect of several items including the working capital 
and other closing adjustments totaling $54.1 million. Certain amounts 
are currently in dispute and are to be resolved with Hollinger. Inability 
to resolve disagreements of amounts owing may result in matters being 
referred to arbritration or formal court adjudication. 


DIVESTITURES 

c) In February 2003, the Company sold its interest in community 
newspapers and related assets in southern Ontario for cash proceeds of 
$193.5 million. The accounting gain on this sale was $21.3 million; 
assets and liabilities disposed of amounted to $179.6 million and $7.4 
million, respectively. 


d) In August 2002, the Company sold its interest in community 
newspapers and related assets in Atlantic Canada and Saskatchewan for 
cash proceeds of $257.0 million. The accounting gain on this sale was 
$48.2 million; assets and liabilities disposed of amounted to $228.7 million 
and $19.9 million, respectively. 
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e) In October 2001, the Company completed the sale of CKVU Sub 
Inc., and received cash proceeds of $133.0 million. The accounting gain 
on the sale was $67.7 million; assets and liabilities disposed of amounted 
to $84.1 million and $18.8 million, respectively. 


f) In September 2001, the Company completed the sale of CF 
Television Inc., and received cash proceeds of $87.0 million. No gain or 
loss arose from this transaction; assets and liabilities disposed of amounted 
to $87.0 million and nil, respectively. 


3. INVESTMENT IN NETWORK TEN 

The Company owns approximately 14.8% (15% to February 27, 2003) 
of the issued ordinary shares and all of the convertible debentures and 
subordinated debentures of Network TEN, an Australian television broad- 
cast network. The subordinated debentures have an aggregate principal 
amount of A$45.5 million and pay interest based on distributions to 
holders of ordinary shares. The convertible debentures have an aggregate 
principal amount of A$45,500 and pay a market linked rate of interest. 
The combination of ordinary shares and subordinated debentures yield 
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27, 2003) of all distributions paid by Network TEN. The convertible 
debentures are convertible, upon payment of an aggregate of A$45.5 
million, into a number of ordinary shares which would represent 49.7% 
(50% to February 27, 2003) of the issued and outstanding shares of 
etwork TEN at the time of conversion. 


As a result of its contractual right to representation on Network TEN’s 
board of directors and other factors, the Company accounts for its interest 
in Network TEN on the equity basis. The Company has appointed three 
of the thirteen members of the board of directors of Network TEN. 


During the year ended August 31, 2003, Network TEN issued 7.1 million 
shares for proceeds of $14.4 million as a result of the exercise of man- 
agement stock options. This effectively diluted the Company’s economic 
interest in Network TEN to 57.1% from 57.5% and resulted in an 
investment gain of $1.9 million. 


The following selected consolidated financial information of Network 
TEN has been prepared in accordance with accounting principles generally 
accepted in Canada. The accounts have been translated to Canadian 


distributions equivalent to approximately 57.1% (57.5% to February dollars using the current rate method. 
SUMMARY CONSOLIDATED BALANCE SHEETS 
2003 2002 
$000 $000 
Assets 
Current assets 241,822 285,303 
Other assets 37,367 11,913 
Property, plant and equipment 79,288 71,875 
Long term investments 11,421 2,188 
Intangibles 257,477 246,305 
Goodwill 88,752 | 49,304 
716,127 666,888 
Liabilities and Shareholders’ Equity 
Current liabilities 188,633 191,736 
Other long term liabilities 398,047 450,063 
Subordinated debentures issued to the Company 40,171 40,154 
Share capital 53,150 40,146 
Undistributed earnings (deficit) 35,636 (52,232) 
Cumulative foreign currency translation adjustment 490 (2,979) 
716,127 666,888 
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SUMMARY CONSOLIDATED STATEMENT OF EARNINGS 


Revenue 650,952 
Operating expenses 459,842 
Write down of program inventory 18,082 


555,653 
411,904 


Operating profit before amortization 173,028 143,749 
Amortization of property, plant, equipment and other 16,329 IG SO 
156,699 128,619 

Investment income and gains net of losses on write down of investments - (i77221) 
Financing expenses (102,124) (28,270) 
Goodwill impairment loss' a (56,114) 
54,575 27,014 


Hg Sid 


(32,497) 
4,737 


Provision for (recovery of) income taxes? (55,969) 


Earnings (loss) before the following 110,544 
Minority interests ; 


Net earnings (loss) for the year 


Net earnings (loss) for the year 
Interest in respect of subordinated debentures held by the Company 


(27,760) 
5,370 


(22,390) 


Earnings (loss) for the year before interest in respect of subordinated debentures® 188,648 


SUMMARY STATEMENT OF UNDISTRIBUTED EARNINGS 


Undistributed earnings (deficit) - beginning of year as previously reported 
Adjustment for adoption of new accounting pronouncements’ 


177,251 
(83,109) 


Undistributed earnings (deficit) - beginning of year as adjusted (52,232) 94,142 
Earnings (loss) for the year before interest in respect of subordinated debentures 188,648 (22,390) 
Distributions paid and payable (100,780) (123,984) 


Undistributed earnings (deficit) - end of year 35,636 


(52,232) 


On December 18, 2000, Network TEN acquired 60% of Eye Corp. for A$189.9 million. Under Australian generally accepted accounting principles (“GAAP”), on February 28, 2002, the Eye Corp. goodwill was 
written down by A$137.5 million to A$113.8 million. In August 2002, Network TEN determined that there was a further impairment of Eye Corp. goodwill which resulted in an additional write down of A$40.9 
million. Under Canadian GAAP. in accordance with the Company's adoption of CICA Handbook Section 3062, the Eye Corp. goodwill impairment was recorded as a charge of $83.1 million to retained earn- 
ings as of September 1, 2001, with a further goodwill impairment loss of $56.1 million recorded as a charge to net earnings for year ended August 31, 2002. Under Canadian GAAP, the fair value of Eye Corp. 
was determined on a discounted cash flow basis. The decline in fair value was attributable to weaknesses in the outofhome advertising market and to certain operational issues. 


During 2003, Network TEN and its wholly controlled Australian entities implemented a new income tax consolidation regime provided for under enacted changes to Australian tax law. During the 
application of the new regime, the tax values of certain assets were reset. This resulted in the recognition of additional goodwill and intangible assets of approximately $47.3 million, and equivalent 
additional future income tax liabilities. In addition, the new regime allowed for the uplift in the tax value of certain assets; as a result a non-recurring income tax recovery of $63.9 million was record- 
ed related to reduction of future tax liabilities. 


In 2002, Network TEN reached an agreement with the Australian Tax Office (“ATO”) regarding a dispute related to the deductibility of debenture interest paid to the Company since 1997. Under the 
agreement Network TEN will be entitled to deduct debenture interest until June 30, 2004. The settlement resulted in a non-recurring income tax expense of A$36.2 million to Network TEN in the 
year ended August 31, 2002. 


The Company's economic interest in Network TEN's earnings for the year ended August 31, 2003 is $101.3 million (2002 - $11.8 million loss), comprised of its 14.8% interest in net earnings and 
interest on the subordinated debentures. 


At August 31, 2003, the Company's share of undistributed earnings of Network TEN was $20.3 million, (August 31, 2002 - nil). The Company estimates that the market value of the 
Company's investment in Network TEN, based on quoted market rates for TEN Network Holdings Limited at August 31, 2003, was approximately $1,091 million (August 31, 2002 - $901 million). 
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4. OTHER INVESTMENTS 


i a 


2003 2002 
Cost “| Market Value’ Cost Market Value* 
$000 | $000 $000 $000 
SS | 
Investments in publicly traded securities — at cost 
Ulster Television plc? 92,006 108,841 92,006 148,340 
Other 6,121 6,121 59,160 527355 
98,127 114,962 151,166 200,695 
Investments in private companies — at cost 8,602 F 8,602 
Investments — on an equity basis 6,293 2,593 
113,022 162,361 


During 2003, the Company sold its investment in SBS Broadcasting S.A. for cash proceeds of $44.1 million resulting in an investment loss of $11.0 million. 


During 2002, the Company wrote down the value of various other investments by $85.5 million to reflect the non-temporary decline in market value. 


' The Company's 29.9% equity interest (15,763,545 ordinary shares) is accounted for at cost, as the Company has not been successful in its attempts to gain board representation or to influence 
UTV’s management. 


2 Market value for publicly traded securities is based on quoted market prices. 


5. INVESTMENT IN FILM AND TELEVISION PROGRAMS 


2003 2002 
Current Long Term Current Long Term 
$000 $000 $000 $000 
Broadcast rights? 82,912 27,661 98,096 23vli2 
Non-theatrical films and television programs: 
Released! - 115,906 - 112,297 
Acquired library’ - 62,770 - 90,314 
Programs in progress - 29,534 - 50,779 
Development costs - 64 - 1,520 
Theatrical Films: 
Released: = 34,044 - 37,029 
Acquired library’ 2 = - 661 
Development costs fa | 327 ; 1,404 
82,912 270,306 317,176 


* Net of accumulated amortization. 
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The Company expects that 40% of the unamortized cost of released 
film and television programs will be amortized during the year ended 
August 31, 2004. The Company expects that 62% of the unamortized 
cost of released film and television programs will be amortized during 
the three year period ended August 31, 2006. The Company expects that 
over 80% of the amounts of all such programming will be amortized by 
August 31, 2007. The Company expects that acquired libraries will be 
fully amortized in 17 years. The Company expects that $1.3 million of 
participation liabilities will be paid during the year ended August 31, 2004. 


The Company has entered into various agreements for the right to 
broadcast certain feature films and syndicated television programs in 
the future. These agreements, which range in term from one to five 
years, generally commit the Company to acquire specific programs or 


6. PROPERTY, PLANT AND EQUIPMENT 


films or certain levels of future productions. The acquisition of these 
additional broadcast rights is contingent on the actual production 
and/or the airing of the programs or films. Management estimates that 
these agreements will result in future annual broadcast rights expenditures 
of $250 million to $277 million. 


In addition, the Company has entered into various agreements to 
acquire investments in film and television programs amounting to 
$74.6 million as at August 31, 2003 (US$53.8 million) (2002 — $17.5 million 
(US$11.2 million). Subsidiaries of the Company have provided financial 
guarantees on certain credit facilities arranged for the acquisition of film 
and television programs. An amount of $1.5 million (US$1.1 million) 
(2002 — $17.7 million (US$11.4 million)) has been guaranteed, in 
addition to the guarantee of certain interest obligations on such facilities. 


2003 

Cost Accumulated amortization Net 

$000 $000 $000 
Land 58,703 - 58,703 
Buildings 179,214 29,972 149,242 
Machinery and equipment 674,456 259,238 415,218 
Leasehold and land improvements 30,445 13,576 | 16,869 
942,818 302,786 | 640,032 


Cost | 


2002 


Accumulated amortization 


$000 


$000 


Net 
$000 


Land 60,002 - 60,002 
Buildings 176,946 36,790 140,156 
Machinery and equipment 662,621 201133 461,488 
Leasehold and land improvements CSTE il Als 17,578 

928,862 249 638 679,224 


Property, plant and equipment located in Canada was $596.0 million 
(2002 — $637.7 million) and in foreign jurisdictions was $44.0 million 
(2002 — $41.5 million). 


c 


7. GOODWILL 


Operating segment 
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2002 


Additions 


Divestitures 


$000 $000 $000 
Television — Canada 604,437 z 600,412 
Television —- New Zealand 19,613 - 19,613 
Television — Ireland 1228 : 1,223 
Radio — New Zealand 55,239 - 57,014 
Entertainment - Canada 30,855 - 30,855 
Publishing and Online - Canada 1,898,684 (151,376) 1,746,501 
Total 2,610,051 = (151,376) (3,057) 2,455,618 
Operating segment 2001 Additions Divestitures Other 2002 
$000 | $000 $000 $000 $000 
Television — Canada 662,637 (44,800) (13,400) 604,437 
Television — New Zealand 19,613 : - 19,613 
Television — Ireland 228 - iL 22s} 
Radio — New Zealand 53,039 2,200° 55239 
Entertainment - Canada 30,855 - - - 30,855 
Publishing and Online - Canada 2,039,607 47,000 (187,923) - 1,898,684 
Total 2,806,974 47,000 (232,723) (11,200) 2,610,051 
' Decrease in goodwill was related to the adjustment in WIC and CanWest Publications purchase equations including the reversal of certain unutilized restructuring provisions (note 10). 
* Increase in goodwill was related to increase in currency translation rates. 
8. INTANGIBLE ASSETS 
2003 
Cost Accumulated amortization Net 
$000 $000 $000 
Finite life: 
Circulation and other 140,000 Wa AI 2 95,528 
Indefinite life: 
Broadcast licences 639,800 
Newspaper mastheads 358,490 
998,290 
Total intangible assets Ie 1,093,818 
2002 
Cost Accumulated amortization 
$000 $000 


Finite life: 
Circulation and other 


Indefinite life: 
Broadcast licences 
Newspaper mastheads 


140,000 


113,028 


624,940 
358,490 


Total intangible assets 


983,430 
1,096,458 


Amortization of $17.5 million was recorded in 2003 and 2002. 
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9. LONG TERM DEBT 


Interest Rate’ Interest Rate’ 


Term bank loans? 9.7% 1,417,148 1,791,938 
Senior subordinated notes® 8.2% 709,399 705,700 
Term loans US$ 17,162 = 26,758 
Term loan US$57,802* 4.0% 80,058 - 
Senior unsecured notes® 7.2% 294,500 - 
Term and demand loan €17,201 (2002 - €21,375)* 2.7% 26,177 32,686 
Note payable’ 2.3% 4,250 4,250 
Junior subordinated notes® 12.1% 783,165 948,584 
Long term debt 3,314,697 3,509,916 
Less portion due within one year (147,386) (d72-753) 
Long term portion i 3,167,311 BL Soils! 


' The weighted average interest rate gives effect to interest rate swaps. 


2 Credit facilities provide for revolving and term loans in the maximum amounts of $600 million and $1,768.5 million, respectively. At August 31, 2003, the Company had drawn on availabilities under 
all of its term facilities, including U.S. dollar loans of US$648.8 million and had $250 million drawn under revolving facilities. The revolving credit facility matures in November 2006. The amount 
of credit available under the $1,768.5 million term facilities decreases periodically until maturity between November 2006 and May 2009. The Canadian dollar debt bears interest at CDOR plus a 
margin and the U.S. dollar debt bears interest at LIBOR plus a margin. During 2003, the Company refinanced all of its U.S. dollar debt and $30.2 million of its Canadian dollar debt resulting in 
the extension of maturity dates and reduction of interest rates. 


Up to $30.0 million of the revolving credit facility is available on an operating basis, of which no amount was utilized at August 31, 2003. 


° The senior subordinated notes include loans of US$425.0 million and loans held by the majority shareholder of the Company in the amount of U.S.$41.9 million (2002 - $56.1 million) which 
mature on May 15, 2011 and bear interest at 10.625%. The notes rank junior to the Company's senior credit facility and are guaranteed by certain subsidiaries of the Company. 


* The three year revolving facility is collateralized by certain assets of Fireworks Entertainment Inc., matures in October 2005 and bears interest at floating rates of LIBOR plus a margin. The total 
US$85.0 million commitment under this facility is based on acceptable receivables; as at August 31, 2003, total availability of US$57.8 million was advanced. The facility contains profitability and 
financial ratio covenants, certain of which were not met at August 31, 2003 and accordingly, the debt has been classified as current. Fireworks is negotiating with its lenders to receive the necessary 


covenant amendments and waivers. As well, in order for Fireworks’ bank debt to remain within acceptable limits, the Company may be required to provide additional financial support to Fireworks 
over the course of the next fiscal year. 


° The US$200.0 million senior unsecured notes mature on April 3, 2013 and bear interest at 7.625%. 


®° These credit facilities provide for demand bank loans at August 31, 2003 in the maximum amount of €40.7 million (2002 --€47.5 million). The debt bears interest at floating rates and is secured 
by a letter of credit provided by the Company. 


The demand note bears interest at prime less 2% and is unsecured. 


co 


The junior subordinated notes mature in November 2010, bear interest at a fixed rate of 12.125%. At the Company's option, interest payments to November 2005 may be paid in cash, 
the issuance of additional notes, or subject to conditions, the issuance of non-voting shares of the Company. The notes rank junior to senior debt and are collateralized by way of assets of certain 
subsidiaries of the Company. The notes include $110.1 million in notes issued during 2003 in satisfaction of interest as well as an accrual of $8.2 million for notes to be issued in January 2004 
(2002 - $104.7 million and $10.0 million respectively). In May 2003, the Company repaid $274.0 million in 12.125% junior subordinated notes. 
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The Company has entered into various cross-currency interest rate and 
interest rate swaps which have resulted in fixed interest costs on its 
senior indebtedness. The total notional value of such instruments was 
$1,661.3 million at August 31, 2003 (2002 — $1,796.5 million) at 
rates ranging from 6.25% to 6.59% plus a margin (2002 — 5.7% to 
6.63% plus a margin). As a result of debt repayment during 2003 the 
notional value of the swaps exceeded the principal outstanding on the 
debt, resulting in a swap loss of $23.0 million being recorded in earnings. 
The Company has also entered into a cross-currency interest rate swap 
resulting in floating interest rates on the US$425.0 million, senior sub- 
ordinated notes and the US$200.0 million, senior unsecured notes at 
rates based on CDOR plus a margin. 


The Company is subject to covenants under certain of the credit facil- 
ities referred to above, including thresholds for leverage and interest 
coverage, and is also subject to certain restrictions under negative 
covenants. 


Principal payments of long term debt, based on terms existing at 
August 31, 2003 over the next five years, are: 


$000 

Year ending August 31, 2004 147,386 
2005 47,484 

2006 56,701 

2007 33,657 

2008 137,982 


10. RESTRUCTURING ACCRUALS 
In 2000, the Company established restructuring accruals of $37.8 million 
related to the acquisition and integration of WIC Western International 
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Communications Ltd. (“WIC”). This balance was made up of approxi- 
mately $12.5 million in severance costs, $9.7 million related to integration 
and rebranding of WIC and $15.7 million in other restructuring costs. 


In 2001, the Company recorded restructuring accruals of $43.0 million 
related to the acquisition and restructuring of its publishing operations. 
Restructuring activities included the centralization of certain call centres, 
integration of the Company’s interactive and news and editorial opera- 
tions, and centralization of business, finance and information technology 
functions. This balance was made up of $24.5 million in involuntary 
severance costs, $3.6 million in lease and contract termination costs and 
$14.9 million in other restructuring costs. 


In the year ended August 31, 2002, the Company established a restruc- 
turing accrual of $7.0 million related to its acquisition and restructuring 
of the National Post. This balance is primarily related to involuntary 
severance costs and contract cancellation costs. 


In 2003, the Company undertook restructuring activities in its Canadian 
Media and Entertainment operations. The $20.0 million cost of this 
restructuring, consisting of $14.3 million in employee severance, $3.4 
million in lease termination costs and $2.3 million in costs related to dis- 
continuing certain film and television projects. The restructuring expenses 
related to the following operating segments: Canadian Broadcasting — 
$3.2 million, Canadian Publishing and Online — $8.8 million, 
Entertainment — $6.9 million and Corporate and Other — $1.1 million. 


For the year ended August 31, 2003, expenditures charged to the 
restructuring accruals were $40.7 million (August 31, 2002 — $26.9 
million). The balance of the restructuring accruals is expected to be 
utilized by August 31, 2004. 


In 2003, the Company reversed certain unutilized restructuring accruals 
in the amount of $8.1 million as a result of changes in estimates. 
The reversal was recorded as a reduction of goodwill. 


Lease/contract 


WIC integration accrual 
CanWest Publications accrual 
Expenditures - 2001 


Balance August 31, 2001 
National Post accrual 
Expenditures — 2002 


Balance August 31, 2002 
Canadian Media operations accrual 
Expenditures —- 2003 

Reversals 


Balance August 31, 2003 


Severance termination Integration Other Total 
0 $000 $000 $000 $000 
12,450 9,670 15,680 37,800 
24,556 3,588 250 14,606 43,000 
(3,851) (8,232) (2,259) 
335155 3,588 1,688 28,027 66,458 
- - 7,000 
(1,438) (7,452) | (26,946) 
22,966 2,/21 250 20,575 46,512 
14,333 3,438 - 2A2O2. 20,023 
(22,062) (2,053) - (16,553) (40,668) 
(4,117) (3,934) (8,051) 
11,120 250 | 2,340 17,816 
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11. CAPITAL STOCK 

AUTHORIZED 

Authorized capital consists of an unlimited number of preference shares 
issuable in series, multiple voting shares, subordinate voting shares and 
non-voting shares. 


The multiple voting shares, the subordinate voting shares and the non- 
voting shares rank equally on a per share basis in respect of dividends 
and distributions of capital, and are subordinate to the preference 
shares. Subordinate voting shares carry one vote per share, and multiple 
voting shares carry ten votes per share. Non-voting shares do not vote, 
except at meetings where the holders of such shares would be entitled, 
by law, to vote separately as a class. 


Multiple voting shares are convertible into subordinate voting shares 
and non-voting shares on a one-for-one basis at any time at the option 
of the holder. Subordinate voting shares are convertible into non-voting 
shares on a one-for-one basis at any time at the option of the holder. 
Non-voting shares are convertible into subordinate voting shares on a 
one-for-one basis provided the holder is Canadian. 


Series 1 preference shares carry 19 votes per share, and carry preferential 
votes pertaining to the election of up to two directors of the Company. 
Each series 1 preference shares is convertible, at the option of the holder, 
into 0.15 subordinate voting or non-voting shares. 


Series 2 preference shares were issued on the amalgamation of subsidiaries 
of the Company, including CanWest Broadcasting Ltd., and were held 
by the former minority shareholders of CanWest Broadcasting Ltd. 
Series 2 preference shares are not eligible to vote. Series 2 preference 
shares are, at the option of the Company, redeemable for cash, or con- 
vertible to subordinate voting or non-voting shares based on the market 
value of the subordinate voting or non-voting shares at the date of con- 
version. On December 18, 2002, the Company elected to redeem all of 
its outstanding series 2 preference shares recorded at $50.0 million for 
an aggregate redemption price of $57.7 million. 


The series 1 and 2 preference shares are not entitled to dividends and 


distributions in the normal course or in respect of a liquidation or wind-up 
and have no right to vote separately as a class. 


ee 


ISSUED 2003 2002 

$000 $000 
76,785,976 (2002 - 76,785,976) multiple voting shares 3,199 S199 
98,280,191 (2002 — 98,371,658) subordinate voting shares 815,545 816,418 
2,066,248 (2002 - 1,903,401) non-voting shares 28,080 26,805 
Nil (2002 - 21,783) series 2 preference shares - 50,000 


a 846,824 896,422 


e 
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Changes in outstanding share capital during the two years ended August 31, 2003 were as follows: 


Number of shares $000 
Multiple voting share capital: | 
Balance — August 31, 2001, 2002 and 2003 76,785,976 3,199 
Subordinate voting share capital: 
Balance - August 31, 2001 70,545,434 419,583 
Changes pursuant to: 
Share purchase plans 6,077 66 
Exercise of stock options 9,645 43 
Redeemed fractions (11) : 
Conversion from series 1 preference share 405,000 6,156 
Conversion from non-voting shares — net 27,405,513 390,570 
Balance — August 31, 2002 98,371,658 816,418 
Changes pursuant to: 
Share purchase plans 58,454 369 
Exercise of stock options 13,031 $3 
Redeemed fractions (4) - 
Conversion to non-voting shares — net (162,848) (275) 
Balance — August 31, 2003 98,280,291 815,545 
Non-voting share capital: 
Balance — August 31, 2001 29,308,918 417,375 
Changes pursuant to: 
Dividend reinvestment plan (4) > 
Conversion to subordinate voting shares — net (27,405,513) (390,570) 
Balance — August 31, 2002 1,903,401 26,805 
Changes pursuant to: 
Redeemed fractions (1) - 
Conversion from subordinate voting shares — net 162,848 WTS) 
Balance - August 31, 2003 2,066,248 _ 28,080 
Series 1 preference share capital: 
Balance - August 31, 2001 2,700,000 6,156 
Conversion to subordinate voting shares (2,700,000) (6,156) 
__ Balance - August 31, 2002 and 2003 al z 
Series 2 preference share capital: 
Balance - August 31, 2001 and 2002 21,783 50,000 
Redemption of shares (21,783) (50,000) 


Balance ~ August 31, 2003 


SHARE COMPENSATION PLANS 

The Company’s board of directors has approved share compensation 
plans, the purpose of which is to provide employees and certain directors 
of the Company and its subsidiaries with the opportunity to participate 
in the growth and development of the Company through the granting of 
options and share purchase loans. At any time, the number of subordinate 
voting and non-voting shares reserved and set aside for purposes of the 
plans may not exceed 10% of the issued shares of the Company. 


Options vest over a five or six-year period, are fully exercisable on vesting 
and expire ten years after issuance, except that under certain specified 
conditions the options vest and become exercisable immediately. The 
exercise price represents the market trading price at the date on which 
the option was granted. 


Under management and employee share purchase plans, employees 
may purchase subordinate voting shares or non-voting shares from 
treasury at the market trading price using non-interest bearing short 
term loans provided by the Company. The shares are held as collateral 


by a trustee until the loans are repaid. 
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The Company utilizes the intrinsic value approach to account for share- 
based compensation. 


The following are pro forma results reflecting the fair value based method 


of accounting for share-based compensation. 


The fair value of the options granted during 2003 was estimated using the 
Black-Scholes option pricing model with the assumptions of no dividend 
yield (2002 — nil), an expected volatility of 54% (2002 — 40%), risk-free 
interest rates of 4.5% to 4.9% (2002 — 4.8% to 5.4%) and an expected 
life of seven to nine years (2002 — six to nine years). 


The total fair value of 394,500 stock options that were granted by the 
Company during 2003 was $1.5 million, a weighted average fair value 


Changes in outstanding options to purchase subordinate voting shares or non- 
voting shares for the two years ended August 31 were as follows: 


per option of $3.81 (during 2002, 233,458 stock options were granted 
with a total fair value of $1.5 million, a weighted average fair value per 
option of $6.61). The pro forma cost of share compensation expense for 
the year ended August 31, 2003 would be $1.6 million (2002 — $2.3 
million). A value of $4.4 million will be charged to pro forma net earnings 
in future years according to the vesting terms of the options. The resulting 
pro forma net earnings and diluted earnings per share for the year ended 
August 31, 2003 are $44.5 million and $0.21 respectively (2002 — 
$10.7 million and $0.06). 


The effects of applying this method in the pro forma disclosure are not 
indicative of future amounts. The Company’s pro forma disclosure does 
not apply to awards prior to 1996, and additional awards in future years 
are anticipated. 


2003 2002 
Options Average price Options Average price 

Options outstanding, beginning of year 1,819,268 15.24 1,646,321 IBS) 
Changes pursuant to: 

Options granted 394,500 UPA 233,458 isy2 

Options exercised (13,031) 2.51 (9,645) 4.30 

Options expired (125,176) 11.67 (50,866) 16.68 
Options outstanding, end of year 2,075,561 | 13.95 | 1,819,268 15.24 


The following options to purchase subordinate voting shares or non- 
voting shares were outstanding and exercisable as at August 31, 2003: 


Weighted average Weighted average Weighted average 

Range of exercise prices Number outstanding | remaining life (years) exercise price Number exercisable exercise price 
$1- $4.99 16,429 Il GLA 16,429 $ 4.27 
$5 - $9.99 426,031 S 12 63,531 $ 7.18 
$10 - $14.99 743,229 $ 12.75 7253025 $12.79 
$15 - $19.99 601,907 $ 16.25 259,964 $16.34 
$20 — $24.99 280,370 $ 22.54 270,486 $22.59 
$25 and over 7,595 $ 25.67 7,595 $25.67 
2,075,561 $ 13.95 1,343,030 | $ 15.15 
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12. EARNINGS PER SHARE 


Basic earnings per share are calculated using the daily weighted average 
number of shares outstanding. 


Diluted earnings per share are calculated using the daily weighted average 
number of shares that would have been outstanding during the year had 
all potential common shares been issued at the beginning of the year, or 
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when the underlying options or convertible securities were granted or 
issued, if later. The treasury stock method is employed to determine the 
incremental number of shares that would have been outstanding had the 
Company used proceeds from the exercise of options to acquire shares. 


The following table provides a reconciliation of the numerators and 
denominators used in computing basic and diluted earnings per share. 


2003 2002 

$000 $000 
Net earnings 46,088 13,018 
Excess of redemption price over carrying value of preferred shares (7,672) - 

| 

Earnings available to common shareholders 38,416 13,018 
Basic weighted average shares outstanding during the period 177,140,694 176,956,800 
Dilutive effect of options 8,025 26,793 
Dilutive effect of preference shares - 5,274,619 
Diluted weighted average shares outstanding during the period 177,148,719 182,258,212 
Options outstanding that would have been anti-dilutive 2,056,178 1,721,000 


13. CUMULATIVE TRANSLATION ADJUSTMENTS 

The cumulative foreign currency translation adjustments account 
reflects the net changes in the respective book values of the Company’s 
investments in self-sustaining foreign operations due to exchange rate 
fluctuations since the respective dates of their acquisition or start-up. 


The changes in this account arise from changes in the Australian, New 
Zealand, Euro and United States currencies relative to the Canadian 
currency, and changes in the Company’s net investment in the book 
values of international operations. 


Changes in this account were as follows: 


2003 2002 
$000 $000 
Deferred loss, beginning of year 41,534 69,017 
Deferred foreign currency gain during the year (11,810) (26,483) 
Realization of translation gain (loss) due to distributions 922 (1,000) 
Deferred loss, end of year 30,646 | 41,534 


The balance of cumulative translation adjustments at the end of the year 
represents net unrealized losses (gains) as follows: 


2003 2002 


$000 $000 
atrial (Pane aS 
Australian dollar 5,705 8,120 
New Zealand dollar 21,506 40,266 
Euro 282 272 
United States dollar 3,153 (7,124) 
30,646 41,534 
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14. INCOME TAXES 
The Company's provision for income taxes reflects an effective income tax 
rate which differs from the combined Canadian statutory rate as follows: 


2003 2002 

$000 $000 
Income taxes at combined Canadian statutory rate of 36.6% (2002 - 38.7%) (18,935) 11,661 
Non-taxable portion of capital gains (3,705) (17,049) 
Non-deductible amortization expense - 6,766 
Effect of valuation allowance on future tax assets 18,233 3,090 
Effect of foreign income tax rates differing from Canadian income tax rates (1,477) (1,924) 
Large corporation tax 3,853 3250 
Effect of future tax rates differing from current rates 3,011 - 
Non deductible expenses 1,832 IL W25 
Other 293 189 
Provision for (recovery of) income taxes ; 3,105 7,108 


An analysis of net earnings (loss) before tax by jurisdiction follows: 


2003 2002 
$000 $000 
Canada (48,439) 9,463 
Foreign (3,297) 20,671 
Net earnings (loss) before tax g (51,736) 30,134 
An analysis of the provision for (recovery of) current and future income taxes by jurisdiction follows: 
2003 2002 
$000 $000 
Current income taxes 
Canada 23,157 (4,403) 
Foreign Sy/il 302 
23,528 (4,101) 
Future income taxes 
Canada (20,685) IOS) 
Foreign 262 150 
(20,423) 11,209 
Provision for (recovery of) income taxes 3,105 7,108 
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Significant components of the Company’s future tax assets and liabilities are as follows: 


—— SS See 


2003 2002 

$000 $000 
Future tax assets 
Non-capital loss carryforwards ilsy2 shila 107,909 
Accounts payable and other accruals 29,756 45,417 
Pension and post retirement benefits 7,139 - 
Less: Valuation allowance (62,620) (61,439) 
Total future tax assets 106,586 91,887 
Future tax liabilities 
Capital cost allowance in excess of book amortization 7/5) 56,407 
Pension obligations 2,404 14,823 
Intangible assets 387,176 408,797 
Other assets 28,395 13,409 
Total future tax liabilities 493,087 493,436 
Net future tax liability 386,501 401,549 
Current future tax asset 20,223 30,013 
Current future tax liability (6,072) (6,072) 
Net long term future tax liability 400,652 425,490 


As at August 31, 2003, the Company had non capital loss carryforwards 
for income tax purposes of $468.4 million, that expire as follows: 2006 — 
$2.0 million, 2007 — $12.0 million, 2008 — $41.8 million, 2009 — 
$127.6 million, thereafter — $285.0 million. 


15. STATEMENT OF CASH FLOWS 
The following amounts comprise the net change in non-cash operating 
accounts included in the statements of cash flows: 


2003 2002 
$000 $000 

CASH GENERATED (UTILIZED) BY: 
Accounts receivable (30,653) 6,415 
Investment in film and television programs (1,613) (25,733) 
Inventory 4,681 12,342 
Other current assets 2,478 1,400 
Other assets (15,688) 10,379 
Accounts payable and accrued liabilities (60,203) (60,792) 
Income taxes payable 58,873 (6,724) 
Deferred revenue (11,897) (18,620) 
Film and program accounts payable 44,810 19,334 
(9,212) (61,999) 


1 


The following amounts were paid on account of interest and income taxes: 


2003 2002 
$000 $000 
Interest 319,774 261,265 
9,732 23,961 


Income taxes 
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16. RETIREMENT ASSETS AND OBLIGATIONS 
Information on the Company’s pension and post retirement benefit plans follows: 


Pension benefits Post retirement benefits 

2003 2002 2003 2002 

$000 $000 Revised $000 $000 Revised 
Plan Assets 
Fair value — beginning of year 254,906 240,533 - - 
Plan assets acquired (disposed) (1,330) 8,163 - - 
Investment income (loss) (10,368) 3,739 - - 
Employer contributions 10,693 3,699 275 400 
Employee contributions 6,322 5,800 
Benefits paid and refund of contributions (9,346) (7,027) 
Fair value — end of year 250,877 254,907 | - - 


The valuation of the plan net assets is based on market values with unrealized gains and losses averaged over a five year period. 


Plan Obligations 


Accrued benefit obligation — beginning of year 277,612 226,361 40,429 85,02 
Obligation acquired (disposed) (2,000) 8,084 - - 
Amendment to plan 16,808 - - - 
Gain on sale of assets - - (3,195) - 
Accrued interest on benefits 20,622 18,252 2,868 2,503 
Current service cost 17,055 15,174 1235 1,198 
Past service costs - 11,868 - - 
Benefits paid (9,346) (7,027) (275) (400) 
Actuarial loss (gain) 16,685 4,900 (10,338) 2,007 
Accrued benefit obligation - end of year 337,436 | 277,612 30,724 40,429 
The Company’s accrued benefit asset (liability) is determined as follows: 

Plan deficit (86,559) (22,705) (30,724) (40,429) 
Unamortized net actuarial loss (gain) 84,481 41,639 (8,870) 1,500 
Unamortized transitional (asset) obligation 6,220 (4,688) 3,329 4,938 
Unamortized past service costs 16,142 11,542 1,110 - 


Valuation allowance U79)| (916) - - 
Accrued plan asset (liability) 19,514 24,872 (35,155) (33,991) 
The valuation allowance represents the amount of surplus not recognized on the Company's balance sheet. 

The Company’s benefit expense is determined as follows: 


Current service cost 17,055 15,174 235 1,198 
Employee contributions (6,322) (5,800) - - 
Accrued interest on benefits 20,622 18,252 2,868 2,503 
Expected return on plan assets (18,060) (19,174) - - 
Amortization of transitional (asset) obligation 610 (358) 439 439 
Amortization of past service costs 808 527 - > 
Amortization of net actuarial loss 1,516 57 92 - 
Changes in valuation allowance (146) (86) - - 
Benefit expense 16,083 8,592 4,634 4,140 
Employer contribution to the defined contribution plan 2,299 Fob2 - - 
Total pension and post retirement benefit expense 18,382 10,144 4,634 4,140 
Significant actuarial assumptions in measuring the Company’s accrued benefit obligations are as follows: 

Discount rate 6.50-6.75% 6.75-7.25% 6.50-6.75% 7.25% 
Expected long-term rate of return on pension plan assets 6.75-7.25% 7.00-7.25% 7.25% | 7.00% 
Rate of compensation increase 3.50-4.50% 3.50-4.00% 3.50-5.00% 4.00% 


c 
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17. FINANCIAL INSTRUMENTS 
Financial instruments consist of the following: 


a EE 
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Short term assets 

Other investments 

Short term liabilities 

Long term debt 

Other long term liabilities 

Interest rate and cross-currency swap liabilities 


2003 2002 
Carrying value Fair value Carrying value Fair value 
$000 $000 

647,909 647,909 578,396 578,396 
113,022 123,564 162,361 209,297 
435,883 435,883 456,926 456,926 
3,314,697 3,196,528 3,509,916 3,453,916 
150,190 150,190 65,169 65,169 
23,015 356,956 - 56,000 

The fair values of other long term liabilities, including film and television 


The fair values of short-term assets and liabilities, which include cash, 
accounts receivable, distributions receivable from Network TEN, income 
taxes recoverable, and other assets, bank loans and advances, accounts 
payable and accrued liabilities, and film and program accounts payable, 
approximate their fair values due to the short term nature of these 
financial instruments. 


The fair value of other investments is primarily based on quoted market 
prices for publicly traded securities, and the most recent purchase 
transactions and agreements for non-listed securities. 


The fair value of long term debt subject to floating interest rates approx- 
imates the carrying value. The fair value of long term debt, subject to 
fixed interest rates, is estimated by discounting future cash flows, 
including interest payments, using rates currently available for debt of 
similar terms and maturity. 


program accounts payable, approximate their carrying values. 


The fair values of unrealized net gains and losses on interest rate and 
cross-currency interest rate swaps are based on the amounts at which 
they could be settled based on estimates of market rates. 


CREDIT RISK 

The Company is exposed to credit risk, primarily in relation to accounts 
receivable. Exposure to credit risk varies due to the concentration of 
individual balances with large advertising agencies. [he Company performs 
regular credit assessments of its customers and provides allowances for 
potentially uncollectable accounts receivable. 


INTEREST RATE RISK 

The Company manages its exposure to fluctuations in interest rates 
through the use of interest rate and cross-currency interest rate swap 
agreements, more fully described in note 9. 
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18. JOINTLY CONTROLLED ENTERPRISE 
The following amounts, included in the consolidated financial statements, 
represent the Company’s proportionate interest in TV3 Ireland. 


Balance sheets 
Assets 

Current assets 
Long term assets 


20,005 22,061 
—_——s —— 

Liabilities 

Current liabilities 33,692 32,906 

Long term liabilities - 4,643 

33,692 37,549 

Statements of earnings 
Revenue 29,461 25,643 
Expenses 27,674 24,630 
Net earnings 1,787 1,013 
Statements of cash flows 
Cash generated (utilized) by: 

Operating activities 6,833 

Investing activities (70) 

Financing activities (6,602) 

Net increase (decrease) in cash 161 
19. RELATED PARTY TRANSACTIONS $000 
Senior subordinated notes held by CanWest Communications 2004 31,165 
Corporation, the parent company of CanWest Global Communications 2005 29,479 
Corp., totaled $58.1 million (US$41.9 million) at August 31, 2003 2006 25,964 
(2002 — $56.1 million). This debt, issued in May 2001, matures May 2007 20,939 
15, 2011 and bears interest at 10.625%. Interest expense related to this 2008 20,514 
debt totaled $6.4 million in fiscal 2003 (2002 — $6.0 million). During thereafter 53,050 


2003, CanWest Communications Corporation exchanged these Canadian 
dollar denominated notes for United States dollar denominated notes. 
The exchange was completed pursuant to the provisions of the original 
note indenture. In September 2003, the necessary filings were made 
with the Securities Exchange Commission to register the notes for trading. 


In June 2003, a company in which an affiliate of CanWest 
Communications Corporation holds a 50% interest acquired the TD 
Centre in Winnipeg, Manitoba, a building in which the Company is 
a tenant. Rent paid to this company in fiscal 2003 amounted to $0.2 
million. 


20. COMMITMENTS, CONTINGENCIES AND GUARANTEES 
COMMITMENTS 


The Company’s future minimum payments under the terms of its oper- 
ating lease commitments are as follows: 


e 


CONTINGENCIES 

a) In November 2000, the Company entered into a Management 
Services Agreement with The Ravelston Corporation Limited, a company 
affiliated with The Lord Black of Crossharbour and Mr. David Radler, 
who are directors of the Company. The agreement provides for annual 
payments of $6.0 million. Either party, upon six months notice, may 
terminate the agreement. In the event of termination by the Company, 
a fee of $45 million is payable. In the event of termination by The 
Ravelston Corporation Limited, or in the event that The Ravelston 
Corporation Limited is unable to perform the services in accordance 
with the agreement, a fee in the amount of $22.5 million is payable. 


b) In March 2001, a statement of claim was filed against the 
Company and certain of the Company’s subsidiaries by CanWest 
Broadcasting Ltd.’s (“CBLUs”) former minority interests requesting, 
among other things, that their interests in CBL be purchased without 
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minority discount. In addition, the claim alleges the Company wrongfully 
terminated certain agreements and acted in an oppressive and prejudicial 
manner towards the plaintiffs. The lawsuit seeks damages in excess of 
$345 million. The Company believes the allegations are substantially 
without merit and not likely to have a material adverse effect on its business, 
financial condition or results of operations. The Company intends to 
vigorously defend this lawsuit. 


c) The Company is involved in various legal matters arising in the 
ordinary course of business. The resolution of these matters is not expected 
to have a material adverse effect on the Company’s financial position, 
results of operations or cash flows. 


d) The Company has claimed $54.1 million from Hollinger related to 
certain unresolved matters related to the acquisition of CanWest 
Publications including the National Post. Certain of these matters are in 
dispute and may result in the claim being referred to arbitration or formal 
court adjudication (note 2(b)). 


GUARANTEES 

In connection with the disposition of assets, the Company has provided 
customary representations and warranties that range in duration. In 
addition, as is customary, the Company has agreed to indemnify the 
buyers of certain assets in respect of certain liabilities pertaining to events 
occurring prior to the respective sales relating to taxation, environmental, 
litigation and other matters. The Compaiy is unable to estimate the 
maximum potential liability for these indemnifications as the underlying 
agreements often do not specify a maximum amount and the amounts 
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are dependent upon the outcome of future contingent events, the 
nature and likelihood of which cannot be determined. 


The Company has agreed to indemnify its current and former directors 
and officers to the extent permitted by law against any and all charges, 
costs, expenses, amounts paid in settlement and damages incurred by 
the directors and officers as a result of any lawsuit or any other judicial, 
administrative or investigative proceeding in which the directors and 
officers are sued as a result of their service. These indemnification 
claims will be subject to any statutory or other legal limitation period. 
The nature of such indemnification prevents the Company from making 
a reasonable estimate of the maximum potential amount it could be 
required to pay to counter parties. The Company has $30.0 million in 
directors’ and officers’ liability insurance coverage. 


21. SEGMENTED INFORMATION 

The Company operates primarily within the publishing, online, broad- 
casting, entertainment and outdoor advertising industries in Canada, 
New Zealand, Ireland and Australia. 


Each segment below operates as a strategic business unit with separate 
management. Segment performance is measured primarily on the basis 
of operating profit. Management includes its proportionate interest in 
the results of its equity accounted Australian television and outdoor 
operations in strategic decision making, therefore, these proportionate 
results are included in the following segmented disclosure. Segmented 
information in Canadian dollars is as follows: 


0 


Revenue Operating Profit Total Assets Capital Expenditures aa 
2003 2002 2003 2002 2003 2002 2003 2002 
$000 | $000 goood $000 | eos $000 $000 $000 
Operating Segments 
Television 
Canada 728,318 691,888 220,099 190,752 | 1,485,263 | 1,362,562 9,364 14,392 
Australia — Network TEN 336,362 281,427 106,975 81,782 372,039 345,051 11,097 12,388 
New Zealand 95,752 69,079 10,095 (1,938)| 156,662 141,677 3,056 1,518 
lreland 32,490 | 28,317 is 9,729 7,654 ha 19,92 21,530 | ilply/ 479 
1,192,922 | 1,070,711 346,898 278,250 | 2,033,887 | 1,870,820 23,634 28,777 
Feige New Zealand 73,400| 60,724) 20,751| 16,361! 163,118| 150,176 2,666 1,207 
Entertainment -— Canada 184,344 152,439 (34,524) (743) 406,497 425,146 ilaly/ 396 
Publishing and Online — Canada 1,164,012 1,270,335 258,496 285,027 | 2,836,809 | 3,236,317 9,348 17,063 
Outdoor — Australia 36,656 38,074 | 2,560 | 874 | 23,789 27,867 | 693 2,379 
2,651,334 | 2,592,283 594,181 579,769 | 5,464,100 | 5,710,326 36,458 49,822 
Corporate and other - - (23,213) (26,807), 385,268 358,178 13,887 18,283 
2,651,334 | 2,592,283 | 570,968 552,962 | 5,849,368 | 6,068,504 50,345 68,105 
Restructuring and film and 
television impairment expenses ail 1 (53,087) pes|9 gall = Mies E z 
Total Combined 2,651,334 | 2,592,283 517,881 552,962 |5,849,368 | 6,068,504 68,105 
Elimination of equity accounted affiliates’ (373,018)| (319,500) | (99,219)) (82,656)|_(319,373)| (368,424) (14,767) 
2,278,316 2,272,783 | 418,662 470,306 (5,529,995 | 5,700,080 | 


Total Consolidated 


! Elimination of the Company's proportionate interest in Australia's Netw 


ork TEN and Outdoor. 
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22. UNITED STATES ACCOUNTING PRINCIPLES 

These consolidated financial statements have been prepared in accordance 
with Canadian GAAP In certain aspects GAAP as applied in the United 
States (“U.S.”) differs from Canadian GAAP 


PRINCIPAL DIFFERENCES AFFECTING THE COMPANY 

COMPREHENSIVE INCOME 

Comprehensive income, defined as all changes in equity other than 
those resulting from investments by owners and distributions to owners, 
must be reported under U.S. GAAP There is no similar requirement 
under Canadian GAAP 


PRE-OPERATING COSTS 

In the U.S., pre-operating costs are expensed in the period incurred. In 
accordance with Canadian GAAP the Company defers pre-operating 
costs until commencement of commercial operations and amortizes the 
deferred costs over a period of five years. 


FOREIGN CURRENCY TRANSLATION 

In the U:S., distributions from self-sustaining foreign operations do not result 
in a realization of the cumulative translation adjustments account. Realization 
of such foreign currency translation adjustments occur only upon the sale 
of all or a part of the investment giving rise to the translation adjustments. 
In accordance with Canadian GAAP reductions in the net investment in 
self-sustaining foreign operations result in a proportionate reduction in 
the cumulative foreign currency translation adjustment accounts. 


PROGRAMMING COMMITMENTS 

Under Canadian GAAP certain programming commitments related to 
an acquisition imposed by regulatory requirements were accrued in the 
purchase equation. Under U.S. GAAP these costs are expensed as incurred. 


i 


EQUITY ACCOUNTED AFFILIATES 

Under U.S. GAAP investments placed in trust due to regulatory requirements 
must be accounted for at cost. Under Canadian GAAP these investments 
are accounted as cost, equity or consolidated investments based on the 
level of influence that the investor has over the investment. 


INVESTMENT IN WIC ON AN EQUITY BASIS 

Under Canadian GAAP the investment in WIC was accounted for using 
the equity method during the period that this investment was held in 
trust pending completion of the regulatory approval process. Under U.S. 
GAAP the investment was accounted for on a cost basis then, as a result 
of receiving approval to complete the purchase of WIC, the Company 
changed its method of accounting for WIC to the equity method. The 
change in accounting policy was retroactively applied as required under 
APB Opinion No. 18, The Equity Method of Accounting for Investments in 
Common Stock. Effective July 6, 2000, the Company consolidated its 
investment in WIC for both Canadian and U.S. GAAP purposes. 


INTANGIBLE ASSETS 

Under Canadian GAAP certain costs related to the acquisition of broadcast 
licences, other than through a business combination, were recorded as 
intangible assets. Under U.S. GAAP such costs are expensed as incurred. 


@ 


INVESTMENT IN MARKETABLE SECURITIES 

In the U.S., investment assets classified as “available for sale” are carried 
at market, and unrealized temporary gains and losses are included, net of 
tax, in accumulated comprehensive income. In accordance with Canadian 
GAAP, the Company carries its investment in marketable securities at 
lower of cost and net realizable value. 


EFFECT OF TAX RATE CHANGES 

Under U.S. GAAP changes in tax rates are applied to reduce or increase 
future income tax assets or liabilities when the proposed tax rate change 
has received legislative approval. Under Canadian GAAP tax rate changes 
are applied when the change in tax rate is considered substantively enacted. 


PENSION VALUATION ALLOWANCES 

Under Canadian GAAP a valuation allowance is used to reduce the carrying 
value of pension assets to the future benefit expected to be realized. 
Changes in the valuation allowance are recorded as adjustments to pension 
expense. Under U.S. GAAP valuation allowances are not recorded. 


CASH FLOW STATEMENT 

The Canadian accounting standard for the preparation of cash flow 
statements is consistent with the guidance provided under IAS 7, and 
accordingly, the cash flow statements presented herein have not been 
reconciled to U.S. GAAP under the accommodation provided by the 
Securities and Exchange Commission of the United States (“SEC”). 


PROPORTIONATE CONSOLIDATION 

Canadian GAAP requires the accounts of jointly controlled enterprises 
to be proportionately consolidated. In the U.S., investments in jointly 
controlled entities are accounted as equity investments. This accounting 
difference applies to the Company’s investment in TV3 Ireland. The 
proportionate interest is disclosed in note 18, accordingly under 
accommodation provided by the SEC, this difference is not included in 
the following reconciliation. 


ACCOUNTING FOR DERIVATIVE INSTRUMENTS AND HEDGING ACTIVITIES 
Under U.S. GAAP entities are required to recognize all derivative instru- 
ments as either assets or liabilities in the balance sheet, and measure 
those instruments at fair value. The changes in fair value of the derivative 
are included in the statement of earnings. In addition, under U.S. GAAP 
foreign denominated debt is adjusted through earnings to reflect currency 
translation rates at each balance sheet date. Under Canadian GAAP hedging 
derivatives are eligible for hedge accounting if certain criteria are met. 
Non-hedging derivatives are recognized at their fair value as either assets 
or liabilities. 


U.S. GAAP FOR EQUITY ACCOUNTED AFFILIATES 

The Company accounts for Network TEN’s derivative instruments using 
hedge accounting, in accordance with Canadian GAAP whereas, under 
U.S. GAAP the changes in fair value of the instruments would be reflected 
in earnings as described above. 
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CUMULATIVE EFFECT OF THE PROSPECTIVE 

ADOPTION OF NEW ACCOUNTING PRONOUNCEMENTS 

Under U.S. GAAP the transitional impairment of goodwill related to 
Network TEN is recorded as a charge to net earnings in accordance with 
Statement of Financial Accounting Standard No. 142, Goodwill and Other 
Intangibles, whereas under Canadian GAAP it was recorded as a charge to 
opening retained earnings. The principles and methods for computing 
impairment in accordance with FAS 142 are similar to those prescribed 
under Canadian GAAP as described in notes 1 and 3. 


In addition, under U.S. GAAP the effect of the adoption of SOP 00-2 as 
of September 1, 2001 was recorded as a charge to earnings rather than 
retained earnings. 


INTEGRATION COSTS RELATED TO CANWEST PUBLICATIONS 

Under Canadian GAAP certain integration costs related to the CanWest 
Publications acquisition were accrued in the purchase equation. Under 
U.S. GAAP these costs are expensed as incurred. 


RECONCILIATION TO U.S. GAAP 

Consolidated Statements of Earnings 

The following is a reconciliation of net earnings reflecting the differences 
between Canadian and U.S. GAAP: 
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REVISION OF 2002 AND PRIOR YEARS’ INFORMATION 

The Company’s 2001 and 2002 net income and shareholders’ equity 
under U.S. GAAP were revised to reflect certain adjustments to previously 
reported net income and shareholders’ equity for the accounting for 
derivative financial instruments. The Company has determined, 
notwithstanding their designation as hedges and achievement of their 
intended economic purpose, its cross currency interest rate and interest 
rate swaps did not meet all of the criteria for hedge accounting under 
FAS 133. As a result, the unrealized gains and losses on derivative financial 
instruments are included in net income as they arise whereas previously 
these amounts were included in other comprehensive income. These 
adjustments resulted in increasing U.S. GAAP net income for 2002 by 
$27.5 million (net of income taxes of $1.3 million) and decreasing U.S. 
GAAP net income for 2001 by $55.6 million (met of income taxes of 
$37.0 million). The effect on U.S. GAAP shareholders’ equity resulting 
from these adjustments was an increase of $4.8 million (met of income 
taxes of $9.4 million) as at August 31, 2002 and a decrease of $5.9 
million (net of income taxes of $2.5 million) as at August 31, 2001. 


2003 2002 
$000 $000 
Revised 
Net earnings in accordance with Canadian GAAP 46,088 13,018 
Pre-operating costs net of tax of ($939) (2002 - $1,331) 2,921 (100) 
Realization of cumulative translation adjustments net of tax of nil (922) 1,000 
Programming costs imposed by regulatory requirement 
net of tax of $2,567 (2002 - $2,438) (3,403) (3,232) 
Integration costs related to CanWest Publications net of tax of $109 (2002 - $827) (193) (1,470) 
Intangible assets net of tax of $860 (1,465) : 
Pension valuation allowances net of tax of $54 (2002 - $32) (92) (54) 
Equity accounted affiliates in trust net of tax of nil - eres 
U.S. GAAP adjustments in equity accounted affiliates net of tax of $1,955 (3,476) : 
Gain (loss) on interest rate and cross-currency swaps and translation of 
foreign denominated debt net of tax of $30,272 (2002 - $1,199) (40,605) 27535 
Net earnings (loss) in accordance with U.S. GAAP before 
cumulative effect of adoption of new accounting policies (1,147) 40,072 
Cumulative effect of adoption of new accounting policies 
net of tax of nil (2002 - $2,500) = (170,695) 
Net earnings (loss) in accordance with U.S. GAAP (1,147) (130,623) 
Earnings per share: 
Net earnings (loss) before cumulative effect of 
| ing policies 
ae of new accounting p ‘Howe “ee 
Diluted ($0.05) $0.22 
aes (loss) (50.05) con 
Diluted ($0.05) ($0.72) 
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STATEMENTS OF COMPREHENSIVE INCOME 
Comprehensive income (loss) — current periods: 


2003 2002 
$000 $000 
Revised 
Net earnings (loss) in accordance with U.S. GAAP (1,147) (130,623) 
Other comprehensive income, net of tax: 
Foreign currency translation gain 11,810, 26,483 
Unrealized gains (losses) on securities available 
for sale, net of tax of nil (2002 — nil) (43,647) 31,387 
Realization of prior years unrealized losses on sale / write down 
of securities available for sale, net of tax of nil (2002 — nil) 10,952 60,000 
a i 
(32,695) 91,387 
Reclassification of transition adjustment related to 
interest rate swaps net of tax of $68 (2002 - $69) 118 115 
(20,767) 117,985 
Comprehensive income (loss) (21,914) (12,638) 


Comprehensive income (loss) — accumulated balances: 


Foreign currency Unrealized gains Transition adjustment Total 
translation (losses) on securities on swaps Revised 
Balance, August 31, 2001 (74,447) (41,858) (2,463) 118,768) 
Change during 2002 26,483 91,387 115 117,985 
Balance, August 31, 2002 (47,964) 49,529 (2,348) (783) 
Change during 2003 11,810 (32,695) 118 (20,767) 
Balance, August 31, 2003 | (36,154) | 16,834 | (2,230)| (21,550) 
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2003 2002 
$000 $000 
Revised 
ASSETS 
Current assets 755,370 683,677 
Investment in Network TEN 52,070 4 494 
Property, plant and equipment 636,701 675,041 
Intangibles and goodwill 3,564,926 3,743,404 
Other investments 116,007 196,253 
Other assets 396,025 485,089 
: : 5,521,099 | 5,787,958 
LIABILITIES 
Current liabilities 600,281 621,609 
Long term debt 2,973,329 Sy HID NO 
Other liabilities 460,754 196,938 
Future income taxes 343,093 407,078 
: 4,377,457 | 4 565,132 
SHAREHOLDERS’ EQUITY 
Capital stock 846,824 896,422 
Contributed surplus 3,647 3,647 
Retained earnings 314,721 323,540 
Accumulated other comprehensive income (loss) (21,550) (783) 
1,143,642 1,222,826 
5,521,099 


5,787,958 


A reconciliation of shareholders’ equity reflecting the differences between Canadian and U.S. GAAP is set out below: 


2003 2002 
$000 $000 
Revised 
7 T 
Shareholders’ equity in accordance with Canadian GAAP 1,175,617 1,175,911 
Adjustments relating to pre-operating costs, net of tax of $2,669 (2002 - $3,608) (3,552) (6,473) 
Adjustment to goodwill resulting from retroactive equity accounting of WIC 
upon regulatory approval net of tax of nil 38,503 38,503 
Programming costs imposed by regulatory requirement 
on business combination net of tax of $5,779 (2002 - $3,212) (7,661) (4,258) 
Integration costs related to CanWest Publications net of tax of $936 (2002 — $827) (1,663) (1,470) 
Reversal of amortization of goodwill related to future programming costs imposed 
by regulatory requirement on business combination net of tax of nil 938 938 
Adjustment from expensing intangible assets net of tax of $860 (1,465) 2 
Pension valuation allowance net of tax of $285 (2002 - $339) 485 577 
Adjustments to equity accounted affiliates net of tax of $1,955 (3,476) 
Adjustment to reflect losses on interest rate and cross-currency 
swaps and translation of foreign denominated debt net of tax 
of $65,951 (2002 - $35,679) (68,688) (28,083) 
Transition adjustment on interest rate swaps, net of tax of $1,451 (2002 - $1,383) (2,230) (2,348) 
Unrealized gain (loss) on other investments net of tax of nil (2002 - nil) 16,834 49 529 
; 1,222,826 


Shareholders’ equity in accordance with U.S. GAAP 


1,143,642 
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OTHER 
The following amounts are included in accounts receivable: 


Allowance for doubtful accounts 14,700 14,800 


The following amounts are included in operating expenses: 


2003 2002 
$000 $000 
Bad debt expense 6,366 5,700 
Rent expense 20,545 17,300 


The following amounts are included in accrued liabilities: 


Accrued salaries 76,000 63,000 


Amortization expense related to existing finite life intangibles will be $17.5 million per year to 2005, $8.8 million 
in 2006 and $1.5 million in 2007 and 2008. 


(7 
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BASIS OF PRESENTATION 


This combined financial information is presented for purposes of 
additional analysis of the consolidated financial statements of 
CanWest Global Communications Corp. rather than to present the 
financial position, results of operations and cash flows of the Company 
and is not intended to be a presentation in conformity with Canadian 
generally accepted accounting principles. The Company presents this 
combined financial information to provide a more complete portrayal 
of the scope of the Company’s operations. This combined financial 
information includes, on a proportionate consolidation basis, the 
financial position, results of operations and cash flows of Network 
TEN, and includes the Company’s pro rata share of each of the 
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COMBINED FINANCIAL INFORMATION 


FOR THE YEARS ENDED AUGUST 31, 2003 AND 2002 (UNAUDITED) 


assets, liabilities, revenues, expenses and cash flows on a line-by-line 
basis. In the Company’s consolidated financial statements, prepared in 
accordance with Canadian generally accepted accounting principles, 
the Company’s investment in Network TEN is accounted for using 
the equity method and reported as a single line on the balance sheet, 
and the Company’s pro rata share of the net earnings of Network TEN 
is included as a single line in the income statement. This combined 
financial information should be read in conjunction with the consol- 
idated financial statements of the Company. Readers are cautioned 
that this combined financial information may not be appropriate for 
their purposes. 


COMBINED BALANCE SHEETS 


AS AT AUGUST 31 (UNAUDITED) 


2003 2002 
$000 $000 
ASSETS 
Current Assets 
Cash 132,683 66,904 
Accounts receivable 559,455 527,475 
Income taxes recoverable - 67,258 
Inventory 14,509 19,836 
Investment in film and television programs 142,619 161,771 
Future income taxes 20,223 30,013 
Other 13,236 19,654 
882,725 892,906 
Other investments 119,543 163,619 
Investment in film and television programs 270,306 317,176 
Property, plant and equipment 699,453 734,499 
Future income taxes 19,299 4,076 
Other assets 138,116 106,750 
Intangibles and goodwill 3,719,926 3,849,478 
_ 7 5,849,368 _ 6,068,504 
LIABILITIES 
Current Liabilities 
Accounts payable and accrued liabilities 349,053 479,365 
Income taxes payable 36,829 - 
Film and television program accounts payable 128,076 64,834 
Future income taxes 6,072 6,072 
Deferred revenue 46,884 60,596 
Current portion of long term debt 147,871 | 187,167 
714,785 798,034 
Long term debt 3,366,776 3,566,116 
Other accrued liabilities 175,286 79,211 
Future income taxes 416,904 [ 449 232 
4,673,751 4,892,593 
SHAREHOLDERS’ EQUITY 
Capital stock 846,824 896,422 
Contributed surplus 3,647 3,647 
Retained earnings 355,792 317,376 
Cumulative foreign currency translation adjustments (30,646), (41,534) 
1,175,617 | L/S eon h 
— = 5,849,368 | 6,068,504 
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COMBINED STATEMENTS OF EARNINGS 


FOR THE YEARS ENDED AUGUST 31 (UNAUDITED) 


2003 2002 
: $000 $000 
Revenue 2,651,334 2,592,283 
Operating expenses 2,057,153 2,012,514 
Operating income before undernoted 594,181 579,769 
Corporate expenses Zovels 26,807 
Restructuring and film and program impairment expenses 53,087 a 
Operating profit before amortization (EBITDA) 517,881 a2962 
Amortization of intangibles 17,500 17,500 
Amortization of property, plant and equipment 81,041 82,292 
Other amortization 7,451 773 
Operating income (EBIT) 411,889 445,439 
Financing expenses (377,277) (389,800) 
Dividend income 7 7 SrOS2 3,241 
38,144 58,880 
Investment gains, losses and write downs 9,240 22,141 
Interest rate swap loss (23,015) - 
Earnings before income taxes (EBT) 24,369 81,021 
Provision for (recovery of) income taxes : (22,129) 42,364 
Earnings before the following: 46,498 38,657 
Minority interests - 7,053 
Goodwill impairrnent loss - (30,169) 
Interest in loss of equity accounted affiliates (1,332) (1523) 
Realized currency translation adjustments 922 (1,000) 
Net earnings for the yeah : 46,088 | 13,018 
Earnings per share:' 
Basic $0.22 $0.07 
Diluted $0.22 $0.07 


! Earnings per share have been calculated on the basis of the weighted average number of shares outstanding during the year of 177,140,694 
(2002 - 176,956,800). 


COMBINED STATEMENTS OF RETAINED EARNINGS 


FOR THE YEARS ENDED AUGUST 31 (UNAUDITED) 


2003 2002 

$000 $000 
Retained earnings — beginning of year as previously reported 317,376 475,053 
Adjustment for adoption of new accounting pronouncements - (170,695) 
Retained earnings — beginning of year, as adjusted 317,376 304,358 
Excess of redemption price over carrying value of preferred shares (7,672) 
Net earnings for the year 46,088 13,018 
Retained earnings — end of year 355,792 | 317,376 


( 
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COMBINED STATEMENTS OF CASH FLOWS 


FOR THE YEARS ENDED AUGUST 31 (UNAUDITED) 


2003 2002 
$000 $000 
CASH GENERATED (UTILIZED) BY: 
OPERATING ACTIVITIES 
Net earnings for the year 46,088 13,018 
Items not affecting cash 
Amortization 116,338 117,466 
Interest paid in kind 108,385 105,790 
Future income taxes (42,954) 197265 
Interest in loss of equity accounted affiliates 1332 F523 
Minority interests - (7,053) 
Film and program inventory write down 10,316 = 
Goodwill impairment loss - 30,169 
Investment gains, losses and write downs (9,240) (22,141) 
Interest rate swap loss 23,015 - 
Pension expense 7,609 6,445 
Realized currency translation adjustments (922) 1,000 
259,967 265,482 
Investment in film and television programs (172,743) (194,619) 
Amortization and impairment of film and television programs 214,879 132,033 
Other changes in non-cash operating accounts 28,396 (102,243) 
Cash flows from operating activities 330,499 100,653 
INVESTING ACTIVITIES 
Acquisitions - (10,000) 
Other investments (7,164) (5,187) 
Investment in broadcast licences (2,325) - 
Proceeds from Network TEN dilution 7,450 - 
Proceeds from sale of other investments 45,605 87,000 
Proceeds from divestitures 193,500 390,059 
Purchase of property, plant and equipment (50,345) | (68,105) 
186,721 393,767 
FINANCING ACTIVITIES 
Issuance of long term debt 482,909 268,255 
Repayment of long term debt (877,080) (696,599) 
Issuance of share capital 402 109 
Preferred share redemption (57,672) « 
Net change in bank loans and advances - (28,999) 
(451,441) (457,234) 
Net change in cash 65,779 37,186 
Cash —- beginning of year 66,904 | 29,718 
Cash - end of year 132,683 | 66,904 


TEN YEAR FINANCIAL REVIEW 


FOR THE YEARS ENDED AUGUST 31 
(IN THOUSANDS OF DOLLARS, EXCEPT AS NOTED)? 


2003 2002 2001 

COMBINED OPERATING RESULTS? 
Revenue 2,651,334 DSBS) 2,200,753 
Operating profit before amortization (EBITDA) 517,881 552,962 510,175 
Operating profit margin 19.5% 21.3% 23.2% 
Investment gains, losses and write downs 12,772 25,382 46,777 
Net earnings 46,088 13,018 46,633 
Adjusted net earnings? 46,088 13,018 117,182 
Cash flow from operations* 259,967 265,482 210,594 
PER SHARE INFORMATION? 

Basic $0.22 $0.07 $0.27 

Diluted $0.22 $0.07 $0.27 
Adjusted net earnings? 

Basic $0.22 $0.07 $0.68 

Diluted $0.22 $0.07 | $0.68 
COMBINED FINANCIAL POSITION? 
Total assets 5,849,368 6,068,504 6,600,588 
Capital expenditures 50,345 68,105 60,311 
Long term debt 3,514,647 3,753,283 4,065,418 
Shareholders’ equity 1,175,617 IL 775)-SUL 1,305,995 
Return on average equity 3.92% 1.05% 4.31% 
Weighted average number of shares outstanding 177,140,694 176,956,800 171,421,241 
TRADING STATISTICS 
Trading volumes 

Subordinate voting shares - TSE 50,479,100 81,749,600 54,187,004 

Non-voting shares — TSE 1,453,500 1,167,700 1,293,168 

Non-voting shares — NYSE 582,200 813,800 826,300 
Market price of subordinate voting shares 

High $11.00 $14.15 $21.50 

Low $2.75 $5.05 $10.25 
Market price of non-voting shares - TSE 

High $10.76 $14.25 $21.63 

Low $2.90 $5.40 $10.50 
Market price of non-voting shares — NYSE 
High US $7.67 US$8.86 US$14.56 

Low US$1.88 US$3.56 US$6.83 
NOTES 


paid in September 2000. 


Restated to reflect a retroactive change in accounting policy with respect to accounting for future income taxes and earnings per share, and adjusted to reflect a 1.24% stock dividend 


* Operating results and per share information have been prepared on a combined basis, proportionately consolidating the Company's 57.1% interest (57.5% to February 2003, 76% to 


April 1998 and 66% to December 31, 1996) in Network TEN. Net earnings are the same as net earnings reported in the audited consolidated financial statements. 


Adjusted to exclude the amortization of goodwill and indefinite life intangibles. 


Before investment in and amortization of film and television programs, and changes in non-cash operating accounts. 


* Includes gain on sale of an 18.5% economic interest in Network TEN of $60,757 net of realized translation adjustments. 
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2000 1999 | 1998 1997, 1996 1995 1994 
T = 
1,076,724 881,998 871,435 835,118 628,018 552,168 462,136 
263,547 264,156 301,113 274,331 206,318 158,344 122,089 
24.5% 29.9% 34.6% 32.8% 32.9% 28.7% 26.4% 
103,901 22,473 66,078° 1,703 1,922 2,655 - 
177,638 144,403 200,117 139,662 95,798 66,923 40,946 
199,379 157,898 216,720 158,053 112,483 79,063 52,797 
121,433 | 171,654 179,018) 205,165 137,176 | 97,067 | 68,123 
$1.17 $0.95 $1.33 $0.93 $0.88 $0.90 $0.54 
$1.16 $0.95 $1.32 $0.92 $0.87 $0.88 $0.54 
$1.31 $1.04 | $1.44 $1.43 $1.03 $1.06 $0.70 
$1.30 $1.04 $1.43 $1.43 | $1.02 | $1.04 $0.70 
3,082,346 1,855,463 1,630,288 1,539,269 1,082,455 853,689 809,963 
12,622 17,538 13,970 7,159 13,785 9,964 4,993 
1,196,915 548,925 471,146 508,898 223,640 228,179 248,670 
860,127 776,093 667,619 532,642 461,385 247,490 186,101 
21.70% 20.00% 33.35% 28.10% 27.03% 30.87% 28.21% 
151,644,239 | 151,356,194 151,008,489 150,104,148 142,270,354 139,666,716 130,175,714 
| | | aa a 

38,406,989 34,483,802 | 20,451,677 24,394,893 18,017,305 19,335,021 28,025,868 
2,854,403 6,351,161 3,218,496 2,248,825 572,863 : ; 

1,127,307 4,035,933 4,321,936 10,328,606 7,147,038 
$22.97 $24.20 $28.15 $24.35 $13.58 $7.04 $5.28 
$14.82 $16.59 $20.30 $13.53 $6.16 $4.01 $2.84 

$22.72 $24.00 $28.00 $ 24.15 $13.33 

$14.92 $16.79 $20.35 $13.58 $11.85 

US$15.86 US$15.93 US $20.19 US$17.66 US$9.63 : 
US$10.12 US$10.75 | US$13.03 | US$8.77 US$8.64 : 


SHAREHOLDER INFORMATION 


CANWEST SHARES AND 
STOCK EXCHANGE LISTINGS 


The Subordinate Voting Shares and Non-Voting 
Shares of the Company are listed on the Toronto 
Stock Exchange under the symbols CGS.S and 
CGS.A respectively. The Non-Voting Shares of 
the Company are also listed on the New York 
Stock Exchange under the symbol CWG. Issued 
and outstanding equity shares as at November 26, 
2003 were comprised of: 


® Multiple Voting Shares 76,785,976 
® Subordinate Voting Shares 98,286,374 
MH Non-Voting Shares 2,066,405 


Each of the share classes has a different number 
of votes per share. There are 10 votes per Multiple 
Voting Share and one vote per Subordinate 
Voting Share. Non-Voting Shares do not vote, 
except at meetings where the holders of such 
shares would be entitled, by law, to vote sepa- 
rately as a class. 


CanWest is a constrained-share company, of 
which at least 66.7% of the Voting Shares must 
be beneficially owned by persons who are 
Canadian citizens or corporations controlled in 
Canada. There is no limit on the number of Non- 
Voting Shares that a non-Canadian can hold. 


Any Canadian citizen purchasing Non-Voting 
Shares can present them for registration as either 
Subordinate Voting Shares or Non-Voting Shares. 
Non-Voting Shares can be purchased by anyone, 
Canadian or otherwise. Subordinate Voting 
Shares purchased by a non-Canadian will, upon 
registration of transfer, be converted into Non- 
Voting Shares. 


EXECUTIVE STOCK OPTION PLAN 


The Company has adopted an Executive Stock 
Option Plan under which eligible CanWest exec- 
utives are entitled to receive options to acquire 
Subordinate Voting Shares or Non-Voting Shares. 
The Board of Directors administers the Executive 
Stock Option Plan and establishes the option 
price on the date on which any options are 
granted. In all cases, the option price has been 
the market value of the Subordinate Voting 
Shares as at the date the option was granted. The 
aggregate number of Subordinate Voting Shares 
or Non-Voting Shares which have been reserved 
for issue under this plan, together with any 
Subordinate Voting Shares and Non-Voting 
Shares reserved for issue under any options for 
service or other employee stock purchase or 
options plans established from time to time, may 
not exceed an aggregate of approximately 13.8 
million Subordinate Voting Shares or Non- 
Voting Shares, and no individual optionee may 
hold options to purchase Subordinate Voting 
Shares or Non-Voting Shares in excess of 10% of 
the issued outstanding Subordinate Voting 
Shares or Non-Voting Shares at the date of the 
grant of the option. During fiscal 2003, 394,500 
options were granted under the Executive Stock 
Option Plan, at $7.21 per share. 


BOARD OF DIRECTORS 


THE HONOURABLE FRANK MCKENNA, P.C., Q.C. 
Counsel, McInnes Cooper 
Interim Chairman of the Board 


A lawyer, politician and businessman, Mr. McKenna won 
three mandates as Premier of New Brunswick and 
achieved national prominence for his leadership. 
Under his direction, an ambitious four-lane highway 
construction program was undertaken in New 
Brunswick, a successful job creation strategy was 
implemented, social programs were reformed and the 
province achieved fiscal responsibility. After 10 years 
as Premier, Mr. McKenna decided to leave politics in 
1997 and now devotes his time to the practice of law 
with McInnes Cooper, an Atlantic Canadian law firm; 
corporate directorships (Bank of Montreal, Noranda 
Inc., the C.D. Howe Institute, among others); and his 
long-time passion: the continued economic development 
of the Atlantic region. 


LEONARD J. ASPER 
President and Chief Executive Officer, 
CanWest Global Communications Corp. 


Mr. Asper is President and Chief Executive Officer of the 
Company. He was elected to the Board of Directors in 
1997. 


DAVID A. ASPER 

Executive Vice President, 

CanWest Global Communications Corp. 
Chairman, National Post 


Mr Asper is Executive Vice President of the Company and 
a member of the Corporate Executive Management 
Committee. He was elected to the Board of Directors 
in 1997 and currently serves on the Executive and 
Pension Committees of the Board of Directors. 


GAIL S. ASPER 
Corporate Secretary, CanWest Global 
Communications Corp. 


Ms. Asper is Corporate Secretary of the Company and 
President of the CanWest Global Foundation. She has 
been a member of the Board of Directors since 1990. 
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DR. LLOYD |. BARBER, C.C., S.O.M., LL.D. 
President Emeritus, University of Regina 


Dr. Barber is President Emeritus of the University of 
Regina. He was appointed an Officer of the Order of 
Canada in 1978 and was elevated to Companion of 
the Order in 1993. He serves as a Director of several 
major public Canadian companies and was elected to 
the Board in 1992. 


JALYNN H. BENNETT, CM 
President, Jalynn H. Bennett & Associates Ltd. 


Ms. Bennett is President of Jalynn H. Bennett @ 
Associates Ltd., a Toronto-based consulting firm. She 
has served, and continues to serve, on a number of 
corporate and not-for-profit boards in Canada. Ms. 
Bennett was elected to the Board in January 1998. 


LORD BLACK OF CROSSHARBOUR 
Chairman, Hollinger Inc. 


Lord Black is Chairman of the Board of Directors of 
Hollinger Inc. and Chairman of the The Telegraph 
Group, Ltd. He joined the CanWest Board of Directors 
in November 2000. Lord Black is also a Director of 
several other Canadian public companies, including 
Brascan Limited and Canadian Imperial Bank of 
Commerce. 


F. DAVID RADLER 
President and majority shareholder, 
Horizon Publications Inc. 


Mr. Radler has served as President and Chief Operating 
Officer of Hollinger Inc. from 1995 to November 2003 
and as a Director of Hollinger since 1984. He also 
serves on the boards of several Canadian public compa- 
nies. Mr. Radler was appointed to the CanWest Board 
in November 2000. 


DAVID J. DRYBROUGH, FCA 
Vice President, Finance 
Gendis Inc. 


A Chartered Accountant by training, Mr. Drybrough 
is a Winnipeg native and has been Vice President, 
Finance with Winnipeg-based Gendis Inc. since his 
retirement in 1997 from the accounting firm 
PricewaterhouseCoopers LLP then known as Coopers 
& Lybrand. Prior to that, Mr. Drybrough served as an 
auditor with the firm of Deloitte Plender Haskins and 
Sells (now Deloitte & Touche). Mr. Drybrough serves 
on the Board’s Audit Committee, increasing the 
strength of professional accounting expertise on that 
committee. 
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EXECUTIVE MANAGEMENT 


LEONARD J. ASPER 
President and Chief Executive Officer 


Mr. Asper, a lawyer, joined CanWest in 1991 as 
Associate General Counsel for the Company’s Global 
Television station in Ontario. Thereafter, he held various 
positions in Corporate Development, and was Chief 
Operating Officer. Mr. Asper took over the Presidency 
of the Company in 1999. He serves as Chairman of the 
Board of the Global Television Network and various 
other CanWest Global subsidiaries. Mr. Asper is a 2002 
recipient of the “Top 40 Under 40,” a business award 
recognizing achievement in Canada by individuals less 
than 40 years of age. 


TOM STRIKE 
Chief Operating Officer, Corporate 


Mr. Strike, a Chartered Accountant, joined CanWest in 
1986 and has held the positions of Senior Executive 
Vice-President of the Company, Chief Operating 
“Officer and, most recently, Chief Operating Officer, 
Corporate. In his current role, Mr. Strike is responsible for 
overseeing all corporate functions at CanWest — including 
legal services, finance, development, and corporate 
affairs — and the Company’s international operations. 


DAVID A. ASPER 


Executive Vice President 
Chairman, National Post 


Mr. Asper, a lawyer, joined the company in 1992 and 
has had various responsibilities covering corporate 
development and broadcast operations. As a member 
of the Corporate Executive Management Committee, 
Mr. Asper is actively engaged in the planning and 
implementation of broad corporate strategy. He carries 
specific responsibilities regarding news and current 
affairs in print, broadcast and online operations 
including the development of new editorial initiatives. 


JOHN MAGUIRE 
Chief Financial Officer 


Mr. Maguire is responsible for all of the Company’s 
financial and corporate accounting activities. A 
Chartered Accountant, Mr. Maguire also works closely 
with the Company’s bankers and auditors, and maintains 
communication with financial communities through- 
out North America. 


RICHARD LEIPSIC 
Vice-President and General Counsel 


As a senior partner with the Winnipeg-based legal firm 
Pitblado Buchwald Asper, Mr. Leipsic provided 
CanWest with outside legal counsel and corporate 
development advice for many years before joining the 
Company in January 1999. Mr. Leipsic is responsible for 
all legal affairs and is an integral part of the development 
team. He has practiced commercial law since 1975. 


GEOFFREY ELLIOT 
Vice-President, Corporate Affairs 


Mr. Elliot is responsible for the Company’s relations 
with governments, investors, media and the public. 
He was most recently at the Air Transport Association 
of Canada as Executive Vice-President. Previously, Mr. 
Elliot held executive management positions at Air 
Canada, Noranda Forest Inc. (now Nexfor Inc.) and the 
Federal Department of Foreign Affairs and International 
Trade. His last position in government was Consul 
General of Canada in Atlanta, Georgia. 


GARY A. MAAVARA 
Vice-President, Public Relations 


Mr. Maavara is Vice President, Public Relations of 
CanWest Global Communications Corp. In this role, 
he oversees the community relations of CanWest as 
well as its national philanthropic initiatives. He is also 
responsible for brand management in the Company. 
Prior to this role, Mr. Maavara was the Chief Operating 
Officer of CanWest Interactive, which operates the 
Company’s consumer web sites such as canada.com, as 
well as the Infomart and Financial Post Data Group 
content sales operations. He was concurrently Senior 
Vice President, Specialty Television of the Global 
Television Network. 


GAIL ASPER 
Corporate Secretary 


Ms. Asper, a lawyer, has been with the Company since 
1989, serving as General Counsel until 1998 and as 
Corporate Counsel since 1990. While her primary 
responsibilities relate directly to the Company’s Board 
of Directors, she is also President of the CanWest 
Global Foundation and chairs the Company’s 
Community Support Committee. Ms. Asper also 
serves on the Company’s Board of Directors. She is 
the recipient of the 2002 Volunteer Centre of Winnipeg 
Award for Outstanding Community Leadership. 


JOHN CULLIGAN 
Vice-President, Corporate Development 


Mr. Culligan has primary responsibility for the 
Company’s business acquisition and divestiture projects. 
He has been actively involved in the Company’s inter- 
national and domestic media investment endeavours 
since joining CanWest in 1999. He has played a key 
role over the past two years in the divestiture of several 
television stations, as well as daily and weekly newspapers 
and other publications in Atlantic Canada and 
Saskatchewan, raising more than $700 million. Mr. 
Culligan has more than 12 years experience in corporate 
finance and holds both an MBA and a CFA charter. 


OPERATIONS 


RICHARD C. CAMILLERI 
Chief Operating Officer, Operations 


Mr. Camilleri joined CanWest in 2002 with responsi- 
bility for management oversight of all the Company’s 
media and entertainment operations in Canada. Prior 
to joining CanWest, Mr. Camilleri was President, Sony 
Music Entertainment (Canada) for seven years and, 
since then, Chairman, President and CEO of Arius3D 
Inc., a Canadian high tech company with proprietary 
technology in the field of high-resolution 3D digital 
imaging. 
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NICK FALLOON 
Executive Chairman, The Ten Group Pty Limited 
(TEN) and Ten Network Holdings Limited 


Mr. Falloon joined TEN in January 2002 as Executive 
Chairman, after previously serving as Chief 
Executive Officer of Publishing and Broadcasting 
Limited from 1998 to 2001. From 1994 to 1998, Mr. 
Falloon was Chief Executive Officer of PBL Enterprises 
and Group Financial Director of Publishing and 
Broadcasting Limited. In 1990, Mr. Falloon was 
appointed Financial Director of the Nine Network 
Australia Limited and General Manager of TCN 
Channel 9. Before that, he was Group Financial 
Controller of the Nine Network and, earlier, Chief 
Management Accountant. He joined the Nine Network 
in 1982 as an accountant. Mr. Falloon has been a 
Director of a number of companies including Foxtel, 
ecorp and TMS which, together with his PBL experi- 
ence, provides a strong background in television, pay 
TV, magazines, radio and the intemet. 


BRENT IMPEY 
Group Chief Executive, 
CanWest New Zealand 


Mr. Impey has overall responsibility for the 3 and C4 
Television Networks, as well as CanWest Radio in New 
Zealand. A lawyer and former Executive Director of the 
Radio Broadcasters’ Association, Mr. Impey has won 
numerous awards including the 1990 Mobil Radio 
Award for Broadcaster of the Decade and the New 
Zealand Commemoration Medal for Services to 
Broadcasting. 


RICK HETHERINGTON 
Chief Executive Officer, 
TV3 Television Network, Ireland 


Mr. Hetherington oversaw the start-up operation of TV3, 
the Republic of Ireland’s first private television network 
which launched on September 20, 1998. Prior to this 
appointment in January 1998, he was General Manager 
of CanWest’s Global Television Network station in 
Winnipeg. Mr. Hetherington has over 20 years experience 
in television management, and extensive experience in 
production, marketing, sales and promotion. 
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CORPORATE HEADQUARTERS 


3100 TD Centre 

201 Portage Avenue 
Winnipeg, Manitoba 
Canada R3B 3L7 
Telephone: 204) 956-2025 
Fax: (204) 947-9841 


INVESTOR RELATIONS 


John Maguire 
Chief Financial Officer 
(204) 956-2025 


GENERAL INQUIRIES 


Geoffrey Elliot 

Vice-President, Corporate Affairs 
(204) 956-2025 
gelliot@canwest.com 


WEBSITES 

Corporate 
www.canwestglobal.com 
CanWest Interactive 
www.canada.com 


Includes links to all CanWest 
Canadian properties and local 


newspaper and television sites. 


Network TEN Australia 


TV3 New Zealand 
www.tv3.co.nz 


C4 New Zealand 
www.Cc4tv.co.nz 


MORE FM New Zealand 
www.92moretm.co.nz 


TV3 Ireland 
www.tv3.ie 


UTV Northern Ireland 
www.utvlive.com 


Sales 
www.reachcanada.com 


Production & Distribution 
www.watchfireworks.com 
www.studiopost.ab.ca 


REGISTRARS AND 
TRANSFER AGENTS 


Computershare Trust Company of Canada 
Calgary, Canada 


Bank of Nova Scotia 
Trust Company of New York 
New York City, U.S.A. 


AUDITORS 


PricewaterhouseCoopers LLP 
Winnipeg, Canada 


BANKERS 
Canadian Imperial Bank of Commerce 


Toronto, Canada 


The Bank of Nova Scotia 
Toronto, Canada 


Westpac Banking Corporation 
Sydney, Australia 


The Toronto Dominion Bank 
Sydney, Australia 


LEGAL COUNSEL 


Pitblado 
Winnipeg, Canada 


Torys 
Toronto, Canada 


Osler Hoskin & Harcourt 
Toronto, Canada 


Kaye, Scholer, Fierman 
Hays & Handler, LLP 
New York City, U.S.A. 


Clayton Utz 
Sydney, Australia 


Russell McVeagh 
Auckland, New Zealand 


A & L Goodbody 
Dublin, Republic of Ireland 


CANADIAN OPERATIONS 


CANWEST GLOBAL 
COMMUNICATIONS CORP. 
3100 TD Centre 

201 Portage Avenue 
Winnipeg, Manitoba 

Canada R3B 3L7 

Telephone: (204) 956-2025 
Fax: (204) 947-9841 


Richard Camilleri 
Chief Operating Officer, Operations 


See complete listings at 
www.canwestglobal.com 
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INTERNATIONAL OPERATIONS 


CANWEST INTERNATIONAL 
COMMUNICATIONS 


Enfield House, Upper Collymore Rock 
St. Michael, Barbados 

Telephone: (246) 437-6031 

Fax: (246) 437-0780 


Yale Lerner 
Chief Executive Officer 


= 


NETWORK TEN 


1 Saunders Street, GPO Box 10 
Pyrmont, NSW 

Australia 2009 

Telephone: (61) (2) 9650-1010 
Fax: (61) (2) 9650-1111 


Nick Falloon 
Executive Chairman 


/ 

CANWEST NEW ZEALAND 
PO. Box 8822 

Symonds Street 

Auckland, New Zealand 
Telephone: (64) (9) 373-2435 
Fax: (64) (9) 373-2483 


Brent Impey 
Group Chief Executive 


3/C4 TELEVISION NETWORKS 


3 Flower Street, Eden Terrace 
Auckland, New Zealand 
Telephone: (64) (9) 913-3344 
Fax: (64) (9) 366-5999 


Rick Friesen 
Managing Director 


TV3, REPUBLIC OF IRELAND 


Westgate Business Park 
Ballymount 

Dublin 24, Republic of Ireland 
Telephone: (353) (1) 419-3333 
Fax: G53) () 419-3300 


Rick Hetherington 
Chief Executive Officer 


NOTICE OF ANNUAL MEETING: 
The Company’s Annual General 
Meeting of Shareholders will be held on 
Thursday, January 29, 2004 at 2:30 pm 
at the Sofitel in Montreal, Quebec. 


INFORM ENLIGHTEN ENTERTAIN 


At CanWest, our mission - to inform, enlighten and entertain - forms the foundation 
of everything we do. Throughout our company, across the country and around the 
world, we strive to provide maximum value to our stakeholders, quality content to 
our audiences, support to our communities and opportunities to our employees 


who are the force that turns our mission statement from words on a page to our 


corporate way of life. 


Canadian music legends 


Randy Bachman and 


Holly Cole croon over the 
airwaves during the launch 


of Winnipeg's CoolFM. 


New Zealand’s TV4 was reborn as C4 when the channel 


relaunched in a new youth music format on October 1. Hosts 


of C4 are (from left to right): Teuila Blakely, James Coleman, 
Jono Pryor, Jaquie Brown, Clarke Gayford, Camilla Martin, 
Nick Dwyer and DJ SirVere. 


JSGH MLE AN 


Manitoba's Lieutenant Governor, The Honourable Peter Liba, CanWest 
looks on as Israel Asper shares his gift of jazz at the 


September 4, 2003 launch of CoolTV in Winnipeg. 


Smiling faces in Winnipeg lend 
a hand to literacy during this 
year's successful Raise a Reader 


campaign. 


Nathan Vanderclippe covers 
the news in the Canadian north, 


acting as videographer, television 


In 2003, Global Television launched a ground-breaking new and print reporter in a remote 


television concept in its instant drama series Train 48. region the size of western Europe. 
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Fan favourite reality series Survivor aired its seventh 
instalment - set in the exotic Pearl Islands - in fall 2003 


on Global Television. 


A new logo brings a fresh look to 3 Television Network in New | 


Zealand, reconnecting the brand with the heart of New Zealand. | 


A new addition to the Global 
Global National with Kevin 


Newman continues to build 


Television family: Canadian 


late-night king Mike Bullard. 
audience loyalty and respect 


across Canada as a leading 


source of national news. 


Australia’s Network TEN launched 
Australian Idol in 2003. The show 


— S| 


Y was an instant hit and quickly 
The new look for lreland’s | 


TV3 on-air image campaign became one of the most popular 


shows on Australian television. 
showcases the many 


facets of the country’s 


colourful people and places. 


coo 


The 2003 Show of Hearts 


telethon on Global Television 


B.C. raised a record-breaking Leonard and David Asper chat on-air at the February launch 


$7 million to support children of Winnipeg's jazz station CoolFM. 


with special needs. 


CORPORATE OFFICES 


CANWEST GLOBAL COMMUNICATIONS CORP. 
Suite 3100 TD Centre 

201 Portage Avenue 

Winnipeg, Manitoba 

Canada R3B 3L7 

Telephone: (204) 956-2025 

Fax: (204) 047-9841 

www.canwestglobal.com 


CanWest Global 
Communications Corp. 


